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NIUHHILINTINABRATANGAS

120 vi2EnA

1. vananegdnanyilyl 24 nivaEhn
INTIAD lairfesni 18 vivEnn
GE1 s wazmsqems 4 viegna
935-009G 1 Mo BsuUNI0Ingy IudIalszd1iu 2((2)-0-4)
(Everyday English Reading and Writing)
935-031G1 mylayanvdangyludiailseiiu 2((2)-0-4)
(Everyday English Listening and Speaking)
GE2  msiisnnanuna 4 viveda
MIAATINTINZLUAZANAY
935-006G2A  Aaulu Anayn 2((2)-0-4)
(Intelligent Thinking)
MIAAFITLUL
935-007G2B ayNAA 2((2)-0-4)
(Smart Thinking)
GE3  msanuugiszneums 2 Wiaeia
935-032G3 undaganuiudiszneumsuazmstudiuyana 2((2)-0-4)
(Idea to Entrepreneurship and Personal Finance)
GE4  mslimalulaginana 2 vivaeha
935-033G4 malulagaana 2((2)-0-4)
(Digital Technology)
W30
935-044G4 Vayailseavg 2((2)-0-4)
(Artificial Intelligence)
GE5 guaIzednsu 2 vivaehna
935-034G5 ﬁqmmwuuumﬂ”ﬁm 2((2)-0-4)
(Holistic Wellness Studies)
GE6 Sammisazuazmsianniiai 2 HiHEna
935-035G6 anuilunaiiios 2((2)-0-4)
(Citizenship)
GE7 msdSumliidnnunainveslan 2 vivaEhna
935-036G7 M0ty 2((2)-0-4)
(Sustainable Development)
GES seivuaen Taisiesnn 6 WiEnA
- edmisAudend iU 2 HU2ENA
935-011G8 mm‘lmuazmiﬁami 2((2)-0-4)

(Thai and Communication)



- swvuden lidesn 4 wiwna

935-024G8 mstaizealaeldnsingy 2((2)-0-4)
(English Story Telling)

935-112G8 Winszms et 2((2)-0-4)
(Swimming Skills)

2. HINAIBUANE 90 vivEhHA

2.1 NYIIB MDY 32 Wi

926-112 giﬁmﬁmﬁuuam‘%ﬂﬁﬁwﬁiﬁﬁ] 3((3)-0-6)
(Introduction to Business and Business Ethics)

930-202 msansninensuysddmsugsiansieufivanazuinms 3((3)-0-6)
(Human Resource Management for Tourism and Hospitality)

930-302 ﬁnuumwmivim;ﬁmuaw?mﬁ 2((1)-2-3)
(Seminar in Tourism and Hospitality)

930-303 suflenFEasenamsneaiioazuins 3((2)-3-4)
(Research Methodology for Tourism and Hospitality)

930-304 mem%”wNmivimxﬁmuazﬁmi 3((2)-3-4)
(Research Project for Tourism and Hospitality)

930-305 FtamaTuTagdmsugsnomaneufionazums 3((2)-2-5)
(Digital Technology in Tourism and Hospitality)

930-406 mmmm’mﬁﬁ&ﬁmivumsviam?imuazu?ms 3((2)-2-5)
(Contemporary Marketing for Tourism and Hospitality)

930-407 mssamsse’la 3((3)-0-6)
(Revenue Management)

930-408 gadnmadudisznounsgsnansveaiisaaziims 9((6)-6-15)
(Module : Tourism and Hospitality Business Entrepreneurship)

2.2 NGHINIIN 58 1iHIENA

- NBINTIAD 31 vieha

930-111 qcﬂﬁmﬂmmwiauﬁmuaxu‘%mi 3((3)-0-6)
(Tourism and Hospitality Industry)

930-115 msneufivnntaditu 3((3)-0-6)
(Sustainable Tourism)

930-116 yunsndmsvieuiien 3((3)-0-6)
(Tourism Treasures)

930-214 mssamsTasadnditemsreadieazaims 3((3)-0-6)
(Logistics Management for Tourism and Hospitality)

930-215 ININYINMIUIMILAZMITNAUIYAANAIN 3((2)-2-5)

(Service Psychology and Personality Development)



930-216 wTenAnszaumsaiinIn
(Cooperative Preparation)
930-217 AN
(Practical Training)
930-318 woAnssuinfewuiion
(Tourist Behavior)
930-419 anneAny
(Cooperative Education)
- nguIMNTwiden

' a = A & =
1) NANIFIFWADNIWINUDIFN

930-121

930-224

930-225

930-324

930-425

930-131

930-234

930-235

930-334

930-435

930-141

930-244

930-245

- NGUANFNFINVN WAL

ﬂﬁ%ﬂﬂﬁﬂuuijﬁTu

(Housekeeping Operation and Management)

MIFAMIUIAMIAIUHIN
(Front Office Management)

ﬂﬁi‘fﬂﬂ"liLLWUﬂ’f]THﬁLLa%Lﬂ%ﬂﬁail

(Management of Food and Beverage Department)

MITAMIFINII MO IMIILAZIAT BIAN

(Food and Beverage Business Management)

MIAuiuUd1I9 NN

(Reservation Operation and Management)

-NGUANFNFINVUUNUING

fﬂiﬁlﬂﬂﬁﬁuﬂlﬂﬂﬁlﬁ@f‘lﬁ‘l/]l’éNLﬁfJ’JLLﬁgiJ%ﬂﬁ

(Recreation Management for Tourism and Hospitality)
S| o w | T ~ a

ﬂmﬂuﬁj}muuwu1mﬁgﬁammmmmuazmmi

(Recreation Leadership for Tourism and Hospitality)

MM HUNUINTAALD
(Outdoor Recreation)
MINAUINY

(Team Building)
WUNMMTIBIAYE

(Commercial Recreation)

1A = a J
-nguANINGsno lusg
y & g ¢
anudiiiesdulugammnssulud
(Introduction to MICE Industry)
mstalszyuszaUeafnI ez ININ
(Meetings and Conventions Management)

[ 4
miimmi%r?um!,ammmﬁma

(Event and Festival Management)

3((2)-2-5)

4(0-24-0)

3((3)-0-6)

6(0-36-0)

) a
27 iUIEUNA

15 vivgnn

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((3)-0-6)

3((2)-3-4)

3((2)-3-4)



930-344 ﬂ?iﬁlﬂﬂ15\ﬂuuﬁﬂ\iauﬁ{l
(Exhibitions Management)

930-445 viEmSusamsgsne lud

(Destination Management Company)

- DAMITIFWHININDUNY UFIGUAIN

930-151 m3samsuaseuiisaFiquam
(Management of Wellness Tourism Destination)
930-252 mswaRvnssud M uMIteuisnFequam
(Activity Development for Wellness Tourism)
930-253 M3dansganaai
(Spa Business Management)
930-354 mIvaMItazuININaua
(Fitness Service and Management)
930-455 mseenuuuHaasaaiayy Ins Inedwmumsveufiendequam

(Thai Herbal Product Design for Wellness Tourism)

- NAMIFIIWGINVU AN

930-161 m3vieuiien Tasuru
(Community-Based Tourism)
930-262 ﬂ']ﬁTi'fNLﬁEl'JL%Qﬁ%}'l\iﬁﬁﬁ?{
(Creative Tourism)
930-263 vanmaiinqmend
(Principle of Tourist Guide)
930-364 ﬂ']i'f]'f]ﬂu‘ﬂ‘ﬂlﬁ"f]ﬁ']ﬁ}']uﬂ'lﬁﬁﬂﬂlﬁﬂﬂ
(Tourism Content Creation)
930-465 mifﬁ”ﬂmigsﬁfuﬁuﬁmua:ﬁmmuﬁmﬁw

(Tour Operation and Travel Agent Business Management)

' a = A v
2) ﬂQN'JﬁﬂﬁﬁNmﬂﬂﬂTH]ﬂNlli%mﬂ
A a 1A 1% A 1 a = = '
QDNITIUIINNRNITINIEIDINGY VI NQUIFINTIHIIU WY 1 NQN

-NgUANNYIBINGY

936-123 agangudmsunsneuiienaziims
(English for Tourism and Hospitality)

936-234 mmfi"aﬂqyﬁ‘ugmﬁm%umnéﬁﬂmﬁamiﬁamﬁmiﬁauﬁm
(Basic English Writing for Tourism Communication)

936-332 muvangudmsuInon
(English for TOEIC)

936-333 asanguitemaiuaue

(English for Presentation)

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((2)-3-4)

3((2)-2-5)

3((2)-3-4)

15 ¥ivgnn

3((2)-2-5)

3((2)-2-5)

3((3)-0-6)

3((3)-0-6)



- NAVAMBITY
936-146 MBI 1 3((3)-0-6)
(Chinese I)
936-263 MBI 2 3((3)-0-6)
(Chinese 1)
936-364 MyRUN-YA 1 3((3)-0-6)

(Chinese Listening-Speaking I)
936-365 My IRWNeMINUNgAZUTMT 3((2)-2-5)

(Chinese for Tourism and Hospitality)

3. HNIAIYuARNES 6 HuIEHA

o = A ~ a A A a o a s A
uﬂﬁﬂB'lﬁ']iJ'lﬁﬂm'f]ﬂLiEluﬁ'lEl'Hf’lGlﬂ 9 mummﬁu% WlﬂﬂﬁﬂucluMW'I'JVIEJ"IQEJﬁQ"U'C’I'lHﬂTLW]i (PIG)

a o A o A ] ' < o a
yrImenagw/aniuou nalulszmavazaialszme IﬂEJﬂ’ﬂll!Wuﬁﬁﬂﬂﬂlﬂﬂﬂﬁﬂ’q@i/ﬂ1ﬂ’mﬂ



= =
MAMIANEIN 1

926-112

930-111

930-115

930-116

935-011G8

935-031G1

= a
HMAMIANEIN 2
930-xxx
XXX-XXX
935-009G1

935-034G5

936-xxx

!!Nuﬂ1iﬁﬂﬁ1ﬂﬁﬂﬂﬁa’ﬂgﬂi

ginulesduLazITosITUEINY

(Introduction to Business and Business Ethics)

qwmwmmmwimxﬁmuaw?ms
(Tourism and Hospitality Industry)
msieafieredradady

(Sustainable Tourism)
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Resource Management for Tourism and Hospitality)
[ a A o d’ 1 ci a
930-214 N159ANT lada@AnNT@NONITNOUNGIASUINT 3((3)-0-6)

(Logistics Management for Tourism and Hospitality)
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(Contemporary Marketing for Tourism and Hospitality)
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(Revenue Management)
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926-112 53NNV IAUIAZIFUFIINGIN 3((3)-0-6)
(Introduction to Business and Business Ethics)
o J a 12 o oA a 1 o ) [
slnuumsdadseagsng ninensnmssams lumsduiugsne nihinnamsdanmsdmsy

J a a 4 v a a a ¥ A ' [
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J
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Business organization form; management resources in business operations; management function

for business organizations; business environment; business management tools; business ethics; and corporate social

responsibility

930-111 QAEHNIINMINBUNMAZUINS 3((3)-0-6)
(Tourism and Hospitality Industry)
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Components of tourism and hospitality business; tourism system; related businesses in tourism and

hospitality; roles and responsibilities of public and private sectors related in tourism and hospitality; field study

oA VoA

930-115 M3NoAUNIDEN LB 3((3)-0-6)

(Sustainable Tourism)

uuafauayeddlszneuveInINeuiieIndeditu juunazfvnssumsiouiioiadadatu
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T3z saiAnyIMINewNeIDe1ada8Y MIAREINATLIN

Concepts and elements of sustainable tourism; models and activities of sustainable tourism;

sustainable tourism management; applying sustainable tourism principles to everyday life; case study of sustainable

tourism; field study

v d y
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(Tourism Treasures)

a s a s ) a s A Y o ' = o
giimaas lan gisnaasidsznalne TetemugimaaiMinertesiumsnouiion anvu zuaz
o ' =~ v = o o aa sa

Uszianveaniwensnouied unasmounerdayveslszma lnsuazueslan Usziamanifalzluilszmelng
nanval gidyauazfansssuiesnwionsiouion vihsnuiinerdesiumssanmsninensmsneuien

ngruetazngszieuNinertoanumssamsnsnensmsneaier mAnyInIAaUIN



15

World geography; Thailand geography; factor of geography related to tourism; characteristics and
types of tourism resources; Important tourist attractions of Thailand and the world; history of art in Thailand; identity,
local wisdom and culture for tourism; organization related to tourism resource management; Laws and regulations related

to tourism resource management; field study

930-121 MIIAMITNUUNTIY 3((2)-3-4)

(Housekeeping Operation and Management)

Tasaadrausunmithy unnuidi AuauiAveInIinIULRUALIT Y qﬂﬂmﬁmmﬂ%aﬁa
voamunuithy Suasumsmnmarenteuingnduazudnudie veslswsy anmdiferfudein anw?
Rofuguenionazanulasaseluaumithy vuenas luauuithy wunf amsedanuudy luanmith
dnvzmaudlydaymummznih anuduiussznhamunmituiosmundug lulswsuuazniteauneuen
Tsausy Anpigan mednlfiaau w daoulszneums

Housekeeping department organizational structure; role and duty; specification of housekeeping
staff; instruments for housekeeping department; room and public area cleaning procedure; knowledge of room types;
knowledge of hygiene and safety in housekeeping department; document in housekeeping department; concept of LEAN
production; problem solving; relationships between housekeeping department and other departments in the hotel and

external organization; site visit; Practical Training

930-131 mssamsmnmatitemanoafisamazyims 3((3)-0-6)

(Recreation Management for Tourism and Hospitality)

uuaRAR eIt U IS ﬁuﬁ’maw%mﬁm%’mﬁuqmﬁuwmﬂmﬁaqmﬁmﬂ'ssumﬁ
RoufieaazuIms MITAMITUNLINT MINWAY MIBBNULY nmJizQﬂﬁ“l%'muéf'uaxﬁﬂﬂﬁuﬁummﬂmﬁa
duadumsreuiisaazims msfinUfianaeum

Concepts of recreation; products and services related to tourism and hospitality industry; recreation
management; planning; designing; application of Games and recreational activities for tourism and hospitality; field

study

930-141 mm%’sﬁm&iuﬁluqﬂmﬁnﬁm‘lu«ﬁ 3((3)-0-6)

(Introduction to MICE Industry)

ANUNUY ﬁﬂymmazumﬁﬂmmq@ﬁmﬂﬁu‘lwf ’U‘V]'U'I‘VILLﬁgﬂ'J'liJﬁ'l?TiUu"ll’t']\iﬂ'lﬂJig"]ﬂJ N3
dumadiedusieta miﬂszﬂ;uumnﬂﬁuammuﬁm’?fuﬁ’mmmﬁﬁzﬁxﬁumﬁuaxumnﬂﬁ ealudvoq
Uszme'lng nasrudieen lugaamnssulud ssdnsmissaud ludialunlszmaazunnma wadnssy
Wniumanguaaialud samsFeumsaeuilunusingy

Meaning, characteristics and concepts of the MICE industry; role and importance of meetings;
incentive travel; national and international conferences and exhibitions; MICE city of Thailand; important standards for
MICE industry; national and international MICE organizations; traveler behavior in the MICE market Note: Class is

taught in English
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930-151 ms%’mmssmdeﬁmsﬁm@aqﬂlmw 3((2)-3-4)
(Management of Wellness Tourism Destination)
ANuYiNe Uszian LlaZLLU'ﬂﬁﬂJ"IJENﬂ?iﬁ@\ﬂﬁﬂ’]l%\?@ﬂlﬂ1w MINUHULAZMTHAU NS
Heuiier ndnmsuazuuamaumsudmssansunaaiouiivnFigunm snuuzuazlszinnvewnaiouiion
Fequam nasguunameuiisndequam msrnugau nsindfiiRamaaun
Meaning types and trends of wellness tourism; planning and development for tourist attraction;
principles and guidelines for the management of wellness tourism destinations; characteristics and types of wellness

tourism; standard for of wellness tourism destination; site visit; field study

930-161 RN LN T O LY 3((2)-3-4)
(Community-Based Tourism)
J 1 A a @ 1 A J 3 A
AIUHUIY ENﬂ‘l]i%ﬂ’l’)‘u‘lJE]\?ﬂ1iVIﬂQL1/]fJ’JIﬂEJG]§3JG]5u Wf]ﬂﬂiilluﬂV]’l’NWlfJ’Jﬁluuﬁﬂ\iﬂﬂ\imEJTI
o o { : ! o 4 g
PUTU 'Viﬁﬂﬂ”li!Lﬁ%u?@]ﬁﬁ?ufﬂﬂﬂ”l‘iﬂﬁ't‘)ﬂﬂll‘]_l‘]_llﬁﬂﬂ”I@%}Wuﬂ”li‘ﬂﬂ%ﬁEJ’J ﬂi:uaumﬁammuwmuwwuﬁ’mamﬂu
unasiouien mitamslavamduazzinaouionluguyu nsaidnyuiefumsiouiod Taoyusulullszima
= =2 a oA
Inenazondeou msinlfiamaauwy
Meaning and component of Community-Based tourism; tourist behavior in Community-Based
tourism destination; concept and management standard for Community-Based tourism; planning and development process
of local community to become tourism destination; homestay management and community tourism business; case study of

Community-Based tourism in Thailand and ASEAN; field study

930-202 mﬁ%’ﬂmsﬂ%’wmnﬁuHHsit"rm%’ugsﬁﬂnﬁﬁmr?'lmuaxu‘%ms 3((3)-0-6)

(Human Resource Management for Tourism and Hospitality)

uuafa ngumITanisninensuyed mslsegnduudfaninernsuysddmiuginang
Houfivaazusnms miﬁ%ﬁﬁmuﬁﬁnmﬁmﬁaﬁuﬁuumiﬁnmxﬂuﬁmmzmm’%mﬁﬁﬁﬂmmw MIWAUI
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Houfeauazing

Concepts and theories of human resource management; application of human resource concepts for
tourism and hospitality business; creating an organizational culture that supports teamwork and quality service; human

resource development for tourism and hospitality business under the concept of social responsibility; labor laws in tourism

and hospitality

[ a a d 4 § a
930-214 msdanisladanndiensnouenazysms 3((3)-0-6)
(Logistics Management for Tourism and Hospitality)
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Definition; concept of logistics in tourism context; logistics system; mode of passenger
transportations by land, waterway, air; infrastructure; logistics activity plan; information technology in tourism logistics;

demand management tourism forecast; Customs and tourism logistics laws and regulations; a site visit

930-215 ININMIVIMIUATMINANYATNMNN 3((2)-2-5)

(Service Psychology and Personality Development)

HUIAATAINGIATULYAANNIN NYHRTAINGINTUINMT MINAUITAUARRDIUUTNIT MIWAIN
yadnmmmenenifioganmauuIns tuaRanseenuu LTI Msuazuianssuusns mafiansadie
auianalavesgnar nisvanisgadiduiug msadndszaunisalvesgnar a5esssuluauuinig
MIANMIRIRULTMT MstamsBeumsaeuFaysamnumsieu

Concepts of personality psychology; theory of service psychology; development of attitude towards
service; development external personality for service quality; concepts of service blueprint and service innovation;
techniques for creating customer satisfaction; customer relation management; customer experience creation; development

of service innovation ethics in service; Practical Training in service work; Work Integrated Learning

da

930-216 msusiflnszaumsanin 3((2)-2-5)

(Cooperative Preparation)

a a =K G 9 o o v o A o k2 dy Y
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Concept of cooperative education; adaptability skill; use of basic office equipment; labor laws; resume
and application letter composition; techniques for job application and interview; ethics at the workplace; Work Integrated

Learning

930-217 msinau 4(0-24-0)

(Practical Training)

AnlfiAnuimmnzaufudavusvosnuaningn o anwlszneumsmaensuiinefesty
aAnFndmmsieaiisrfiiasm Mou TumssanisiFeumsaounuy WIL samfuuminndssunalnn
hiesn 320 $2Tus m3azReunduransFounnmsinau Gaaumazlsziiunamsinam

Practical training in tourism and hospitality companies that organize WIL learning activity at least 320

hours; learning reflection; monitoring and evaluation of training performance
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930-224 MIVAMIUSMTAIUKTN 3((2)-3-4)

(Front Office Management)
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Structure of front office department; duty and qualification of position in front office department;
knowledge of type of room and facility; knowledge of English for front office department; knowledge of document in
front office department; knowledge of computer program and technology used in front office department; knowledge of
handling complaints; process in front office; problem solving; relationships between the front office and other

departments in the hotel and external organization; site visit; Practical Training

930-225 AN UNDIMISHAZIATD IR 3((2)-3-4)

(Management of Food and Beverage Department)
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Structure of food and beverage service department; equipment used in food and beverage; types of food
and beverage service; hygiene and safety in food and beverage department; English for food and beverage department;

menu planning; food and beverage operations; Practical Training; Work Integrated Learning

930-234 ﬂ1§!ﬂué’ﬁ1ﬁuﬂu"Iﬂ1§!1/d"lﬂﬂ1§ﬁﬂﬂ!ﬁﬂ?!!ﬁ$ﬂ%ﬂ]ﬁ 3((3)-0-6)

(Recreation Leadership for Tourism and Hospitality)

uwada wdnmsmerfumsdudiin madudiiniunuins unom viiivasinue
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Concepts and principles of leadership; recreation leadership; roles; responsibility and skills of
leadership in recreational activities for the tourism and hospitality industry; communication and team inspiration;

planning; problem solving; decision making in situations related to organizing recreational activities for tourism and

hospitality
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930-235 MIFAMITHUNINM TN 3((2)-2-5)

(Outdoor recreation)

UUIAA NANNIT gﬂufuuﬁuwu1msnama%’ﬂuqmﬁmniiumiviauﬁﬂmaw‘%mﬁ
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Concepts of outdoor recreation and types of outdoor recreational activities in the tourism and
hospitality industry; organizing outdoor activities; safety management for outdoor activities; English for recreation; Work

Integrated Learning

930-244 msdmlszyuszdvesansuazInin 3((2)-3-4)
(Meetings and Conventions Management)
AnunmBLasanyus ARy ImITanslssguesdnsuazIndn Anuuand19IEnINg
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Meaning and important characteristics of meeting and conventions management; the difference

between meeting and conventions; meeting operations process; proceedings in the bid to host a convention; conventions

operations process; English for meeting and conventions; Practical Training or project-based learning

930-245 Msdamsddiuduaznumana 3((2)-3-4)

(Event and Festival Management)
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Meaning and types of event and festival; creative thinking in design for event and festival;
operational process for hybrid event and festival; marketing communications; sustainable event and festival management;
worldwide trends in event and festival; English for event and festival management; Practical Training or project-based

learning; Work Integrated Learning

930-252 miﬁ’wmﬁﬁmﬁuﬁm%’umiﬁmsﬁm@aqmmw 3((2)-3-4)
(Activity Development for Wellness Tourism)
quazesdsa jlnuuRnssudaaduguain anudoamsuazngdnssuveiiniouiion
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Holistic health; types of health promotion; needs and behaviors of wellness tourist; principles and

design of health promotion activities; Basic assistance and safety for tourists; site visit; field study

930-253 msdamsgsnoaih 3(2)-3-4)
(Spa Business Management)
U324d Uszian anuddgvesmaneuionFiguamuazath sanimniniade3idag 9
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History, types, and importance of spa and wellness tourism; types of spa treatment; service procedures

and service quality; spa business operation and management; duties of spa receptionist and spa manager; wellness tourist

behavior; cases studies; site visit; Work Integrated Learning

930-262 maneudeaTeairaassd 3((2)-3-4)

(Creative Tourism)
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Principles; concepts and components of creative tourism; behavior and trends in demand of tourist;
concept of tourist experience; activities designation for creative tourism; travel program designation for creative tourism;
methods and techniques for surveying travel routes; using technology and software for tour programs planning; costing

and selling price setting; techniques for travel program designation; case study; field study

930-263 ﬂé’nmﬁﬁﬂqmﬁﬁ 3((2)-3-4)

(Principle of Tourist Guide)
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Meaning, importance, type, role, manners and ethics; types of activities; communication and
personality; various types of tourist guide operation; interpretation; first aid and safety for tourist; English for tourist

guide; related laws and regulation; field study; Work Integrated Learning
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930-302 Funnmamsneadfieaz 3o 2((1)-2-3)
(Seminar in Tourism and Hospitality)
AnuHINeazAUEIRueImsdu matanwasunnud anuAaiudelssidumsieaiion
wazu3ms maiatn Tanddamuitesh ldgmsmuuamalunsudly
Definitions and importance of seminar in tourism and hospitality; exchange of knowledge, opinions in
tourism and hospitality issues; problem identification and problem-solving proposition
930-303 sufledsisemamarioafismazudng 3((2)-3-4)
(Research Methodology for Tourism and Hospitality)
ANUHVIY ANUTIAYVDINITIVY T21ToUITIVOFAT Y 321UeVITITOFINUNIN 938555
Tumsise nsdszendldnszurumsdsuend lunie i derauuuziomsiauianamnisymsnouiion
wazums maviann Insesaudsedumsneuiivuazunms
Definition and importance of research; quantitative research methodology; qualitative research
methodology; ethics in research; application of research process to solve or provide suggestions for the development of

tourism and hospitality industries; a development of research proposal

930-304 TnseanAdamensdesfigazuims 3((2)-3-4)
(Research Project for Tourism and Hospitality)
s suruneu 930-303 sziouiiasedmiumseuiioaz s ms
msRusIwTwdeya milmedlszuiana MudTeFnunmAFalSua MITenURanTIY
Yeenans ity mamenns s 3sedumsneuiioaz i n1g
Prerequisite: 930-303 Research Methodology for Tourism and Hospitality
Data collection; data analysis; qualitative research; quantitative research; research report; presentation
of research results; research publications
930-305 oh) ”amﬂiuiaﬁﬁm%’ufqs‘ﬁﬂmiﬁmnﬁmuazu‘%mﬁ 3(2)-2-5)
(Digital Technology in Tourism and Hospitality)
maTuTadasialugsnoneuiisaazuims grudoyauazssumsaume suugsnesenses
Business Intelligence) ta TuTadlyanilszang (A minaadina msadadeniia m3tszgndld A1 lumsaaia
#3172 Ane1n13Teya (Data Science) S5 UMITARIA MaWaLIFInaN o 09R 30 nguIBARNi AL
HAazMIRNATOITOYATIUYANA
Digital technology in tourism and hospitality business; database and information systems; business
Intelligence systems; Artificial Intelligence (Al); digital marketing; digital content creation; application of Al in digital
marketing; data Science for marketing; development of digital tourism and hospitality business; computer law and

personal data protection
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930-318 ngANIsHNNNO W 3((3)-0-6)

(Tourist Behavior)
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Types of tourists; tourist perception; tourist motivation; factors influencing tourist behavior; destination
choice; decision-making process in purchasing tourism products and services; responsible travel behaviors; trends in

tourist behaviors; cross-cultural communication in tourism context; study about tourist behavior at the workplace and

tourist attractions

o A A
930-324 msimmsi;iﬁﬂ%'mammmzsmmﬂu 3((2)-3-4)
(Food and Beverage Business Management)
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Type of food and beverage service; food and beverage menu planning; trend in food and beverage

consumption; cost and profit planning; laws and regulation for food and beverage business; handling complain

930-334 MINANN 3((2)-2-5)

(Team Building)

uuIRANYANTTUIYEE tuIAamMINanNutazdamsiy msusmsanudauds minszduuaz
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Concepts of human behavior; concept of team development and management; conflict management;

motivation and inspiration techniques; relationship management; organizing activity for team building; field study

930-344 MIIAMINUUTAITUA 3((2)-3-4)

(Exhibitions Management)

ANMNe ANNAIRTY 1Azl IZIANUBINTIATNT SANTLALNIULEAAIAURT UNUIMVOIH IHUT M3
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Meaning, importance and types of exhibitions; role of relevant service providers; organizing principles;
organizing planning; operational process; budgeting; marketing management; multicultural management; impacts,

problems and solutions for exhibitions management; English for exhibitions management; project-based learning
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930-354 MIAMsHazuIMsHave 3((2)-3-4)

(Fitness Service and Management)
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Fitness model; growth trends in the fitness business; designing a fitness facility; fitness equipment and
materials; designing fitness activity program; fitness business break-even planning; fitness market segment behavior; case

study; Practical Training

930-364 MIVONUVVIHBHIA UM TN UL 3((2)-2-5)
(Tourism Content Creation)
k4 H ¥y
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Concept; principle; techniques for tourism content creation; content distribution format; defining the
target audience of the content; tourism marketing communications strategies; creation of creative content; use of tools and

digital technologies for content creation; photography techniques; video shooting; video editing; case study; field study

930-406 msnmasNasEd UM Ieufinazims 3((2)-2-5)

(Contemporary Marketing for Tourism and Hospitality)

uwaRa nuidumsaainsnade gpudnvasmnzvesdudwaz v msneuiion nagns
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Concepts and theories of contemporary marketing; characteristic of tourism products and services;
contemporary marketing for tourism and hospitality mix strategies; target market segmentation strategy; market segments
strategy; marketing positioning; storytelling for marketing communications; design thinking; digital marketing; project-

based learning; Work Integrated Learning

930-407 msaamsagla 3((3)-0-6)
(Revenue Management)
Yy
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Fundamental concepts; the importance of revenue management; critical process in the hospitality and
tourism industry; resource management; pricing strategies; cost determination; break-even analysis; study and analyze

factors and trends affecting demand and supply of goods and services; formulating business strategies of current

situations; Work Integrated Learning
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930-408 ﬁgeﬁmmm‘ﬂué’ﬂsxnaumigsﬁi\miﬁmsﬁﬂwax‘u‘%ms 9((6)-6-15)
(Module : Tourism and Hospitality Business Entrepreneurship)
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Principles and concepts of entrepreneurship in tourism and hospitality businesses; essential attribute and
skills for being an entrepreneur; concept of social enterprise to social and environmental responsibility; concept of
creating shared value; business opportunity analysis and business goal setting; business model design; creating a brief
business plan; calculation of basic income and expense accounts; Preparation of cash flow statement; principles of tax
planning; laws and regulations related to tourism and hospitality businesses; case study; project-based learning; Work

Integrated Learning

930-419 annafAnm 6(0-36-0)
(Cooperative Education)
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Pre-requisite: 930-216 Cooperative Preparation

Practical Training tourism and hospitality companies or public organizations that organize WIL learning

activity and related to tourism for 16 weeks; working as a permanent staff of organization; developing cooperative

education project; learning reflection; monitoring and evaluation of Practical Training performance; grading

930-425 MIAVHUNUTITDITOIND 3((2)-3-4)
(Reservation Operation and Management)
MIAWIUOIUIAZHANNTT U0 IND szUDUUAMsdSmMSDuNUNSUID IR0 nrasdoya
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Operations and principles for room reservation; Operating system for reservation department; information
sources that customers make a reservation; information for a room reservation; room plan, quantity, room type and
number of room; record customer’s information; Postponement of reservation; cancellation of reservation; price planning;
coordination between front office department, housekeeping department and related department; English for reservation

operation; Work Integrated Learning

930-435 TUNMNMIF I 3((2)-2-5)
(Commercial Recreation)
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Concepts of the recreation business; recreation business management; commercial recreation design;
developing marketing strategies for recreation business; Work Integrated Learning
930-445 U3tmIudamsgsnelud 3((2)-3-4)
(Destination Management Company)
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Meaning and role of MICE destination management company; incentive travel tourism management;
value chain in MICE management business; operation process for destination management company; managing
stakeholders’ relationships in the value chain; venue standards; personnel standards for destination management company;

social responsibility; English for operation in destination management company; case study and project-based learning;

Work Integrated Learning

930-455 nseentuukansumayylns InedmSumsnesieaFagumn 3((2)-3-4)
(Thai Herbal Product Design for Wellness Tourism)
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Knowledge about Thai herbs; characteristics of Thai herbs; preparation, mixing, packing, usage and
stowage; contraindications and precautions for using Thai herbs; selecting appropriate Thai herbs for product; equipment

used for making Thai herb products; knowledge about healthy food choices; Work Integrated Learning
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930-465 mi“:]lﬂmii;iﬁi)ﬁ1!;;&]!!&:(?1’3!&1’]1«!51111;18 3((2)-3-4)

(Tour Operation and Travel Agent Business Management)
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Types, characteristics, organizational structure of travel agent; principle of tour operation; operating
process; domestic and international tour operation; customs procedure; digital technology for travel business; related

hospitality; advertising and public relations; characteristic and role of travel agent; operation of travel agent; complaint

management; related laws; travel business trend; field study

936-123 MBIBINGHAHIUMINOUNELINAZUINS 3((2)-2-5)

(English for Tourism and Hospitality)
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Listening, speaking, reading, and writing in English for tourism and hospitality; taking reservations via

telephone and email; providing information and selling tours and accommodations; communication etiquettes in English

for hospitality; handling complaints

936-146 MU 1 3((3)-0-6)
(Chinese I)
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Chinese Transcriptions using Pinyin; Mandarin consonants, vowels and tones; basic greetings and

conversations in daily life
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936-234 MBIDINYHNHFIHTTHIUNM IV HININTADAIINITNOAUNY 3((2)-2-5)

(Basic English Writing for Tourism Communication)
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Basic English structures; using words to convey meaning; fundamental writing principles focusing on

clarity, tone, and audience engagement; writing for marketing materials such as websites, press releases, brochures,

itineraries, and social media
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936-263 MY 2 3((3)-0-6)

(Chinese II)
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Prerequisite: 936-140 Chinese I

Mandarin sentence patterns; vocabulary and expressions in daily life; basic listening, speaking, reading

and writing

936-332 MBINgEEHSUINA 3((3)-0-6)
(English for TOEIC)
A v a a S o °
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Listening comprehension in business and general situations in the form of picture descriptions, questions

and responses, dialogues and monologues; reading comprehension; vocabulary and grammar for TOEIC

936-333 mmé’anqmﬁamﬁﬁuaua 3((3)-0-6)
(English for Presentation)
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English presentation skills; objective setting; audience analysis; Preparation of outlines for

presentations; Preparation of document and presentation devices; body language for presentations

936-364 MeRul-ya 1 3((3)-0-6)
(Chinese Listening-Speaking T)
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Listening and speaking in daily life with emphasis on accuracy and correct pronunciation

936-365 MMM NV UNYIAZUIMS 3(2)-2-5)
(Chinese for Tourism and Hospitality)
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Chinese communication skills for tourism services; knowledge about tourism business; reserving hotel

rooms; inter office communication via telephone; leaving and taking messages
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935-009G1 Mo IguMBdInguludIalszdriv 2((2)-0-4)
(Everyday English Reading and Writing)
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Basic English reading skills; short passage reading; vocabulary building; basic sentence structures;

basic writing skills; sentence and short paragraph writing

935-031G1 mslayamudangulurindszdiiu 2((2)-0-4)
(Everyday English Listening and Speaking)
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English listening and speaking skills; English conversations in various daily life situations

935-006G2A  aAailu Aeayn 2((2)-0-4)
(Intelligent Thinking)
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Systematic thinking; computation in daily life; conceptual decision making

935-007G2B  aynnn 2((2)-0-4)

(Smart Thinking)
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Thinking process in the 21" century; analytical thinking, critical thinking, creative thinking, system

thinking; planning and decision making; technology and applying; using technology to solve social problems smartly

935-032G3 managanmiudilszneumsuazmsiiuaivyana 2((2)-0-4)
(Idea to Entrepreneurship and Personal Finance)
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Entrepreneurial mindset; needed skills for entrepreneur; business target setting; Business idea

formulation with modern business tools; personal financial planning; personal Financial planning for retirement



29

935-033G4 malulagadina 2((2)-0-4)
(Digital Technology)
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Basic knowledge of computer system; components of information system; security of information

data; computer ethics; computer laws; digital literacy; digital skills; basic software usage; electronic commerce
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935-044G4 ayylszang 2((2)-0-4)

(Artificial Intelligence)
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Basic knowledge about Artificial Intelligence; basic knowledge of computer systems; types of
Artificial Intelligence; applications of Artificial Intelligence in daily life; laws and ethics related to Artificial Intelligence

Usage; Artificial Intelligence and information security and privacy

935-034G5 3§qﬂlmwsmumﬁsm 2((2)-0-4)
(Holistic Wellness Studies)
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Definition of holistic wellness; principles of holistic health care; current illness situations; guidelines

for holistic health care; planning for holistic wellness practice in daily life

935-035G6 annilunanios 2((2)-0-4)

(Citizenship)
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Citizenship; politics government; sustainable development; first aids and basic life support; the benefit
of mankind
935-036G7 MINeHI0eN eIt 2((2)-0-4)
(Sustainable Development)
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Principles of sustainable development; applications of sustainable development for environmental

management; case study
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935-011G8 M lneazmsaoas 2((2)-0-4
(Thai and Communication)
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Thai for effective communication; morality and ethics in using language; effective listening, speaking,

reading and writing skills; ability to apply language knowledge to everyday communication
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(English Story Telling)
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Reading different kinds of reading texts such as short stories, tales, simplified novels; telling the read

stories in English; telling stories through puppet show; telling stories through dramatization; news report

935-112G8 NnEzMINe 2((2)-0-4)
(Swimming Skills)
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Knowledge and understanding of swimming history; principles and techniques for swimming;

swimming styles; rules and tips for being a good swimmer and audience; exercising; health care and treatment; swimming

equipment and facilities maintenance
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1. @9. 3‘5"];@11 1%, Ph.D. (Tourism Management), Griffith University, Australia, 2555
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