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é’nwif;iaﬂ%cyfy’l (English) B.A. (English for Business Communication)

NANGMT AaUmanstiadin aanimnwniuiianisdasimiegsia
(MANFATUINNLNF)

%iaﬂ%cycy'] (A1 Ine) Aalranstusmn (m‘mﬁuLﬁaﬂﬁiﬁaaqiﬂﬁaqsﬁa)
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001-102 maanszsIfuMswaNTdy 2((2)-0-4)
The King’s Philosophy and Sustainable Development

935-001 Usz TemliNounynd 1((1)-0-2)
Benefit of Mankinds

935-002 3300 Uaoasit 1((1)-0-2)
Life Safety

arsei 2 anmanihmaiiloaaziiafidua 5 vivgnn

935-003 Wnwuzdadmiuanuunaiiosluanissuii 21 2((2)-0-4)
Life Skills for Citizens of the 21" Century

935-029 F3aiin 3((3)-0-6)
Happy and Peaceful Life

Mz 3 mafludsznoums 1 vivenn

001-103 lodogarmuiludusznoums 1((1)-0-2)
Idea to Entrepreneurship

@132#t 4 msegothadhifunaznsiadiia 4 i

935-004 Inemsdaislvaaz lan 2((2)-0-4)
Modern Science and the World

935-005 tna luladasaumne 2((2)-0-4)
Information Technology

a3¢it 5 MIRAEIITID MIRABInssNzIaziIaY 4 viviaehn

935-006 Aaiilu Aneyn 2((2)-0-4)
Intelligent Thinking

935-007 AYNAA 2((2)-0-4)
Smart Thinking

aseil 6 mymazmsdeas 8 Hivehn

935-008 MsauUNUINEIBINgE IUTIA52T1IU 2((2)-0-4)
Everyday English Conversations

935-009 MIBMUABUMBIINGYIUFINY 21U 2((2)-0-4)
Everyday English Reading and Writing
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Effective English Communication
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935012 Fiafianay
Aesthetic Life
935-013 Awuitogquam
Sports for Health
935-014 miﬂﬂﬁ’aﬂmﬁlmﬁmﬁmﬁﬂqmmw
Weight Training for Health
935-015 1ANAufloguAH
Walking and Jogging for Health
935-016 AadzurarIn
Art of Life
935-017 INNLAZAINTTNUUNUING
Game and Recreation Activities
935-111 WaARELALHUNUING
Physical Education and Recreation
935-112 sinuzmsh
Swimming Skills
935-113 aad
Social Dance
935-114 fAavzmstleaiuda
Martial Arts
935-115 nod
Golf
935-116 uld
Tennis
935-117 uUANUAU
Badminton
935-118 o lsbnauauE
Aerobic Dance
935-119 MIBYALWNLTY
Camping
935-213 1ilnaznie
Sapak Takraw
935-214 tmiamuile
Table tennis
935-215 Jeaiaduea

Volleyball
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Basketball
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Track and Field
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Yoga
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English for Job Applications
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Management Information System for Business
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Leadership and Organizational Change
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Business Process Analysis
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Business Research
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Module: Business Plan for Entrepreneurs
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Business Research Project
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Preparation for Cooperative Education and Practical Training
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Quality Management and Productivity Improvement
ﬂﬁ%ﬂﬂﬁﬁiﬁﬂﬂ]u?ﬂﬂaﬁuagﬂliﬂﬂdi‘)ﬂ

Small and Medium Business Management
nagnimssam lugsnamsmaniolni

Sourcing Strategy in Modern Trade Business
msimszimamsaaaiiemsdadule

Marketing Analysis for Decision Making
MIIAMIAUMAIAAIAZATIFUM

Inventory and Warehouse Management
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Retail and Wholesale Management
MIUIMITFINIATOUAT AL MINAUIFAUNDAFINY

Family Business Management and Business Successor Development
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926-467
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926-271

926-272

926-274
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926-355

926-372

926-375

MatuazmIsamsnunilszansninga

Leading and Managing High-Performance Teams
-2 a lﬁ'
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Credit Management

MINAAFINIUINT

Service Marketing
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Self-Empowerment and Self-Development for Trading and Service Business Manager

nagnimsnaaAINa

Digital Marketing Strategy
maTuTagensaumadmiugsnamsauazysms
Information Technology for Trading and Service Business
MsUSHIsFeINIIMssas e Tog
Omni-Channel Management
nanmsaaudmiuglsgneuns

Principles of Investment for Entrepreneurs
F3N99180IMIUMITAWAZMITUI NS

Business Simulation in Trade and Services
-NIINIUIANIINEINUNBAST (Agribusiness Innovation)
miii"ﬂmﬁﬂmmwuazﬂmﬁuwaﬂmw

Quality Management and Productivity Improvement
nanmMIaMIATUAUAYAT

Principles of Agricultural Marketing
Auszneumsuagmssamsginanbasaisln
Entrepreneurs and Modern Agribusiness Management
mitams ladaanduaz IsgUmuausunyas

Logistics and Supply Chain Management for Agribusiness
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Quantitative Analysis for Decisions in Agribusiness
MIVATIZH QAT IMNTTULAY MTLUITY

Industrial and Competitive Analysis
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Modern Farm Business Management
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Information System for Decision Making in Agribusiness
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926-111 FINAAZHANMIIAMS 3((3)-0-6)

Business and Principles of Management
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Fundamental of management, management processes, planning, organizing, human resource management,
leading and motivation, organizational control, implementation of management tools, business environment, types of

businesses, business processes, business life cycle, environmental, social and corporate governance

926-112 ﬂ1§!‘i]ii]1ﬁiﬂﬁ?)xﬁ’l1ﬂ§iﬁ‘i] 3((3)-0-6)

Business Negotiations

Wanms ANy HazgUuuUMINTABIBINNEINY MIINLAULEEMEN IFmATiANIT9597
ADTOININFINT MINTVROTOINNFINN W IANUTITN HagnFAANE

Principles, significance, formats of business negotiation; planning and selecting business negotiation

techniques, business intercultural negotiation, and case studies

926-141 MINUFIND 3((3)-0-6)

Business Finance
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Roles and goals of financial management, financial market, theory of interest, basic financial statement
analysis, working capital management, time value of money; capital budgeting, source and use of fund, cost of capital, and

dividend policy

926-190 malulagaielvsimensdams 1(0-2-1)
Modern Technology for Management
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Training office working skills, the use of software packages in business, applications for management, use

office equipment, practice through work integrated learning
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Business Law, Taxations and Business Ethics
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Principles of Thailand civil and commercial code, legal contracts related to business transaction, laws and
regulation related to copyright and patent, business case study regarding lawsuit, business taxation, types of taxes, tax

structure, tax planning, business ethics and sustainable business operations, business management and decision making based

on business ethics
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Human Resource Management
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Definitions and significance of human resource management, human resource management environment,
roles and responsibilities of human resource managers, human resource planning, recruitment and selection, training and

personnel development, compensation management, performance evaluation, discipline and petition, safety and health, labor

relation management, legal issues concerning human resource management

926-231 MSVAMIMIAUHUIY 3((3)-0-6)

Operations Management
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Concepts and principles of production management analysis and decision, operational strategies, product
and service designs, production and operation systems, production planning and control, project management, quality control,

warehousing and inventory management, logistics and supply chain management

926-234 ms%'ﬂmsg]mnmuaznmﬁuwﬁﬂmw 3((2)-2-5)

Quality Management and Productivity Improvement
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The concept of quality management, quality control, quality assurance and quality standards, total quality
management, increasing productivity, fundamentals and concepts of constant problem solving and improvement, techniques

for problem-solving and improvement, using projects solve real problems, practice through work integrated learning
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926-262 MITANIFINVVHIANANAZVINALDN 3((2)-2-5)

Small and Medium Business Management
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Characteristics and types of small-and medium sized businesses, principles and theories applied to
business management, case study of successful and failure small- and medium-sized businesses, fund raising for small- and
medium sized businesses, problem of and solution for small- and medium-sized businesses, franchise business, case study,

practice through work integrated learning

926-269 nagnEmMsdarilugsnamsmasielnal 3((3)-0-6)
Sourcing Strategy in Modern Trade Business
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Management of product selection policies and strategies in modern trade, sourcing process for modern
trade businesses, product control in the procurement process, and product suitability analysis for consistency requires product

ingredient management, contemporary product management to meet the needs of various groups of customers, consideration

of timing for purchasing, creating alliances and purchasing cooperation, case studies

926-271 HANMIAMATUAUNHAS 3((3)-0-6)

Principles of Agricultural Marketing
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Definition and the principles of marketing, agricultural and industrial product marketing, characteristics of
agricultural products, agricultural products consumption, demand supply and pricing of agricultural product of each market,

the competition and marketing problem, marketing channel, marketing cost, government roles and policies, characteristics of

important agricultural products

926-272 Ailszneumsuazmsdamsgnanuasaialvil 3((2)-2-5)
Entrepreneurs and Modern Agribusiness Management
@ @ o o [ ) a o ] Y a
anvazuazinvzduiludmsvdisznoumsgsnunyasalelvl Tassaiwszuuginanvaslu
Uszinelne jlupugsiunuasadoluil dadvanmmnadeuniagsnunyas insesiodnazidnenimniansu sy
a ¥ a o VA A Y o Ao & o o Y a
voagsnanas lemalunmsadngsnunuasadelmi wsesenesdunmssamsnduiudmsudiszneunsgsne
I o A A a o ' a wa o a
nuas Uszmuapivinerdedlumsaiegsnunvasaislnimsdidaumaauindiumssansginnyas ms

=2 a vAa a g o
Anliaraysanmsnumsianu



21

Characteristics and important skills of modern agribusiness entrepreneurs, structure of agribusiness system
in Thailand, categories of modern agribusiness, agribusiness environment analysis, marketing tools for agribusiness
competitive advantage analysis, opportunity for new modern agribusiness establishment, managerial tools for modern
agribusiness entrepreneurs, current issues of modern agribusiness entrepreneurship, field practice on agribusiness

management, practice through work integrated learning
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926-274 msdamsladaanauazlrglmuduaunyns 3((3)-0-6)
Logistics and Supply Chain Management for Agribusiness
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Concepts and processes of logistics and supply chain management, supply chain cost reduction under
uncertainty, logistics costs analysis for business decision making, demand forecast, supplier relationship management,

managing transportation and distribution network, case study in agricultural products
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Quantitative Analysis for Decisions in Agribusiness
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Introduction to quantitative decision-making methods for effective agribusiness management in resource
allocation, scheduling, logistics, risk analysis, inventory, forecasting, problem identification, model formulation and solution,

interpretation, and presentation of results

926-281 MIdAMIgIneszHieszma 3((2)-2-5)

International Business Management
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Theories of international business, principles and methods for international business management, aims
and strategies of international business management, advantages and opportunities in oversea investment, cross cultural
management, foreign investment strategies, macro environment of international business, online international business
management, modern information technology for online international business, international marketing, international human
resource management, international trading relationship, international commercial organizations, international business
ethics, case study, multinational companies operating in Thailand, international business management, field practice on

international business management, practice through work integrated learning

926-293 Anmadfiadumsdamsgsne Taivteenan 200 13luq
Internship for Business Management
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Internship in the organizations with memorandum of understanding (MOU) or with approval of
curriculum committee, working with others, communication skill development, use of office equipment, learning

organizational culture, Appling business knowledge, lifelong learning
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Module: Innovation and Business Design for Entrepreneurs
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Definitions and characteristics of entrepreneurs, the skills required for entrepreneurs, strategies for new
business, problems and threats of establishing new business, business innovation concepts, innovation towards competitive
advantage and sustainable growth, business value creation, processes and design thinking for developing innovation mixed
creativity, business idea and problem solving, business opportunity assessment, feasibility study in business, factors affecting
start-up business, business conceptual presentation, field business management practice, practice through work integrated

learning
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Leadership and Organizational Change
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Definitions and categories of leadership, leadership functions roles, motivation and decision making,
relationship between an individual and effective performance, leadership roles in organizational management and changes,

changes management, leadership development in changing situations, case studies

926-314 mﬁmﬂzﬁnizmumigsﬁﬂ 3((2)-2-5)
Business Process Analysis
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Project based learning, business process analysis including management marketing operation finance
accounting and human resource, problem Identification, prioritization, root cause analysis, tool used to analyze and improve

business process, basic problems- solving suggestion, business process project based learning within enterprises, practice

through work integrated learning
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Industrial and Competitive Analysis
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Managerial tools and techniques, studies of successful and high return company through development and
competitive strategy, developing strategies and advantage of return sources, effective marketing position, skills development
for future strategies
926-355 uinnssuransaminasmsussaiaa 3((2)-2-5)

Product and Packaging Innovation
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Importance of product and packaging innovation, concepts and principles of new product development,
new product development process, new product marketing strategies, concepts and principles of agricultural product
packaging development, packaging design, current issues of product and packaging innovation in global market, practice

through work integrated learning
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Marketing Analysis for Decision Making
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Data search, data collection, and data preparation techniques. These data include both internal and external
data as well as big data online. Subsequently, students will learn how to analyze these data to uncover marketing insights
before deriving data-driven marketing decisions in the areas such as positioning, pricing, distribution, and integrated

marketing communication
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Inventory and Warehouse Management
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Concepts, theories, and types of warehouse and inventory, information system for warehouse and
inventory management, selecting location of the warehouse and distribution center, the design of the space available inside

the warehouse, warehouse operating procedure, planning and managing warehouse, analysis of the flow of goods, operational

security, case study in modern trade business

926-364 msdamsmsmanuazmas 3((2)-2-5)
Retail and Wholesale Managment
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Principles of retail and wholesale management, shopper behavior and market competition to determine,
effective retailing and wholesale strategy, retail and wholesale marketing mix in order to compete in the retail and wholesale
business covering on-site, online, and Omni retail, location selection of retailers and wholesalers, organization and human
resources management, supply chain for retail and wholesale management, merchandise planning; purchasing system, retail

and wholesale pricing, and promotion program, store management, store design, store layout, product display, retail and

wholesale management in special economic zones, practice through work integrated learning
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926-365 MsuImsgsnanseundmazmsHanNGauneassne 3((3)-0-6)

Family Business Management and Business Successor Development
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Concept of family business management, specific characteristics of family businesses, values and goals for
family enterprise, relationships and conflict in family enterprise, issues in family businesses and possible shortfalls, trans
generational change and value creation, desirable attributes of the next-generation successors, development of each generation

of entrepreneurs and business succession

926-366 Mswazmsdamsiunilszansnings 3((2)-2-5)
Leading and Managing High-Performance Teams
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The high-effectively strategic leadership, group processes; team dynamics, the interplay between
individual and teams within organizations, the tools and techniques to lead and develop a high performance team, new
perspective on the management of highly capable people, Identifying, assessing and retaining high potential people, talent

development aligned with organization’s needs, practice through work integrated learning
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926-367 MIIAMITAUIT 3((3)-0-6)
Credit Management
v o A a dq s A o o o A o A
1’i’dﬂﬂﬁﬂ']l,uuﬂu"lm\iﬂi]ﬂﬁﬂiﬁﬁul%ﬂ aﬂymzuamammmmﬂ13immiﬁuwaﬂizmmmauma
a P a ya A v ax s 9 a ya A
ﬂﬁ@]iﬁli]ﬁ’f]ﬂllazﬂ'ﬁﬁlmi1$Wﬂ31hlﬁﬂﬂ1ﬂﬂ1§1ﬁﬁul%@ Llﬁaﬁﬂ]ﬁ]uﬂalmz’)ﬁﬂﬁLﬂ’U"llE]llu’dcluﬂﬁ“lﬁli]'ﬁmﬂﬁﬁul%ﬂ quJ’UWEJ
ya A ax a ya A a wa a <} 2
uazmmmﬂumﬂwﬁm% aﬁmiwmsmﬂumﬂwauwa uTEJ'U18!Lﬁ$ﬂ'ﬁﬂ§]'ﬂ€°’l1uﬂﬁLifJﬂLﬂ’UWHﬂ']iﬂ’JUﬂiJ!Lﬁzﬂ'li

4
=) =

aaauiyagnnil
Operation concept of credit enterprise, characteristics and scope of credit management, type of credit,
credit inspection and analysis of credit consideration, credit policy and standard, collection policy and operation, credit

control and collection

926-368 MINAAFINIVIMS 3((3)-0-6)
Service Marketing
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Concept of service marketing, service-minded to employees, competition based on customer satisfaction,
customer relationship management, service marketing strategy, and service quality control such as spa business, health care

business, food business

926-369 MIAFNNTIAZHANNAWDINHIVAVIHIsFIDIMIAWAZUIMS 3((3)-0-6)

Self-Empowerment and Self-Development for Trading and Service Business Manager
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Theory of self-empowerment, essential managerial skills development in recent work, problematic and

critical thinking skills, leadership skills, coaching, mentoring, personal managerial skills, case study, and practicing
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Modern Farm Business Management
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Importance and characteristic of agricultural sector in Thailand, category of farm business, factors
affecting farm business operation, the effective farm inputs and farm resources management, farm activities recording, farm

budget planning, smart farming, risk management for farms business, farm in agricultural tourism management
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Information System for Decision Making in Agribusiness
I H 1
Wanms anuiilesduneInuszUDATAUMA DNUIMVBIAITaummienIsandulaniegine
msl¥szuuamsaummiensdadulylumsdutugsnansoudlyminegsnanbas ssuDaMTAUNANONITIANS
A A P A wa a o o
WUNNNUNHAT ﬂﬁNﬂﬂg'ﬂm‘]ﬁlluim']ﬂﬁﬂ’ﬂﬂﬁ‘ﬂ?ﬂu
Principles and introduction of information system, roles of information system for decision making in
agribusiness, apply information system for decision making and solving problems in agribusiness, geographic information

system for agribusiness, practice through work integrated learning

926-377 MITANIATIAUAWAZMINIZNWAUM NS UEINUNBAS 3((3)-0-6)

Warehouse and Distribution Management for Agribusiness
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Concepts, theories, and types of warehouse and inventory, information system for warehouse and
inventory management and distributors, selecting location of the warehouse and distribution center, the design of the space
available inside the warehouse, warehouse operating procedure, operating and distribution network, and case study in

agricultural
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Finance for Agribusiness Entrepreneurs
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Financial management for agribusiness, investment concept for agribusiness, financial planning for

agribusiness, capital structure and cost of capital in agribusiness, financial statement and analysis for agribusiness
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International Transportation
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Shipping agent formats, categories and methods, documents of shipping agent; flight, routes, regulations
and payment estimation for international transportation, obstacles and problems, analysis of costing transportation types and
the characteristics of goods, the standard of cargo warehouses, the transportation period, insurance, the following up, the

selection of container sizes, marketing strategy for transportation business, contemporary issues in international

transportation, field practice on international transportation, practice through work integrated learning

926-382 MIDAMIDIAMIMITAUUTITH 3((3)-0-6)
Cross Cultural Organization Management
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Definition, significance and theories of organizational management in different culture, beliefs, ideas,

director and subordinates’ attitudes, human resources data analysis, job creation, employee motivation, international laws

regarding human resources management, cultural barriers in cross cultural organization management
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926-383 ngszidaunazulomemsmszrnglssina 3((3)-0-6)

International Trade Regulations and Trade Policies
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Regulations and terms for international trading, steps of purchasing, selling, import and export, payment,
marketing planning, policies and regulations of the Ministry of Commerce and the World Trade Organization, free trade
agreement, international trade treaties, international trade barrier, economic integration influence, ecomomic individual
member regulations, legal punishment of international, contemporary issues in international trade regulations and trade

policies

926-384 MsINMImszrnlszma 3((3)-0-6)
International Trade Negotiation
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Principles, importance and forms of negotiation in foreign countries, development of skills to resolve
conflicts within organizations in different countries, negotiations between businesses, between executives and shareholders,
trade negotiations, negotiation about policy and strategy, planning and selection of technical negotiations, negotiation success

factors, contemporary issues in international trade negotiation

926-386 M3damsgsnalulsznuasughoongen 3((3)-0-6)

Business Management in ASEAN Economic Community
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Management process for international business in ASEAN Economic Community Management,
integration of administrative functions for international business, Asian Economic Community environment, modern
techniques and tools of international business management regarding ASEAN Economic Community development study,
regulations and agreements among the ASEAN Economic Community, analysis of socio-cultural community change,

contemporary issues in international of Asian Economic Community Management
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926-387 MIFAMIIIABEUI 3((3)-0-6)

Shipping Management
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Sea transport history, structure and characteristics of maritime Industries, sea transport, role of shipping
entrepreneur, freight forwarder company, government role on sea transportation, principles and methods of sea company
operation, document agreement, sailing schedule, custom procedure, contract and loading cargo system, ports, cargo
equipment, multimodal transportation ,contemporary issues in shipping management
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Freight Forwarding and Multimodal Transport
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Role of transportation in international trade, role of freight forwarding and multimodal transport, business
environment of current transport, trends of transportation business, process of future freight forwarding and multimodal
transport, process of transportation, freight forwarding, type of warehouse, marketing strategy for freight forwarding and
multimodal transport, contemporary issues in freight forwarding and multimodal transport
926-392 IFINY 3(2)-2-5)

Business Research
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Basic research concepts, classifications and scope of business research, selection of research topic,
translation of business problems into research, writing research proposal, selection of statistics for research, research project

management, use of statistic software for research, code of ethics for researcher, lifelong learning, practice through work

integrated learning
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Module: Business Plan for Entrepreneurs
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Concepts of strategy and levels of strategic policy, models and strategic decision process, business
environmental analysis, competitive advantage, concepts of marketing management, marketing management functions and
process, marketing information system, consumer behavior, market segmentation, targeting, sale forecasting, digital
marketing, marketing plan and strategy with regard to social responsibility, concept presentation, new product development to
commercial business plan, principles of business plan, case studies, business strategic applications and control, business
planning development and presentation, field business plan practice
926-462 pagNENIsAAIARIa 3((3)-0-6)

Digital Marketing Strategy
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An overview of digital marketing communications, knowledge and understanding the digital marketing
framework, digital strategic planning through digital marketing tools, photographing, decorate image, content marketing,

finding information and references, digital media & channel planning, search marketing and performance marketing
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Information Technology for Trading and Service Business
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Data system and Information management in trading and service business, technology used in trading and
service business, automatic identification system and barcode system, point of sale system (POS), e-money, the benefits of

data and information technology management, the roles and importance of Big Data, business intelligent and related case

studies, practice through work integrated learning
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Omni-Channel Management
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The role Omni-channel systems, and how to make the transition from the Multi-channel systems to the
Omni-channel systems. Focus is on the differences between the systems of Multi-channel and Omni-channel distributions, as
well as designing and managing the Omni-channel to respond with the lifestyle and demand of customers throughout the
customer journey, specific attention is also paid to the development, control, and evaluation of Omni-channel distribution in
both consumer and business markets, including the key challenges for the firm to set up Omni-channel distribution such as the

investment in logistic and systems
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Principles of Investment for Entrepreneurs
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Fundamental of investment; financial tools, stock exchange, stock exchange index, investment return and

risk, security valuation, fundamental analysis including economic, industrial and firm level

926-467 F3N091003MUMSAWAZMIVINS 3(0-9-0)
Business Simulation in Trade and Services
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Learning in the real situation applying the business management knowledge, group practicing under

supervision of course instructor, performance reporting, practice through work integrated learning
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International Agricultural Trades and Agricultural Trade Agreement
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Principles of international economic trade, foods and products trade in global market, Thai trade system
and agricultural policies, problems of trading agricultural products and the role of international trade institutions on
negotiation agricultural products, effects of economic collaboration concept on international trade of Thai agricultural
product, agreement and commercial standards international trade, international investment, trade policies and agreements of
important trading partners of Thailand, trade and investment in agribusiness for special economic zones, fund raising for

agribusiness

926-473 msﬂﬁznaumﬁsﬁaé’faﬂu 3((3)-0-6)

Social Entrepreneurship
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Concept of social entrepreneurship, social innovation and community wisdom, marketing for

sustainability, social impact measurement, idea presentation
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Knowledge Management for Agricultural Innovation
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Concepts and principles of knowledge management, knowledge management tools, knowledge creation,

innovation initiation, adaptability to change, and case study
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Special Topics in Agribusiness Innovation
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Topics or new knowledge in Agribusiness Innovation
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Global Business Perspectives
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Business environment in foreign market, political system, legal system, financial systems, culture, trade

agreements, foreign labor management, contemporary issues in global business



33

926-482 msruN-ae0en 3((2)-2-5)

Import-Export
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Principles and methods of import and export, custom formalities, different charges and fees, classification
of import and export goods, tariff calculation, selecting container size, charge management and agreement, shipping and air
cargo, policies and regulations of the Board of Investment (BOI) and the custom department, contemporary issues in import-

export, field practice on international business management, practice through work integrated learning
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International Logistics
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Concept of international logistics management, business processes to manage the distribution of goods and
services, global logistics systems analysis, issues related to transportation, distribution, warehousing, inventory control,
materials handling, packaging, plant and warehouse location, risk management, customer service, networks for logistics,

suppliers, and information, and contemporary issues in international logistics systems

926-485 MIUIIMIiSanazAdadum 3((3)-0-6)
Port and Warehouse Management
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Significance of port and warehouse, port and warehouse management principle, port management of the

government level, national port policy, operational level, port and warehouse planning and design, port and warehouse

operations container transport system, technological effect on port and warehouse, port and warehouse development process,

contemporary issues in port and warehouse management
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Entrepreneurship for International Business and Logistics
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Concept of international business and logistics entrepreneur, applying theory of international
entrepreneurship and logistics, business start-up process or new international business and logistics development, ffund
raising for international business, analyzing and evaluating business opportunities, feasibility study in international business
and logistics, design, business planning, international business and logistics development, Guidelines for creating and
developing entrepreneurship in organizations, professional presentation techniques, field practice on international business
management, practice through work integrated learning
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Online Marketing for International Business and Logistics
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Principles and introduction of electronic commerce and online marketing, applying electronic commerce
for international business and logistics, tools and features of websites for international business and logistics, types of online

marketing for international business and logistics

.Y a a a a d
926-489 Wideiitaymagsnosznnelszmanazladafna 3((3)-0-6)
Special Topics in International Business and logistics
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Significance of international business issues, issues on international business and logistics

926-491 TnssnuIdegsne 3(0-9-0)
Business Research Project
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Field studies, data collection and management, data analysis, interpretation and discussion, research report

and presentation, research article writing, lifelong learning, practice through work integrated learning
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Practical Training
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Practical training in businesses, industrial or government sector, business process analysis, business
diagnosis, suggestion for business problem solving, applying knowledge and self-capability in the real workplace situation,

lifelong learning
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Preparation for Cooperative Education and Practical Training
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Concept and philosophy of corporative educations and practical training, social adaption ability,

personality development, life and career planning, resume and letter writing for job application, techniques for job application

and interview, experience in cooperative education and practical training, package software for business

926-496 annafne 6(0-48-0)

Cooperative Education
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Career development readiness, working skill and experience enhancement like a real employee, work
integrated learning, business process analysis, business diagnosis, suggestion for business problem solving, reporting and
presenting achievement of project, lifelong learning, a minimum of 16-week cooperative education operation, project/work
piece evaluation of cooperative education between cooperative education advisor and workplace mentor, project/work piece

presentation to board of academic institution assessment
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Principles of Economics
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Basic concepts and principles of operation of the social economic activities, both micro and
macroeconomic, including demand and supply, producer and consumer behavior, production, pricing in different markets,
different economic systems, national income, finance and banking, inflation, deflation, public finance, international trade,

economic development, and using various economic policies to achieve progress for the country
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Basic Accounting for Business Decision Making
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Accounting framework, business activities relating to accounting, financial statement preparation,
accounting for business transactions relating value added tax, accounting for manufacturing, concept of managerial

accounting, job order and process costing, analysis relationship of cost-volume-profit, budgeting, cost information for short-

term and long-term decision makings
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Management Information System for Business
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Principles of information management, role of information in organization, info graphic, fundamental of
information systems and infrastructure, organization and management, integration of information systems, strategy in
organization improvement with information systems, database and application, business intelligence for decision making, big

data analysis, ethics and impacts of information system on society, the use of software for business decision making
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Electronic Commerce for Agribusiness
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Principles and introduction of electronics e-commerce, procedures associate with e-commerce and

internet, apply and develop electronics e-commerce for agribusiness, options for doing business on the internet for

agribusiness, tools and features of web site for agribusiness, current online marketing in agribusiness
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