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1.3 51829/ngua152/90 3% (Module)
UUINIVIVIAU (BRIIZ HY 1 BUUIBINIG (N2) LATHEY 2 LUUIVITN) 18 NUINR

926-511 uInNTIUNITINNITUYTUarN1TRU 3((3)-0-6)
(Innovative Accounting and Financial Management)

926-512  WINNTTUNTIANITNITANTUIU 2((1)-2-3)
(Innovative Operations Management)

926-513  WINNITUNITIANITNITAAIATINAELNS 2((1)-2-3)
(Innovative Strategic Marketing Management)

926-514  WoANITUDIANTUAAITHU 2((1)-2-3)
(Organization Behavior and Leadership)

926-515  WINNITUNITINNITTINALNS 2((1)-2-3)
(Innovative Strategic Management)

926-516 su1lpUTTINY 3((2)-2-5)
(Research Methodology)

926-517  WWUFINT 3((3)-0-6)
(Business Plan)

926-518 dunuuinnssuiiion1sinnisgina 1(0-2-1)

(Seminars in Innovation for Business Management)

NUINIVUFDN 6 ¥30 12 niqenn
TnfAnw w1 wuudninis (n2) denseusedvnannguizden 91U 6 wiiein
TNANYY W 2 wuuddn WdeniSeuyaivn (Module) 31w 12 wiigfin nIeideniseu
FEIVINNGUIYNGDN T 12 dein
1) 49391 (Module)
926-531 YAIVIFINIUINNTIUWALNITATINTIN LM 12((6)-12-18)

(Module : Business Innovation and New Business Creation)

2) NFUIYIUIANTINNTITIANIINTI5NUY (Innovative Financial Management)

926-541 MTINUNUNTRUAIUYAAA 3((3)-0-6)
(Personal Financial Planning)

926-542 MTANNUBLNVIYRAN 3((3)-0-6)
(Smart Investment)

926-543  MTAATIENUALN1TUTHIULAAINIINTTRY 3((3)-0-6)
(Financial Analysis and Valuation)

926-544  msRudmIudUsENIUNIS 3((3)-0-6)
(Entrepreneurial Finance)

926-545 Usziautlagiunienisiu 3((2)-2-5)

(Contemporary Issues in Finance)
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3) NGUAIYUIANTIUN15IANTS (Innovation Management)

926-551

926-552

926-553

926-554

926-555

MMTIATBULABENTIOULLAT A TILATIZRATUUSTU 3((2)-2-5)
(Benchmarking and Competitive Analysis)

msdamsrudidudegia 3((3)-0-6)
(Business Sustainability Management)

NsuaEn1sas1eeIANsUIANTsUgINa 3((2)-2-5)
(Leading and Creating Innovation Business Organization)

N1sLsvRTRNaNayNsNSHnaUla 3((2)-2-5)
(Negotiation and Decision Making Strategies)

nagnsMswstudimiugafIva 3((2)-2-5)
(Competitive Strategy for a Digital Age)
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N1IRAIARINE 3((2)-2-5)
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UINNISUNARA UL NITES19ETIA 3((2)-2-5)
(Product Innovation and Creativity)

Winnssunsdeansnisnan 3((2)-2-5)
(Innovative Marketing Communications)

ui’mﬂsimﬂa&mﬁ‘mimmmiuqmmvmimmivimL‘ﬁm 3((2)-2-5)

WaLUING

(Innovative Marketing Strategy for Tourism and Hospitality Industry)
NIAANALNDEIAY 3((2)-2-5)
(Social Marketing)

nueme UnAnwiaiuisadeanseusieiviaug Mleasuluuningrdeavaiuaiuns n3e
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UUINIV1INGITNUS / d15T0nus 6 1159 12 %59 36 Wi28nn
UNANY AU 1 LUUIBINIG (N1)
926-521 ANYIUNUS 36(0-108-0)

(Thesis)

UNANEYY AU 1 LUUIBINIG (N2)
926-522  ANYUNUS 12(0-36-0)

(Thesis)

UNANET HY 2 WUUIBITN

926-523

ansanus 6(0-18-0)
(Minor Thesis)
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Tissyms@owmbiein 10y n(()y-2) leedanumunedsil

n UGN FIUIUMNEANTIY

(x) HRERN SruumheAnidsnudluimsinnisBouiuiuuidegn
(active learning)

y NN uunenaU{uRN1g

z FEAK Srunuinludnuisemies

[

ednidansGeuditiuufon Tissynmadeumiefn Ju Na-b-o) Tnsfanumnedsi
N FUGR FIUIUMNEANTIY
a NN U inngul
b NN uuneNaU{URNS
c FUGR frunuihli@nudenies



3. WHUNISANEN
3.1 w1 wuu3vinis (n1)
w4 1 nansAnend 1
926-521  ANYITUNUS
(Thesis)

pA
[

FuIF 1 aAnisanenii 2
926-521 Ing1nus
(Thesis)

v
[

FuF 2 nansAnwafl 1
926-521 Inenus
(Thesis)

v
[

Ul 2 A1An1sANYIN 2

926-521 Anednus
(Thesis)

ERE

373U

EIEEY

EILY

9(0-27-0)

9(0-27-0)

9(0-27-0)

9(0-27-0)

9(0-27-0)

9(0-27-0)

9(0-27-0)

9(0-27-0)

NUIYAR

d8nn

UILAR

“nienn

UILAR

“uenn

NUIYAR

“uenn
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v

3.2 WY 1 wuuvIn1s (n2)
FudN 1 A1An1sANEIN 1

926-511 WInNTIuNTInN1sURTlazn1T8u 3((3)-0-6) AVelhl
(Innovative Accounting and Financial Management)
926-512 UINNITUNITIANITNITAL LU 2((1)-2-3) aVelIRl
(Innovative Operations Management)
926-513  wWINNTTUNITIANITNITAAIATNALNS 2((1)-2-3) wienn
(Innovative Strategic Marketing Management)
926-514  WRANTIUDIANTUALNIHU 2((1)-2-3) VeIt
(Organization Behavior and Leadership)
394 9(6)-6-15)  wuwin
w4 1 nansAnend 2
926-515  WINNIIUMIIANMITINALNS 2((1)-2-3) nigin
(Innovative Strategic Management)
926-516 sziluUIIY 3((2)-2-5) AVelIRl
(Research Methodology)
926-517  UNUFINA 3((3)-0-6) iveldnl)
(Business Plan)
574 8((6)-4-14)  wwAn
$uid 2 namsAnend 1
926-518  dumuninnssnilenisinnisgine 1(0-2-1) nigin
(Seminars in Innovation for Business Management)
926-xxx A uden 1 3(x-y-2) aVelIRl
926-522  ANYIUNUS 6(0-18-0) wiein
(Thesis)
33 10(x-y-2) wiagnn
TR 2 nranasAnend 2
926-xxx Auden 2 3(x-y-2) nene
926-522  Ane1unus 6(0-18-0) Vel
(Thesis)

33 Ax-y-z) wiagnn



v

3.3 WU 2 WUUIBIYNW
FudN 1 A1An1sANEIN 1

926-511 WInNTIuNTInN1sURTlazn1T8u 3((3)-0-6) AVelhl
(Innovative Accounting and Financial Management)

926-512 UINNITUNITIANITNITAL LU 2((1)-2-3) Vel
(Innovative Operations Management)

926-513  WINNTTUNITIANITNITAAIATNNALNS 2((1)-2-3) wienn
(Innovative Strategic Marketing Management)

926-514  NRANTIUDIANTUALNITHU 2((1)-2-3) VeIt
(Organization Behavior and Leadership)

394 9(6)-6-15)  wuwin
w4 1 nansAnend 2

926-515  WINNTIUMIIANMITINALNG 2((1)-2-3) nigin
(Innovative Strategic Management)

926-516 s2ilpUIeIY 3((2)-2-5) Vel
(Research Methodology)

926-517  UNUFINA 3((3)-0-6) iveldnl)
(Business Plan)

574 8((6)-4-14)  wwAn
$uid 2 namsAned 1

926-518  duuninnsnniiensinnisgine 1(0-2-1) nigin
(Seminars in Innovation for Business Management)

926-523  @1slnugs 3(0-9-0) WG
(Minor Thesis)

926-xxx YAIY 12((6)-12-18)  weiin
139 A den WU 4 90

926-xxx I uden 1 3(x-y-2) n2efin

926-xxx Auden 2 3(x-y-2) AVeRIhl

39U10(x-y-2) 30 16((6)-23-19)nu2wEAn

FuUUN 2 A1AN1SANEIN 2

926-523  @1slnuS 3(0-9-0) WG
(Minor Thesis)

926-xxX I uden 3 3(x-y-2) WUwne

926-xxx I aen 4 3(x-y-2) el

33 Ax-y-z) wiagnn
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4. A195Uw8IVT / YA (Module)

3IYIUIAY

926-511  uinNIIUNITIANITUYTULaLN1TRU 3((3)-0-6)
(Innovative Accounting and Financial Management)
nslansaumansnstyBiiiensdadula msfmusnagiinesiduny nMsseanu

warUseduranismifiuay nsdavieudszana wiesdelunslnisiuasfnaulanianisiu

$auasly anmidsanarnanauuny n1snnsSuyuryuiou uideafiunveaiunu n1sdem

Rumu lassas1aldunu swamu wevieRudura nsalfinwimuuinnssunstnvagnssu
Use of accounting information for decision making; define and analyze cost;

budgeting; analyze and evaluate financial report; contemporary tools for financial

analysis and decision making; risk and return; working capital management; investment;

fund raising; capital structure; capital budseting; dividend policy; case studies in

innovative accounting and financing

926-512  UINNITUNITIANITNITANLTUIU 2((1)-2-3)

(Innovative Operations Management)

NNSATUINLALTATIZANEANIN NITAINUANAYNTNITANTUNU N1TAIANITR
N13WEN N139AN151ATINIT NAENENTEUIUNITNEAKaENITUINTRNTTULazmAlLlAB ML
NTLUIUNITHAN NITINLHUANEAIN N1TTANITAUAIN N15IANITUING U UM TAnTTY
wazwAlUlagATA N1TYTUINIINITHEARUUTLLIAINEAKALNTANTUNITWULAURUEIAT

Productivity calculation and analysis; operational strategy formulation;
production forecast; project management; production strategy; application of innovation
and technology to develop operations processes; capacity planning; quality
management; supply chain management through innovation and digital technology;

integrating just-in-time and lean operations into the business

926-513  WINNTTUMIIANITNMIAAIATINAELNT 2((1)-2-3)
(Innovative Strategic Marketing Management)
winnssunsainenuAIninatn NMstdnalulagadnalunisinsiendeyaguslaa
WeAn M1TIATIE1lENMALAZNITINUNUNTAAIA NSWUsEIURaIn Nsimvuasaialdinung
NIMUUARILMUINNITAAIN WIANTTUAITIANITHIUUTEAUAITAAIN N1THAUIUTANTTY
lupaialan winnssuasianuduiusiavszaunisalivgndn Ingldnsdldnew nsazvioudn
ulsTaumsaliaznsinufisaules msdaviunumsnan mstiausuazdoaisnisnain

] Y

mumAlulagfIviasIuas]
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Innovative market value creation; digital technology application for consumer
centric analysis; opportunities analysis and market planning; segmentation; targeting;
market positioning; innovative marketing mix management; innovative developing in
global marketing; innovative creation for customer relationship and customer
experience; using case studies; experience constructive feedback and self-study;
marketing plan; presentation and marketing communication by using contemporary

digital technology

926-514  NOANTIUDIANTUALNIHU 2((1)-2-3)
(Organization Behavior and Leadership)
suleafIfunginssulunisinnisesdnsuaznnieiii uinnssunisinnisesdns

LaeningInsuywd n1sdaninsdsuunlas n15AeaIm1asIne migﬂmﬁ'amsﬁwm

1131259161050 WWAnkazna v N1z lunIsiauIeIAng N1siseuiaediianyana

AUy M3dansyumeatya nMsdanisgiiauaninsaiieg
Behavioral aspects of organizational management and leadership; organization

management and human resource innovation; change management; business

communication; motivation for work; negotiation; leadership concepts and theories for
organizational development; learning leadership from role model; management of

intellectual; talent management

926-515  WINNIIUNMITIANITTINALNS 2((1)-2-3)

(Innovative Strategic Management)

MR MWINGENDIANT ANANINTAlUNTUTTY InSesilaMagsia dume
NNAYNTUALNITRIITU N15ATINFUTTOULDIANT NWUINAYNTNITINILAEUTANTTY
nsussiunaens

Organization environment analysis; competitive advantage; business tools;
strategic positioning and competition; building organizational capabilities; business

strategic development and innovation; strategic evaluation

926-516 SxLlpuUIDINY 3((2)-2-5)
(Research Methodology)
n5iaTeRdaminasnsiauIlandide N1SMUNINITIUNTIN NMITULTIAUNN
N193981 39U ANTITULBIHANNFIU NTTUIUNITIVY N158DNUUUNITINEY UTeUng
Larnguiieg anwuiide dedifnuazteulalunisesnuuunisidy madennguiiedia
nsdonnauilidoya duneuuariBnisdniiumsise indesdiodds fuus adAld madased
Yoya NMsiimutoiauelasin1sidey wwmamaihaaddeluliusslewd
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Problem analysis and research problem development; literature review;
qualitative research; quantitative research; mixed methods research, research process;
research design; population and sample; research location; restrictions and conditions
for research design; samples selection; informant selection; procedure and research
methodology; research instruments; variables; statistical treatment; data analysis;

research proposal development; guidelines of research utilization

926-517  WWUTINT 3((3)-0-6)

(Business Plan)

arududusznaunts msUseidiulenianngsia nsdndauagnsSudugsialn
AUNN8LaId 18V 0IN1TYIIULNUTIAY BIAUTENBUVBILHUTIAT UHUNI1TAAIA
WNUANTEUIU BHUNNTIANTT WHUNITRY uagunugnidy Msiausuareiusy MsInviuau
339

Entrepreneurship; business opportunity assessment; setting up and starting a
new business; definition and purpose of the business plan; elements of a business plan;
marketing plan; operation plan; management plan; financial plan; contingency plan;

presentation and discussion; business plan creating

926-518  dununuinnssuniienisinnisgsia 1(0-2-1)
(Seminars in Innovation for Business Management)
Usznuiagiusiuuinnssunisdnnisgsia mmaﬂL‘Uﬁwaaﬁmmifmw%maqaﬁa
Current issues in innovative business management; knowledge transformation

presentation and discussion business solving

NUINIYURDN
1) A% (Module)
926-531 Y IYFINIWINNTIURALNITATINGINV ML 12((6)-12-18)

(Module : Business Innovation and New Business Creation)

WALTLLAZANINLINGBNNINEIND NTIATIBNLUUTIABITIND N1ARLTIRBNIUY
WINNTTUNTATIANAIMINGINY winnTsuMsaiaUszaunsallviiugne winnssunanisnain
WINNTTUNITANLUIIUBIANT UTANTTUNIINTTRTRALNITRY WIANTTUNITIANITTINAELNS
nsasieasetiekarn1saegsialul Mslesieninsdifine nsagvieuAnnuUsrauniIsal
N159AUTENEN LATNITANYIAIEAULDY N1TINTINLATIURHUTIAIRAEAITULAUBLNUTINT
WINNIIUADERIYNUY

Trends and business environments; analysis of business models; design
thinking; innovative business value creation; innovative customer experiences creation;
innovative marketing; innovative organization operations; innovative accounting and
financing; innovative strategic management; network and new business creation; case
studies analysis; experience constructive feedback; group discussion and self-study;

business plan project for business innovation and pitching
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2) NguAIYUIANTINN15IAN5N15RU (Innovative Financial Management)
926-541 MTINUHUNTRUAIUYAAR 3((3)-0-6)

(Personal Financial Planning)

Wivunen1anistuvesyana Lmd\‘iiwlﬁ%amﬂﬂa N151U9189871998y 2870
N1590URUKATNITAMY NMITATIUATTATIENIUNITRUAINYAAR N15MHLN1ERULIYAAS
FITUM mimqLLNumiﬁmﬁamSLﬂ@Ummq

Personal financial goal; source of personal funds; smart spending; saving and
investment; personal financial statement preparation and analysis; personal income tax

planning; retirement financial planning

926-542 MIANNUBLNVIYRAN 3((3)-0-6)

(Smart Investment)

Lﬂmmamiawu NITUIUNITAINU ﬂ’]’]ﬂJﬁ’]ﬂﬁJT@Qﬂ’]iﬁﬂ%Uﬁ@iuUULﬁi‘t};ﬂ:ﬁﬂ
AAIANITIY G]ﬁ’]ﬂ%ﬁﬂﬁ/li‘WEJLL‘M\‘i‘Ui LVWTIV]?—J ANULEYILATNANDULNY wqwgmamﬁﬁ
UTeansnn wqwgﬂ@waﬂmwaamu mimmmu‘[amamsamu msamswwmaﬂmwaamu
Hadviituansznufuseveamdnningamu uwunsamu nMsUsziduyardunindamu

Investment goal; investment process; importance of investment to economic
system; financial Market; Thailand securities market; risk and return; the efficient-market
hypothesis; portfolio theory; investment policy formulation; capital assets analysis;

factors affecting capital assets pricing; investment plans; valuation of investment asset

926-543  MTIATILVKALNITUTHIUYAAIMNIINITRY 3((3)-0-6)
(Financial Analysis and Valuation)
AMMTIAITAATIERNIAITRU AI1FILATIEAIUAITRU N159AYIMaLNITIATIEN
unszualuan M3UsEliugaAIm1aNsky MsUseliugaafang
An overview of financial analysis; financial statement analysis; preparing and

analysis of cash flow statement; financial valuation; business valuation

926-544  MIRUAMIULUIENOUNTS 3((3)-0-6)

(Entrepreneurial Finance)

WUIAALAZNOYANINITHEY NITIHRUNINITRUFIAY N1TIATIENIIEU
190153U N1sUTITAUNTNSuasnilay MSIARUNUIINUMAIIU UN18UBN NTUTELEU
N1INIHEU

Financial concepts and theories; business financial planning; analysis of
financial reports; asset and liabilities management; financing from external sources;

financial evaluating
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926-545  Uszhudagiunianisiiu 3((2)-2-5)
(Contemporary Issues in Finance)
Ysziiudguindedadedidiauladiunisuiliiaduludegiy nsiesiegi

wazdaaszRlulssiuiiingy
Current interesting issues or topics in finance; analysis and synthesis of

relevant issues; presentation and discussion

3) NFUIVINIANTIUNITIANTT (INnnovation Management)
926-551 NITIAEULABIANTIOULLAYNITIATIZTANITUUITY 3((2)-2-5)
(Benchmarking and Competitive Analysis)
nsruruMTIafiguAssanssoug nasiIsuifisvanssous wufURROwAn
nsiawwaziinagnsnsutstululy nsasisamAmauinnssugsia dunianinisusly
Tumann N13a519AINAINTOLUNITUTITY
Benchmarking processes; benchmark criteria; best practices, development and
competitive strategies implementation; value business innovation creation; competitive

positioning; competitive advantage creation

926-552  msdanmsanudsBuidagsia 3((3)-0-6)

(Business Sustainability Management)

LuaAan TR uIAugBunazn1sdnnisaiudedu seduaeenisdnnis
AnufuiinveuvesesAng nagndanuddu ymewesildlddiudesonisinnisaudsdy
mMsdansninensyanangadiiiu madanisiadlsguimuegadiiu nsnanLagnIsuudsegn
fafu m3dansuinnssuedadedu luinagsiasgnadaiu

Concepts of sustainable development and sustainability management; levels
of organizational responsibility management; sustainability strategies; stakeholder
perspective on sustainability management; sustainable human resource management;
sustainable supply chain management; sustainable production and logistics; sustainable

innovation management; sustainable business model

926-553  N1TUMALNITATIBIANTUIANTITUTIN 3((2)-2-5)

(Leading and Creating Innovation Business Organization)

dnuaresrns Ussanvetesdnsuinnssuatelug nszuiunisifenfuaunasdnng
DIANT ﬂ’]'ﬁﬂ%’lﬂaﬂﬁﬂsu%ﬂﬁmqiﬁ% Iﬂ’iﬂﬂ%’maﬂﬁﬂ’iuiﬁmﬁmﬁﬁﬁﬁ] N158519AIUENNNTD
NNUIANTTURDIANTIINIITOUDIAUUTZNBUNT

Organization characteristics; types of modern innovation organization culture;
process with people and organization management; innovation business organization

structure; Innovative ability to organization with enterprise topic
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926-554  N13ITIMOTBMATNALNTNTARAUTLD 3((2)-2-5)

(Negotiation and Decision Making Strategies)

nuInne1nsandula suuuuvesmsdndula nsasreseaznIdndula
ASHAIUINTIUAITARAULY N19aATIEREn IUNTTEl ﬂ?iLLﬁlﬂJﬂﬁUyM’WINﬁﬁﬁﬁ] NNWYLN19L2597
AoTodLazNsAnaUla

Psychological decision making theories; types of decision; negotiations and
decision making; decision making framework development; situation analysis; business

solving; negotiation skill and decisions

926-555  NagNsNswUITUEmIUYARATA 3((2)-2-5)

(Competitive Strategy for a Digital Age)

Anszinisuvsdulugeavnssy Awsizilaseadagaaivngsy anuuiazdy
vaenagninelasiaiignangsy maudsunlatlaseaiiegeaivnssy nsasuntas
waluladRddasenagnsnisudady nssuIunsaianagnsmainngsy

Analysis of industry competition; analysis of industrial structures; strategies
probability for industry structures; industrial structure changes; digital technology

changes to competitive strategies; innovative strategy creation process

4) NFUIYPIUIANTTUNITIANIINI5AATN (Innovative Maketing Management)
926-561 N1IAAIARINE 3((2)-2-5)
(Digital Marketing)
N13Ma1AAIav0909AN13 tATeefleddfa n19119ukY NSUFTANT n13ia
wagUsvilluna waiinssuguslangaida n1sinussdnsaindeanianisnainesulall

'
aa v A

wazooillatl nsadenmaniondedediva nsdearsnisnainddta nismatauuulaia
nsnaanusiing laeldnstl@nyl n1sazfiounk IuUTZAUNITAILAZAITANEIAIEAULDY
nMstiaueuaydoasiedendva

Digital marketing of organizations; digital tools; planning; implementing,
measurement and evaluation; consumer behavior in digital era; efficiency of online and
off-line  marketing channel; digital content value creation; digital marketing
communications; viral marketing, alliance marketing; using case studies; experience
constructive feedback and self-study; presentation and communication by using digital

medias

926-562  UWIANITUNARNUIULATNNTAS19ATIA 3((2)-2-5)

(Product Innovation and Creativity)

Anway WarUseinnNeauInnTIUNAANUILALAITESINETTA NTEUIUNTTAS19ATIA
ARSI UINNTTUNTATLUTUS WIANTTUREATUILUGAAIMNTIUNITUINIT AIIUAULIRY
LAZAMLAULEEUDILIANTTY B9ANsUIANTIN n1sAsuulasazuIanssy Tngldnsdlne
nsasviouAnrIuUsEaUNITal N1958AUTIENGN LaZN1SANYIAILAULEY NS ETIANGN SN

AuULUUTIRURUSENRUMS Msdnausuasdeasmewmaluladndviasiuade
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Characteristics and types of product innovation and creativity; creating new
product process; innovative branding; product innovation in service industry; failure and
risk of innovation; innovative organization; changes and innovation; using case studies;
experience constructive feedback; group discussion and self-study; product prototype
creativity with entrepreneurs; presentation and communication by using contemporary

digital technology

926-563 winnssuNTAeaINIINAN 3((2)-2-5)
(Innovative Marketing Communications)
ﬂ’l'1&]’521’1ﬂm%@ﬂﬂﬂiﬁ@ﬁﬁiﬂ’]i(ﬂﬁﬂ@iu&?’W]‘U‘Vla mmﬂiiumsaammmum UINNTTU

miaamimmammmuam ﬂ’ﬁﬁi’Nﬁiiﬂﬂ?iﬂaﬂ’ﬁﬂ’]i@a’m Lﬁ/lﬂﬂﬂﬂ?iaaﬁ’]'iﬂﬁimaﬂﬂﬂﬁﬂ

’]ﬁﬂ’]i%’]\i@LﬁﬂVﬁ@‘Uﬂﬁ@’]ﬂﬂ mi’mLLazﬂssLmumaaﬁmmamsmimam IﬂﬁJI"Uﬂimﬁﬂ‘UW

nsagviouAnsIuUsTaUNITel N159AUIIBNGN KALNIIANYIRIEAULEY N1ToeNLUUTe

LagnsRaInlaRanTINT IR UesAnIsIAa nstiausuazdeansnisnaiadomealuladida

PR HGHIT
Importance of communication in digital era; innovative brand communication;

innovative content marketing communication; creative marketing communication,

electronics marketing techniques; measurements and evaluation of marketing
communication methods; using case studies; experience constructive feedback; group
discussion and self-study; medias design and event marketing with business
organizations; presentation and marketing communication by using contemporary digital

technology

926-564 ‘Lﬁmﬂﬁi:uﬂaE;‘Vlﬁ‘ﬂﬁmmﬂiuqmammiumiﬁmLﬁ&JaLLaw'%mi 3((2)-2-5)
(Innovative Marketing Strategy for Tourism and Hospitality Industry)
uinnssunsnaevieaisnazuinig wnliimgdnssutinvieadion uinnssunagms

duuszaunsmInann uinnssunagrdnisnaadeaisassd unliunagndnsnaavieiion

wazu3ng laeldnsdifinw nsasvisuAai uUszaunIsal N158AUsIUNgN kagn1SANYIAIY

AULDY ﬂ?iﬁ%’]ﬁﬁiiﬁﬂaq%éﬂﬁi@aﬂﬂiﬁmﬁUaﬂﬁﬂiﬁqiﬁﬁ] A5t aueLardea1snITnaIngY

wialulagAdviagiuede
Innovative marketing strategy in tourism and hospitality; tourist behavior

trends; innovative marketing mix strategy; innovative creation marketing strategy; tourism
and hospitality marketing strategy trends; using case studies; experience constructive
feedback; group discussion and self-study; strategic marketing creativity with business
organizations; presentation and marketing communication by using contemporary digital

technology
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926-565 MsnaIALiodIAY 3((2)-2-5)

(Social Marketing)

ANdIfgvesnIsnataiedany n1syaduidininenisdany duandon
waznaUseleviniagsng Haymdsaunazlgymdsindey mﬁﬂ%’mﬂ?{&quamimﬁﬁim na
gnsmsaeguanindmiuludsen mslinsginaznmsuiunagndnisnan mslininliae
nMawasunlamedanslaesn Ingldnsdldnu nsazvieudnsuuszaunisal msafusengy
LagN1sANBIRIEAEY N15A59ETIARANTINNIINTRATIATIkARTsANSURRTOUR O FIAY
Srfuesdnsgsia uazgury msthiausuazdoasnismaiamewmaluladfdvaswale

Importance of societal marketing; social goal focus; environment, and business
benefits; social and environmental problems; changes in consumer behavior; societal
creating share value strategy; analysis and adjusting marketing strategy; persuasion of
overall social change; using case studies; experience constructive feedback; group
discussion and self-study; creating marketing activities by focusing on social responsibility
with business organizations and community; presentation and marketing communication

by using contemporary digital technology

5183913 N ANUS/a15ANUS
926-521 Angfinug 36(0-108-0)
(Thesis)
Gouly - dwmSuinAnwuny 1 wuudvnis (n1)

%

NSNAUITTRITEAUUTMITIND NszuIunTITeneldnmsauaiuzdilagensedi

SN MSasessuu/Nssuiums/wnanlyd eusmsgsng MsulaualasNgbNNan1TIe
Development of research topics in business management; research process
under supervision by advisor; system/process/new concept creation in business

management; presenting and publishing research results

926-522  Angnlinus 12(0-36-0)
(Thesis)
douly : dwSuinAnwwny 1 wuudvnis (n2)
mMswaLdeIdesuuimsgsia nszuumAdenelinisguanuziilagenansdd
U3nw1 N15a51auunAnlainieuImsgsna nMstauouazNgLnINan15Ide
Development of research topics in business management; research process
under supervision by advisor; new concept creation in business management; presenting

and publishing research results
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926-523  @1UNUS 6(0-18-0)
(Minor Thesis)

v v =

Feuly : dwsutnAnwuan 2 wuuindn

MINAWIITDITEAUUIMNIFINT MIeenuUUkAALTUNTIENlAnIsgwaLLEYY
Tag1snuinu meianwumsluBaUfin mahausuasieunsnan1sIde

Development of research topics in business management; research design and
research conduction under supervision by advisor; practical guidelines development;

presenting and publishing research results
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AT 4 NITIANTEUIUNNTITIUS

1. Wleu18n15IANITETIUNTHOUVBNININYGBEIVAIUATUNS
TnevdngasiifiuuuunsdanisSounmsasy deil
1) fiseinidansfnyideysannisnisieuiiunisiniau (Work Integrated Leaming: WIL)
iieliAnnsBsudiannsajoRnuldads wu msiFeuiinunisasieriaie nanaunaung
SoufndszaunisaiataueniesSounuindunsdevluvioniou silugduuuresnisfinuide
Msfineu anfafnen msvinuiedia Wiy lnedalifiseivnfiaenunsn WIL nseivilu
vdngms nsdifiinmsailofumheanunens 3giavne uazenvu Tiszylie
2) MvualAinIInnseun1sERULUULTNN (active learning) litpeninseuay 70 veIT183%
lundngns
3) munualinnsiedgildniwidinguanlunisdnnisnisseunisaeu Wdesninfesay 50
YOIV UNANGNAT

2. mMINmuIRuanYMzvasinAne lunangns

AMANEAILYDIINANEN

HBAWSNT5I38UTYaMENEAS(PLOS)

AT GIIVEATGTL GV PIRY

1.d0a7151195309 Wy Msiauslag

2197 NMSIAVIINANUIVING SUNaLAY
Qll a Y v

waniUdeuisyusNugUsznaunIm

g3 1usiu

2 SURAYDUADAULDILAEEIAL

AENYALYARANLIVITNYTRANENT
11gwelulagfidvia winnssu luwa
uaziAdesileniagsia lunsnsusy ms
IATININGINT N1SAANIULATAIUAY
WleuAtymivnagsia

2 3ATNLRANNLINABNNTINT TuNI3
fimunagnsnegIna tieaine
ANNENINTaluNITUIITY

3. AnwAuAdl Ains1en duasgvideya
AT Leaungsia
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5. WRUTLAAINIINTERNANNTURAYOUNAENSNISISBUSSEAUNANGAT (PLOS) g51831 (Curriculum Mapping)

RERERN Introductory R %u18814 Reinforce M Ruea9 Mastery

.07 HATNENTLSEUITEAUNENans (PLOS)
518791 / YAV ag vdena
! PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6
RUNIYIUIAU
926-511 UinNTIUNTIANTUTLAZN1TRU 3((3)-0-6) 1 | | R R
926-512 UINNTTUNIFIANITAITANLUU 2((1)-2-3) 1 I R R |
926-513 ui’mmammﬁmmimimamL%aﬂaqmé 2((1)-2-3) 1 R R | |
926-514 NANIIUBIANTUATAIEKHUY 2(1)-2-3) 1 | | R R
926-515 WINNIIUNITIANENALNG 2((1)-2-3) 1 R M R R
926-516 3evl8uI5IE 3((2)-2-5) 1 | R | |
926-517 UNUWF3NA 3((3)-0-6) 1 M R M M
926-518 Fuanuinnssuiiensdnnisgsia 1(0-2-1) 2 | R M R R R
RUINIYADN
1ya3w1 (Module)
926-531 YAIYTINIUIANTIUKALNTATNGINV MY 2 R M R R
12((6)-12-18)
2) NgUIYUIANTIUN13IAN3N15I8Y (Innovative Financial
Management)
926-541 MINWHUNTHUAILYAAE 3((3)-0-6) 2 | | R R
926-542 M3amuBgNIRAR 3((3)-0-6) 2 | | R M
926-543 MTIATILNRALNITUTHIULAAININITREY 3((3)-0-6) 2 | | R M
926-544 M3RudmMIURUIENOUNT 3((3)-0-6) 2 R R M M




.37 HATNENTLSEUITEAUNaNans (PLOS)
18391 / YA wag naehe
! PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6
926-545 Usziuilagiunianisiiu 3(2)-2-5) 2 R R M M R
3) NFUIYIUIANTINNITIANTS (Innovation Management)
926-551 MFIALIEULABIANTTOULLATAITILATISANTUUITY
3((2)-2-5) 2 M !
926-552 M3dansaudsduidagsia 3((3)-0-6) 2 M M R M
926-553 M3UMaEN13ATINRIANTUIANTINGIAY  3((2)-2-5) 2 | M R
926-554 N13L3TMBTBIMALNALNTN1TFRAULY 2 R | M
3((2)-2-5)
926-555 NaENSN1SHYITUEMTULARIYIA 3((2)-2-5) 2 M R
4) NFUIYIUIRNTTUNITIANIIAI5AATN (Innovation
Marketing Management)
926-561 MInaARITEA 3((2)-2-5) 2 R R | R
926-562 WINNTIUNANAUNLATN1TATINETIA 3((2)-2-5) 2 R R | R
926-563 WinnssuNIsAeaIsNTRAN 3((2)-2-5) 2 R | R |
926-564 u"ﬁ’mnsimaqmﬁ‘msmmmiuqmmmsmmiﬂ/iam,ﬁ'm 2 | R | R
WazUINIg 3((2)-2-5)
926-565 NsmaaLiidan 3((2)-2-5) 2 R R R
RUNIINPENUS / @sinus
926-521 Anenus 36(0-108-0) 1-2 R R R | M
926-522 INeTNUs 12(0-36-0) 2 R R R | M
926-523 @3linus 6(0-18-0) 2 | R | M
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nuan 5 AnuniasuazAnanInlunsuInIIangns

1. NISUSHISNSNEINS
1.1 AMSUSHISIVUSTZUI

ANE / MaNansInassulssinawiuiutazaulssunaRugliiiedndeonie
dan1siseunisasu lanviayunsal uazdanasdudnsuiitnefegruiisanaiveatuayy

n1siseunsasulutusulazasvanmuwindeulivuizauiun19s U3 nenULeve s

UNAN®N

1.2 NSNEININISE38UNSaaUNT LAY

v

1) nifsde/sie
2) donsiseus
3) AgAouet

1.3 N1SAANRINSNYINTNITHILUNITADULNALAL

1) fAENITUNITINUNY 30 wazfinnunisidnineinsnisiseunisaeu
2) nAnseiapukarEiTouaueTIeTeviade do wavda Udnnenssuns

3) IATTIVUT U8

a) INTTUUNS NS NEINTASISIUNTeDY

1.4 UUSZUUNULNY
1.4.1 sulszanusIesu (Mieum)

518821280 Ysudszuna
s185U 2567 2568 2569 2570 2571
ANSITUL T
- 1,320,000 2,640,000 2,640,000 2,640,000 2,640,000
ANSANYN
WHUDANRUUIIN
L ) 2,199,600 2,287,700 2,379,400 2,474,700 2,573,800
J3una
U585V 3,519,600 4,927,700 5,019,400 5,114,700 5,213,800




1.4.2 9UUsSH0U5I9978 (BUWUIN)

. Yauuszana
AUINY
2567 2568 2569 2570 2571

. SUALIUNT
1. Aldeynans 2,199,600 | 2,287,700 | 2,379,400 | 2,474,700 | 2,573,800

- RURBUBNNTIUTEIN

o 2,199,600 2,287,700 2,379,400 2,474,700 2,573,800
NANEN
2. Anlganeanfiuau

. 940,000 1,245,000 1,465,000 1,465,000 1,465,000
(ladsqu 3)

- ANEDU + AIRDULINY
- 720,000 720,000 720,000 720,000 720,000
INYINT

- ANUSYNSINNISANEIA

0o o v “ 45,000 45,000 45,000 45,000

NuEUTUDITIRAIUAY

- TASINSWAIUNALS SO UL
v v - 150,000 150,000 150,000 150,000 150,000
HLSUAUNTUTINS

- ARBULNULETIN 30,000 30,000 30,000 30,000 30,000

- ANIAVINLBNENST 40,000 80,000 80,000 80,000 80,000

- AN9RADU 0 20,000 40,000 40,000 40,000

- elddeifeniu
- - . 0 200,000 400,000 400,000 400,000
INYIUNUS
3. UMSANY 0 0 0 0 0
4. S193785ZAUNNIINGAY 627,920 706,540 768,880 787,940 807,760
5734 () 3,767,520 4,239,240 4,613,280 4,727,640 4,846,560
UAUAINY
ﬂlﬁﬂ'gﬁmsﬁ 100,000 100,000 100,000 100,000 100,000
59U () 100,000 100,000 100,000 100,000 100,000
531 (N) + () 3,867,520 4,339,240 4,713,280 4,827,640 4,946,560
FUIUUNANYN 20 a0 40 a0 40
ANLINEADIIUN AN 193,400 108,500 117,900 120,700 123,700




Y9 dna 1avUszARIUNTUTZYIYY AIUALILALAMIAIVEID115E

2.1 919158UsEIMENEGNS

IR . . aainsAnuiduiamsAnenlundas ey
i Uszuau m:mqum Yo-aina ﬁ:} ! Viidi5a 5 a190 Hosanliu
YN N15ANEN - . -
n3fnYT | vangas %1
1 | 3-9299-00278-45-0 | 19159 UENANST USqugywen | 2565 Ui, | N19AANTS 1888 nwal
3YE WINNIINLAL
AISWAIUD
5519
Useyyin 2554 US| USNIEIAe | wodednual
Usyana 2547 WU, | edeana 3. AVATUATUNT
2 | 4-1017-00092-55-5 | §¥7eA@ans1nsy | wanunwnsal | Usayyen | 2556 Ph.D. | Management | Huazhong University of
Ejmm‘mﬁ* Science and Technology, China
Useygin 2548 Ny | N13IANIT 1.u%na
USeyn3 2546 aau. | arsauwme 1. 28uanwal
Anw
3 | 3-9298-00106-07-0 | H¥IwMaANTINTE | U1aUUTA USeygyten | 2555 Ph.D. | Marketing 3. Saduy
Weslsal® Useyyin 2543 MBA. | Marketing 3. Sadudey
Uyey 93 2539 Us.U. | N1TRAIN 3. E9AUATUNS
4 | 3-1009-01576-94-1 | 919136 UANINREN Usgyeyen | 2555 Ph.D. | Management | Asian Institute of Technology
SsvSyAsna* Usgyayln 2545 UsH. | USM5SINe 1. 28uanwal
Useyey 93 2535 BSc. | Accounting | 3.ngumnw

Yo

*mmségsuﬁmauwé’ngm
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1avUsednag . . AdimsAnefidisamsdneluusiazszau
o AN 4 STAU P 5 o
0 Usevu - Yo-eNa - Unasa ¥D #1901 YIFNIUY
s n1sANE - Y _
nsAnw | wangas A1
3-8417-00234-18-5 | 813158 UNENIYYNIN Usgygyen | 2556 Ph.D. Accounting University of Newcastle,
Tansgans and Finance | Australia
USeyy o 2547 vy, | Ueausvng PRANTUUNINS
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a9 6 AuaNTAvaEIIIRNE

AuENURva U AN

wHY 1 wuudrnas (n1)

- WuddsansfineUSaaneinnaviv wazlianuilunisive duszaunisalianulides
N1 1 U viseeglunaeitinuainssunisusmswangns

wHY 1 wuudrnis (n2)

- WuddsansfinenUSaanndnnaviv waziivszaumsalviaulddesndt 1 U wivegly
ARYAYDINTTUNTUSISNANGAS

WWU 2 LUUAYIIN

- WuddsansfinenUSaanednnavivn awladld wazivszauniselvinaulidesndt 2
U viseeglunaeitianainssunsusmmvanans

wazfamandazu q Whiuluaudedsduuminedoasvauaiuniidaenisineidu

UnudinAnen w.A. 2563

Ugymwastinfnewsnidn
2.1 aqﬁmmimqé’mu‘%mmﬁaﬁLmﬂthﬁ’ul,ﬁaqa]'mﬁfﬂﬁﬂmma'mwmﬂ‘wmaawﬁm
2.2 msUsuilubesmsinassandeuiunsiey
2.3 Vinwynsieansnnagsna

nagnslunisfiunsiteutletgv/dedriavesindnunlude 2
3.1 daRanssuusuimeaniouanuniesliidnAnwiiionsnaununsSoulaynisinau
3.2 dnRanssuiaSuiilanisesAmaimafuuImsssia uasinwynsioasnegsne
3.3 §ansiFsumsaouiiiunsysaunnsmanimisuimsgsiauasmansduafisados s
Famsgsialustudnsqisuinnssy nsdmualimnsisinnfinsinauenaznisdeansi
winzaulneUszandldmaluladadelngd (Judu



v v = o v = = ' o & = d
LLAUNITIVUNANGILAZITUIUUNANTINATININASEILIINTITANE 1‘1«!5383 54
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seauUTeyeyIn
L . o - UUNANWILAazUNISANE
MUIUUNANE
ANSANEI 2567 2568 2569 2570 2571
bR 1 JUUN 1 1 1 1 1 1
WUU JUUN 2 - 1 1 1 1
AB1NT 74 1 2 2 2 2
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YDINYMFININTUGTU M3UAeurugsiv Wusu

6. muﬁmﬁwmméﬁau‘[mLﬁuLLmﬁ@mmLﬁué’ﬂizﬂaumi LaZLLUNELASAALNDNIS
NITeLenuangsna
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eXe

fdaulddudevemangns

PLO1

PLO2

PLO3

PLO4

PLO5

PLO6

Stakeholder Need nguil 3 81913dUszsmangmsuazatsdisou

L {Y28Aans193e asuuiida ieslsed

| {UeMMans19138 Asinesnsal annned

: 9.8e1 Seefydsna

919158Us¥ImdnNansharenasdyaou

1.asifiainuesu Soft Skill 1Wu AszUIUNSAN NMIUTUF ANM3URnYey waznsaeas

2.7suinmata wIssile AuusMIsTININTivadBuazaenndesiunITMITURsuLUas

3. msiarinvganuansalunsteuimedies lusenuuasinyeneweuuImsssng
Tuisie)

Stakeholder Need mj:&l‘ﬁ 4 AudUagtu

D UNEMUAUAT SAUITNT (HnANWSE 63)

- WNENIA15N1 8ansITH (UnAnwsid 64)

L wsamUialyy Aves (Undnwisia 65)
1maﬁmiL%amimiwdwwé’ﬂqmﬁuamuﬂizﬂaumi

2.7507iInweN5AR e IdereyeniugIna

3.A730AINTIUATINATEUIB FUILAETUTIBY

Stakeholder Need ngail 5 fweifin
L UNENTITOY Vo9deU (Audiingiia 63)

a 6

- YIUDNSU WA IWAAS (Rueinnsva 63)

£
=} 1 !

aNa o A v v X A
1. ﬂ?ﬁuﬂﬁ]ﬂiiﬂaiqﬂlﬂiﬂﬁﬂqﬂiuw ?uu@\‘i LLa%&J}Uﬁgﬂ@UﬂW{LUWUW

2. msiiiupIesiienegsianiviinanudadu

3.msimdeidenviudensitasuniamngifauaziilugnisldlaasdumiiea
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ANANUIN U
ANTNUERINAGNSN1TRBUTTEAUNANGAT (PLOS) fiu Knowledge / Attitude / Skill
HAANSNSISEUTEAUNANGAS Knowledge Attitude Skill
(PLOs) (Cognitive) (Affective) (Psychomotor)

PLO1 Uszgnaltinalulagfiavia
winnssu lunauazinIedlonegsna
Won13dnn1skazwAleminiegsia

K1 lumauaziedosiionisgsna
K2 n13Unyd

K3 n136du

K4 nsanitiugu

K5 A1591a10)

K6 N5¥anIsienagns
K7 n139An1909AnT

K8 N3zUIUNITINY

K9 nadugusznaunis
K11 Winnssunegsng
K12 waluladfdiia

Al SURPTBUADAULDY

A2 SURPYOUNDHIAL

A3 A

Ad sJam%’UﬁammﬁmﬁusumﬂSu
A5 yiaududiy

A6 LtuFURUS

A8 LLaﬂLﬂﬁaummﬁuaymmﬁmﬁu

S1 vinwenstimalulagasauna
warAdna

S2 NINYENINITRY

S3 Yinwen1enN1IUYT

S4 YinweN15HaNa

S5 iN¥EN15IANTT

S6 YiNwEN1SANELIY

s8 inwenaidudih

S9 MNWEATUANUANES19ATTA
S10 inygn1sUTELEUY

S11 YiNWENISANIASIEH

S12 vinwgMmsdunseniveya
S13 MINYLANITINUKY

S14 vinwensanaula

S15 inwensuAtyn

S18 Minwgn1sUILaUD

S19 in¥EAITIVY

S20 vinwgmsduAutaya

PLO2 WaIuINagnsnagsna wen1s
A519AUANNITO UNNTWUITY

K1 lumauaziedosdionisgsna
K2 n13Ugy3

K3 n1sidu

K4 nsaiiiuanu

Al SUlnvaURBnlLBY

A2 Suilnvaunadiny

A3 AMzgii

Ad geusuilsmAniiuvesdu

S1 Minwensiuwmaluladasauna
LarAdNa

S2 NINYENINITRY

S3 inwen19n13UYT
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HAANSNISISEUSTEAUNANGAS Knowledge Attitude Skill
(PLOs) (Cognitive) (Affective) (Psychomotor)
K5 115manm A5 viaududiy S4 YiNw¥EN15AAIN

K6 NsIanTsienagns
K7 n159An1589ANS

K8 NzUIUNTIY

K9 nsidugiszneaunis
K10 Armidaduidagsia
K11 winnssunegsia

A6 LudUUS

A7 USusnliwinsiunisiasundas
A8 u,aﬂLUéauﬂawuﬁLLazﬂmmﬁmLﬁu
A9 A53sBLIAN

A10 Anudedng

S5 iN¥EN15IANTT

S6 NN ITANEUIY

S7 ViNwENIINAIUINAYNSNI9GINT
s8 winwzn1siludii

S9 MNWEATUANUANES19ATTA
S10 vinwen1sUsELEY

S11 YNWENISANIASIEH

S12 vinwgmsdunsgiveya
S13 YiNWENITINNY

514 vinwensenaula

S15 inwzAsuAtyn

S16 TnwznTEES

S18 YinweNISULEUD

S19 iN¥ENITIVY

S20 Winwgn1sauAUlaya

PLO3 deansmegsialudeidiuledu
= A 9 v o %
e iiveliussaidmuneniivuall

K1 Immauazm%mﬁawnqsﬁa
K2 n13Uny3

K3 158U

K4 n15aLHueny

K5 N1561819

K6 N133ANISLTINAYNG

K7 A1599n1909ANS

K9 mMsdugUsznouns

K10 A3ugaduiegsna
K11 winngsun1egsng

Al SURATOUADAULDY

A2 SURATBUADFIAL

A3 AT

Ad aaﬁuﬂammﬁmﬁmmﬁ?ﬁu
A5 yiaududiy

A6 uyweduRUS

A7 Usudliviniunisildeuntas
A8 LLaﬂLUEdﬂlﬁJU?YJ’miLLaZﬂ’N?,JﬁﬂLﬁu

S1 vinwenstiwalulagasauna
LarAdNa

S2 NINYENINITRY

3 Yinwen 1N TUYT

S4 YinweN15Rana

S5 iN¥EN15IANTT

S6 NINWEAISANEUIIU

s8 inwen1ssludin

S9 MNWEATUANUANES19ATTA
S10 inwgn1sUTELIUY
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HAANSNISISEUSTEAUNANGAS
(PLOs)

Knowledge

(Cognitive)

Attitude
(Affective)

Skill

(Psychomotor)

K12 waluladfndva

S11 YinweN1SANIATIEH
S12 Winyen1sdunTIzvivoya
S13 NINYLANITINNUNY

S14 Vinwgnsanaula

S15 inwz Aty

S16 TinwrnsAeas

S17 Vinwen1sasIAIeune
S18 YinweNISULEUD

S20 inwen1sauAuTaya

PLO4 WamIngAnssunIsia
SURATDUADAULDY WALAIANMATULLY
PNITHAIUNDEN9098UY

o

K2 n15Ugy

K3 n13L3u

K4 n15aLHEueny

K5 A5man

K6 N15IANTsLBenagns
K7 A159AN1589ANT

K8 NTUIUN15IY

K9 nadugusznaunis

K10 A udaduiegsng

Al SURATUADAULDY

A2 SURATBUADEIAL

A3 A

Ad aam%’uﬁammﬁmﬁumaqﬂﬁu
A5 yiaududiy

A6 LedNUS

A7 Yusliirunisiasundas
A8 LLamﬂ?ismmmfuazmmﬁmﬁu
A9 ATIFBLIAY

A10 P sdedne

S8 vinwenadugi

S10 Minwgn1sUTELIY

S11 YiN¥EN1SARIATIZA
S12 Winyen1sdunsizvivoya
S13 MIN¥LANITINUKY

S14 vinwensanaula

S15 YinwgnsuAtym

S16 Tinwrnsdeas

S17 VinweNsasIuATeuny
518 Minwgn1sUILaUD

PLO5 Tnszuiumsidelunisasng
JEUU/NTBUIUMT/MnAaIn Lite
WaungsialinevauamsUasuLUa

aa v

Tuganana

9

K1 Immauazm%mﬁamqqsﬁﬁ]
K2 n15Uey

K3 158U

K4 n15abHueny

K5 n1seane

K6 N133ANISLTINaYNG

K7 A1599n1909ANS

Al SURATBUADAULDY

A2 SURPTBUADEIAL

A3 AMzgii

Ad aam%’uﬁammﬁmﬁmm@ﬁ'u
A5 viaududiy

A6 uyweduRuS

A7 Usudliviniunisildeuntas

Y]

S1 inwgnsiawmaluladansaumne

Y

na

AD

A

o_
)]
ee

L
S2 NINYENINITRY
S3
S4 fin¥EN1SAaNA
5
6

Y]

inwen1en1sUey

S5 INWLANTINANT
S6 NNWLANTANLUIU
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HAANSNISISEUSTEAUNANGAS
(PLOs)

Knowledge

(Cognitive)

Attitude
(Affective)

Skill

(Psychomotor)

K8 N5zUIUNTIY

K9 madugusznaunis
K10 AudsBuidagsna
K11 winnssunegsng
K12 malulagfdvia

A8 uaniuagumAILTuazAILARLIAY
A9 MTIFBLIAT
A10 ANuTedng

S7 VinwENINAIUINAYNSNI9TINT
s8 winwzn1siludii

S9 MINYLAUANUANFS1IETIA
S10 vinwen1sUsEIIY
S11 YiN¥eNISANILATIY
S12 ViNWeASALATIEN

9
LG
S13 YiNWENITINNY

514 vinwensenaula

S15 WinwensuAtynd

S16 Tnwzn1TEeES

S17 Vinwen1sasuATeuny
S18 YinweNISULEUD

S19 Yinwen15IY

S20 vinwgMsduAutaya

$21 YinWeN15IAYINlASIS19IY
S22 NiN¥EANISINYINTILUITY

$23 YinweNsInyninusaualuLay

LAEILLINS

PLO6 siauwInnshgeufumianngiu

ATy LieNIHeLaAN19gINAa

K1 Immauazm’%aaﬁamaqﬁﬁa
K2 n13Uny3

K3 n19L3u

K4 n13eLHueny

K5 A1seane

K6 N3IANISLBINaYNG

K7 A159AN1509ANS

K8 N3zUIUNITINY

Al SURATBUADAULDY

A2 SURPYRUNDHIAL

A3 A

Ad geusuilsmuAnfuvesdu
A5 v dudiy

A6 uyweFuiuS

A7 Ysusliirunsiasundas
A8 LLamU?&mwsmﬁuagmmﬁmﬁu

S1 Minwensiuwmaluladasauna
LarAdNa

S2 NIN¥ENINITRY

S3 inwen19nN13UYT

S4 fin¥gn1SAaIA

S5 iN¥EN15IANTT

S6 NNWENITANTUIIU

S7 VinyENIINRIUINAYNSN19TINT
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HAANSNISISEUSTEAUNANGAS
(PLOs)

Knowledge

(Cognitive)

Attitude
(Affective)

Skill

(Psychomotor)

K9 mMsduiUszneunis
K10 AudsBuidagsna
K11 wInnssun1egsng

K12 malulagsiava

A9 MTIHDLIAN

A10 ANUTRARE

S8 vinwenadugu

S9 MINYLAUANUANES19ETIA
S10 Minwgn1sUTELIUY

S11 VinweN1SANIATIEH
S12 Winyen1sdanszvivoya
S13 NIN¥EANITINNUKY

514 Vinwgnsanaula

S15 WinwensuAtynd

S16 TinwrnsAeas

S17 Vinwen1sasIauAIeneY
S18 YinweNISULEUD

S19 iN¥EAITITY

S20 VinwensauAuTaya

[y

S21 YNwrN15IAILATI519398
S22 YiNWEN159NYINSI891U798
523 VinygN1sInYndnusAuat ULy

LAEILLINS
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AMARNUIN A

A1519UEAS18291 NU Knowledge / Attitude / Skill

51839/ngua1sE/4n 3% (Module) (613)
(5%as18397 IOV INY IuIUrIein)

Knowledge / Attitude / Skill

NUINIVIVIAU
926-511 WIANTIUNTIANISTRYTUazMIRY  3((3)-0-6) K2 K3 K9 K11 Al A2 Ad A5 A6 A8 S2 53 S9 S11 S12 S14 S15 S18 520
926-512 WIBNTIUNITIANITNITAWLUINU 2((1)-2-3) K1 K3 K4 K6 K7 K11 K12 A2 Ad A5 A7 A8 S1 S2 S5 S6 S7 S9 S10 S11 S13

S14 S15 S17 S18 520

926-513 WINNTIUNTIANIINIIAATINAENS 2((1)-2-3)

K1 K5 K9 K11 K12 A1 A3 Ad A5 A6 A7 A8 S1 S4 S7 S8 S9 S10 S11 513514
515 516 518 S20

926-514 Wﬂaﬂiiumﬁﬂﬂlﬁ%ﬂnwg I 2((1)-2-3) K7 K11 K12 A1 A2 A3 Ad A5 A6 A7 S1 S8 S9 S10 S11 S12 S13 514 S15 S16
518 520

926-515 uﬁfmﬂsiums%’@mi@aﬂaqmﬁ 2((1)-2-3) K1 K6 K7 K9 K11 K12 A1 A2 A3 A4 A5 A6 A7 S1 S5 S8 S9 510 S11 S12 513
S14 S15 518 S20

926-516 xLU8UITINY 3((2)-2-5) K1 K8 K11 K12 A1 A2 A3 A4 A5 A6 AT A8 A9 A10 S1 S7 S8 S9 S10 S11 512
S$13 514 S15 516 518 S19 S20 S21

926-517 LLNUQiﬁ% 3((3)-0-6) K1 K2 K3 K4 K5 Ké K7 K9 K10 K11 A1 A2 A3 A4 A5 A6 A8 S1 52 53 S4 S5 S6
S9 510 512 513 S14 S15 518 S20

926-518 5&&‘14’114’?@?133%Lﬁamiﬁﬂmiﬁﬁﬁﬂ 1(0-2-1) K1 K9 K11 K12 A1 A2 A3 Ad A5 A6 A8 S1 S9 510 S11 S12 S13 S14 S15 518

519 520

NUINIYUABN

1) ¥a2¥1 (Module)

926-531 YAIYIFINIUINNTTURALNITATNTINI N
12((6)-12-18)

K1 K2 K3 K4 K5 Ké K7 K9 K10 K11 K12 A1 A2 A3 A4 A5 A6 AT A8 A9 A10
5152 53 54 55 56 S7 58 59 S10 S11 512 513 S14 515 516 S17 518 520
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51839/nguase/4n 3w (Module) (613)
(5%as18397 IOV INY IuIUrIEAR)

Knowledge / Attitude / Skill

2) AFNIYPIUINNTIUNITIANIINITNY (Innovative Financial

Management)

926-541 MTINUHUNTRUAIUYARA 3((3)-0-6) K3 K12 AZ A4 A6 A8 S1 52 59 511 512 513 514 515 518 520

926-542 miamuaéﬂﬂmmamﬂ 3((3)-0-6) K3 K6 K11 AT A2 A4 A6 A8 52 S11 512 514 515 518 520

926-543 MTAATILVHALNITUTHIULAAININITREY 3((3)-0-6) | KL K2 K3 K6 K7 Al A2 Ad A5 A6 A8 S1 52 59 S10 S11 S12 S15 S18 520
926-544 miﬁuﬁ’m%éﬂizﬂaumi 3((3)-0-6) K1 K2 K3 K9 K11 K12 A1 A2 A3 A5 A8 52 S12 514 515 518 520

926-545 Uszinutlagiuniansiiu 3((2)-2-5) K2 K3 K9 K11 K12 A1 A2 A3 Ad A5 A6 A8 S1 52 S8 S11 S12 S15 518 S20

3) NUIVININNTIUN1IANT (INnnovation Management)
926-551 M IAMIBULALIALTTAULHLALNNTIATIZINITHUITU
3((2)-2-5)

K1 K6 K7 K10 K11 K12 A1 A2 A3 Ad A5 A6 A7 S1 S5 59 S13 514 515 518
520

926-552 Msdansaudaduidagsia 3((3)-0-6)

K1 K4 Ké K7 K9 K10 K11 Al A2 Ad A5 A7 A8 S5 S6 S7 S9 S10 S11 S12 S13
S14 S15 516 S17 518

926-553 MIUIHALNITATNBIANTUINNTINGINY  3((2)-2-5)

K1 K6 K7 K10 K11 K12 A2 A3 A4 A5 A6 A7 A8 S5 S8 59 S10 S11 512 513
S14 S15 S16 S17

926-554 NM3LATAMBITBIMALNAYNSNIARAUTA 3((2)-2-5)

K1 K6 K7 K10 A2 A3 Ad A5 A6 A7 A8 S5 S8 S9 510 S11 512 513 S14 S15
S16 17

Y

926-555 NagNsN1swUTudmsugARITa 3((2)-2-5)

K1 K6 K7 K9 K10 K11 K12 A2 A3 Ad A5 A6 A7 A8 S1 S5 S8 S9 S10 S11 S12
513 514 S15 516 S17

4) AFUIYPIUIANTIUNITIANIIAI5AATN (Innovation
Marketing Management)

926-561 ANSPAINAITIA 3((2)-2-5)

K1 K5 K11 K12 A1 A2 A4 A5 A6 A7 A8 A9 A10 S1 S4 S7 S8 S9 S10 S11 S12
513 514 515 516 517 518 520

926-562 WinNITUNARAUTLAYNTATI9ETIA  3((2)-2-5) K1 K5 K9 K10 K11 K12 A1 A2 A3 A4 A5 A6 A7 A8 51 54 S7 58 59 S10 S11
S12 S13 514 515 516 517 518 S20
926-563 UTNNTIUNTADAITNITHAA 3((2)-2-5) K1 K5 K11 K12 A1 A2 A4 A5 A6 A7 A8 A9 51 54 S7 59 510 S11 512 513 514

S15 516 S17 S18 S20
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51839/nguase/4n 3w (Module) (613)
(5%as18397 IOV INY IuIUrIEAR)

Knowledge / Attitude / Skill

926-564 WINNITTUNALNTNITNAIALUYAAINNTTUNTDNEN
waruINIg 3((2)-2-5)

K1 K5 K10 K11 K12 A1 A2 Ad A5 A6 A7 A8 S1 S4 S7 59 S10 S11 512 S14
515 516 S17 518 520

926-565 mmmmﬁaﬁmm 3((2)-2-5) K1 K5 K10 K12 A1 A2 A3 A4 A5 A6 A7 A8 A9 A10 S1 54 S7 S8 S9 S10 S11
S12 S13 S14 S15 S16 S17 S18 S20

NNV INYIANUS / a150NUS

926-521 INYUNUG 36(0-108-0) K1 K2 K3 K4 K5 K6 K7 K8 K10 K11 K12 A1 A2 A3 Ad A5 A6 A7 A8 A9 A10 S1
S2 S3 5S4 S5 S6 S7 S8 59 S10 S11 S12 S13 S14 515 S16 S17 S18 S19 S20
S21 522 S23

926-522 INYUNUG 12(0-36-0) K1 K2 K3 K4 K5 K6 K7 K8 K10 K11 K12 A1 A2 A3 Ad A5 A6 A7 A8 A9 A10
S1S2 S3 54 S5 S6 S7 S8 59 S10S11S12 S13S14 S15 516 S17 S18 S19 S20
S21 522 523

926-523 @15UNUS 6(0-18-0) K1 K2 K3 K4 K5 K6 K7 K8 K9 K10 K11 K12 A1 A2 A3 Ad A5 A6 A7 A8 A9 A10

5152 53 54 55 56 S7 58 59 S10 S11 512 513 S14 515 516 S17 S18 519 520
521 522 S23
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AANUIN 9
wuunesuuanaEazYaINIEUIUNTIANTSISBUSva AT Te I v lundngnsiasiiounsdnnisieuiuuuidein (active learning)
PuungInimuaiidaaeulunangns 27 5839
IUIUTIEINNTANISITEUTUUULTIIN (Active learning) 23 37839 Andufouay  85.18 woengiwilundngns
g ldladansFeudiuudain (Active leaming) 4 3783 Andufosay 14.81 vassedwlunangns
ayuduuneginnlageulasans NIAn15TEUSLUUAGN (Active learning) 23 518791 laeilsgavidundall
$uarvaInIzUIUNITIANISIIBUSLUULENN (active learning)
KAZNITIANITIBUTUUUNG B
Y
FoUarYRIITNTIANSITEUTUUULTIN . .o
— - EEAVELIGE Lailéidn
v o s Ao oo WUULTUYINYENIEUIUNSAR a oo
518791 / Yo518791 / vaein . VI | 3 | MSITUSUUULISN
roject |problem WU case based, team based, y
project p social  [M3dmnns |Seas (STUWANA)
based | based scenario based "
. . o —lengagement| b3®U3 | 100
learning | learning - W o 398 o
(58YI8N5INNTISEUI) WUUTIE )
ay
NUINIVIVIAY 30 20 case study 10 40 100
926-511 WinATIUNTINNITURYTLAZNIT[U 3((3)-0-6)
926-512 WINNTIUNTIANITANTANTUNY 2((1)-2-3) 30 - case based 40 - 30 | 100
926-513 WINNTIUNITIANIINTNAATINAENS 30 - case based and scenario | 40 - 30 100
2((1)-2-3) based
926-514 NANTIUBIANTUALAIEHUY 2(1)-2-3) case based 50 - 50 100
926-515 winNIIUNTIANITTINALNS 2((1)-2-3) case based 50 - 50 | 100
926-516 3310817579y 3(2)-2-5) 30 20 case based 30 - 20 | 100
926-517 WHugsNA 3((3)-0-6) 40 10 case study and team 20 30 100
based

926-518 duuwIUInNITULNDN15IAN15TIAR 1(0-2-1) - - - - - -
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$ouarvanIzUIUNITIANTSIBUSLUULANTN (active learning)
KAZN1TIANITREUSUUUNG )

FouarvedItNTIANSITEUIUUULIaIN

— — szyufovay Tailgiam
sWasedn / Fosredvn / wiaehna ILLUULuuVlﬂT%ﬂ%U’Jumiﬂﬂ 99 | 998 | n1sEUiuuuLegn
project |problem | WU case based, team based, cocal  |madanis|Savaz (szymama)
based | based scenario based o v
‘ ' ~—lengagement| b3U3 | 100
learning | learning — o “ W 308 o
(55Y/NTIANTEEUS) s WUUNE )

RUINIYADN
1) ¥a2%1 (Module)
926-531 YAIYIFINIUINNTTURALNITATNTINI MY 30 10 case based and scenario | 30 10 20 100
12((6)-12-18) based
2) NFUIYPIWIANTTUNITIANIINITNY (Innovative
Financial Management)
926-541 NINUHUNTEUAILYAAR 3((3)-0-6) 40 10 case study 10 40 100
926-542 N3AMUBL VIR 3((3)-0-6) a0 10 case based and scenario | 10 a0 100

based
926-543 MTAATIENHALNITUTBTUYAAININITREY 40 10 case based and scenario | 10 40 | 100
3((3)-0-6) based
926-544 MIIUAMTULUTENOUNTS 3((3)-0-6) 40 10 case study and team 10 40 100

based
926-545 Usziputlagiuniansidu 3((2)-2-5) 50 20 scenario based 10 20 | 100
3) N§UIVIUIANTIUNTI5IANTS (INnnovation
Management)
926-551 MTIALTIBULABIALTTOULLAZNITIATIZNAT
wedy 3((2)-2-5) 50 case based - 50 100
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$ouarvanIzUIUNITIANTSIBUSLUULANTN (active learning)
KAZN1TIANITREUSUUUNG )

FouarvedItNTIANSITEUIUUULIaIN

s ~ szyfosay Lailfdm
531891 / 518391 / vdaenn HUUILTNEEnSEUIunang 99 | 998 | n1sEUiuuuLegn
project [problem | YU case based, team based, v y
social  [N19AANIT | S08AY (3zYiANE)
based | based scenario based S v
‘ ' ~—lengagement| b3U3 | 100
learning | learning — o “ W 308 o
(S5YI/NNTIANSISHUS) wuuna e
Ay
926-552 M3dnnsaNdsdudagsiia 3((3)-0-6) 30 - case based and team 40 - 30 | 100
based
926-553 N13UMALN1TATIBIANTUINNTINTIND case based 50 - 50 | 100
3((2)-2-5)
926-554 N15LATNMBTBIMATNALNTN1SFRAUTA case based 50 - 50 | 100
3((2)-2-5)
926-555 NagNSNIswUITUdMSULARIYIa 3((2)-2-5) 50 case based - 50 | 100
4) NFUIYPILIANTTUNITIANIIAI5AATN (Innovation case based and scenario
Marketing Management) based
926-561 NMAAAAING 3((2)-2-5) 20 20 30 - 30 100
926-562 WINNITUNANNINUAZ N5 19855A3((2)-2-5) case based and scenario
25 15 based 30 - 30 | 100
926-563 uIANIIUNITARANTNITAAIA 3((2)-2-5) 25 15 case based and scenario | 30 - 30 100
based
926-564 WINNITTUNALNTNITNAIALUYAAIMNTTUNNT 25 15 case based and scenario | 25 10 25 100

Voufisauazusnig 3((2)-2-5)

based
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$ouarvanIzUIUNITIANTSIBUSLUULANTN (active learning)
KAZN1TIANITREUSUUUNG )

FouarvedItNTIANSITEUIUUULIaIN

s ~ szyfosay Lailfdm
v a4 o oo LU 2N 5T UIUNISAR - -
TEs183v1 / Yo3183v1 / waein 99 | 990 | MIFEUTUUUReN

project |problem | U case based, team based, v y
social  [N19AANIT | S08AY (3zYiANE)

based | based scenario based o v
- . o—lengagement| t38U3 | 100
learning | learning — o “ W 308 o
(S5YI/NNTIANSISHUS) - wuuna e
926-565 ﬂﬁimaﬂmLﬁaﬁﬂﬂu 3((2)-2-5) 20 20 case based and scenario 25 15 20 100

based

NUINITIINYITNUS / d15Dnus
926-521 INYINUS 36(0-108-0) - . - - - _ i _

926-522 ANeNANUS 12(0-36-0) - . - _ - _ _ i

926-523 @15UNUsS 6(0-18-0) - . - - _ _ _ _

VINELVE IR MUAT i AeInMISeusuugen (active leaming) liitlosndndeuay 50 vasdnuIudaluamnumiiefiangug
LaENANgNIADIIANITSEUTUUULTIN (active learing) liitleundn Seway 70 vasmedwluvdnans
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AANUIN T
FoyaswiviidanisAnundaysannisfiunsiieu (Work Integrated Learning : WIL)
USeyayain
UIUNUIBANTILARDANANE AT 36 whein
eAnfidansAnyidaysannsiunisien (wiL)
1) wny 1 duudvns (n1) 36 videnin Anlufosay 100 Y9ITUIUNILANARBANANGAT
2) uW 1 wuvdrins (n2) 36 wihein
Andusevas 100 ¥0s9UMhEAnARRANANERAS
3) WNU 2 LUUINTN 36 videin
Anlufouay 100 vesduIUMILNARaRANINERAS
N3TUIUNMTIANITANYITIYIAUINITAUNIIYIIY (Work Integrated Learning : WIL)
. nsivue | N1SSEY avin  |[nsfinauidiu | wéngmssau | wilnew | nsussald | URTRew | ansEinufjoR
WETEIN / Y3187 / | Uszaunnsal | aduiu Anwr | MslBeuivEe |umnanende | dnvalual | viauvise | aneaund | 91u%enne
wiaena AauNMsANYY | N1991191u NSRRI e 39 nsEnanIe WAIANTD
WOANTIN | QAFIMNTIN | WURW | AunUe N1SLIEUNG W)
N19%1191U Hnau
NUINIYIUIAY
926-511 WIANTTUNT v v v v
N30 Buazn1TRY
3((3)-0-6)
926-512 wINNIIUNT v v v
ANTNTALTHUIY
2((1)-2-3)
926-513 WINNTIUNNT v v v v
IANIINITNAIATINALNS
2((1)-2-3)




67

NITUIUNITIANTANYUTIYTUINTAUNISYIN9U (Work Integrated Learning : WIL)

. nsivue | N1SSEY gvin  |[nsfinawidiu | wéngmssan | winew | nsussald | UTRew | ansEinufjoR
WETEIN / 9518791 / | Yszaunsal | aduiu Anwn | nslReuivte |avndnends | dnvialud | vieuvise | amsuin | 91uRseane
wiein AaunsAnWYY | N1991191u N1SAAAY wag e | nsHnanag WRIENTA
WOANSTH | @REUNTIN | winaw | Auvie N13LUN B
N13%1191U Hnau
926-514 WORNTTUDIANT v v
waznEEn 2((1)-2-3)
926-515 WIRNTTUNNT v v
Iansienagng 2((1)-2-3)
926-516 51T8U TV v v v v
3((2)-2-5)
926-517 WWUFINT v v
3((3)-0-6)
926-518 duNUIUIANTTH v v
ilon1sdnnnsgsAa 1(0-2-1)
NUINIYVRDN
1ya31 (Module)
926-531 YAIYITIND v v v v v v
WINNTIURAENITATI
gnalny 12((6)-12-18)
2) NFUIVIWIANTIUNT
AAN15N158Y (Innovative
Financial Management)
926-541 MTINUNUNIITY v v v
duyana 3((3)-0-6)
v v

926-542 M3 UDLYEY
2a1n 3((3)-0-6)
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SES1873Y1 / 95189391 /
$i28nn

NITUIUNITIANTANYUTIYTUINTAUNISYIN9U (Work Integrated Learning : WIL)

AISAIAUR
Uszaunisal
AaUNISANEI

N15L38U
#AUNU
ASV9U

#9403
finwn

nsEnauiiiy
n3i3euinTe
ANTAARIN
WHANTIN
A15719U

nangnIIIN

UA1INYEY
uay

QAENNTIY

WUNY
HWnvinlusd
%30
WUNY
Wneu

n15UsIY
YIN9UNID
=,
NSNNLRNY
AU

UjuReu
AAFUIY

nsHNUUR
MUY
WRIENTA

N13L538UNG Y

926-543 MTUATIEVUAL
N5UsLliuyaAIM1aNsEu
3((3)-0-6)

v

926-544 ANTRUFINRSU
AUsznaunTs 3((3)-0-6)

926-545 Usziiiutagiumg
n15u 3((2)-2-5)

3) NFUIVIWIANTIUNT
3man15 (Innovation
Management)

926-551 NMTIAEULALS
AUTTOULHATNITIATIEH
NITUIITU 3((2)-2-5)

926-552 N159ANISAIY
FaguTagIng 3((3)-0-6)

926-553 NNSULAYNITES
2IANTUIANTIUTINA
3((2)-2-5)

926-554 N15L259199594
waznagnsn1sAnaula
3((2)-2-5)
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NITUIUNITIANTANYUTIYTUINTAUNISYIN9U (Work Integrated Learning : WIL)

. nsivue | N1SSEY gvin  |[nsfinawidiu | wéngmssan | winew | nsussald | UTRew | ansEinufjoR
WETEIN / 9518791 / | Yszaunsal | aduiu Anwn | nslReuivte |avndnends | dnvialud | vieuvise | amsuin | 91uRseane
wiaena lauN1sANEN | N159119U N1RAAIN e VED) NSHNLANIZ Nagd59
WOANIIN | 9AEIUNIIY | Wiineu AU N13L538UNG Y
AIVNNUY Wnew
926-555 NAENSNITHYITY v v
dwiugandvia 3((2)-2-5)
4) NgUIYUIANTIUNNS
IANIINITNAA
(Innovation Marketing
Management)
926-561 N1SAANARINA v v v v
3((2)-2-5)
926-562 WINNITUHNARA N v v v v v
WaENNTEI9AIIA 3((2)-2-5)
926-563 WINNITUNT v v v v v
doansnisnann 3((2)-2-5)
926-564 UINNITIUNALNS v 4 v v v v
N13AAALUEAAINNTIUNTT
vieufleanasu3nig
3((2)-2-5)
926-565 n1snaALiedIAY v v v v v v
3((2)-2-5)
NUINIVINBENUS /
d15anus
926-521 eTUNUS v v v v v v

36(0-108-0)
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NITUIUNITIANTANYUTIYTUINTAUNISYIN9U (Work Integrated Learning : WIL)

. nsivue | N1SSEY gvin  |[nsfinawidiu | wéngmssan | winew | nsussald | UTRew | ansEinufjoR
WETEIN / 9518791 / | Yszaunsal | aduiu Anwn | nslReuivte |avndnends | dnvialud | vieuvise | amsuin | 91uRseane
wiein AaunsAnWYY | N1991191u N1SANAIY wag e | nsHnanag WAE5D
WOANSTH | @REUNTIN | winaw | Auvie N13LUN B
N19%11914 Hnau
926-522 Aneniinug v v 4 v v v
12(0-36-0)
926-523 ansiinus v v 4 v v v
6(0-18-0)

anewe  IviInendeimualinnrangasianisiseunisasusuy WIL Lidesnitdesay 50 vesdruiunilginluvanaivianisveianans
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ANANUIN R
dayanguynivn (Module) lundngns
5%d - ¥A3Y1 (Module) L. . - NAAWSN15L38US fanssu W/nsIanaz
“UYNA A195UEYAIYT (Module) - ® - o -
Y89Yn3Y1 (Module) N13IANTITLIBUZ Ussiiuna

926-531 YAIYITINIWINNTTULAY
nnsasegsnabn
(Module : Business Innovation

and New Business Creation)

12((6)-12-18)

WWIlTILAEANINKINR NN TN
NTIATILKUUIIR04TIN N15AN
WOBNRUUIANTTUNITATIANAN
9G53 winNssuNsase
Uszaunsallviiugnen winnssy
NNNIAAIN WIANTTUNT
AILILDIANT WIANTTUN
N3UYTLAENITRY WinnIIu
N139AN1SHTINAENG 158319
LA3RUBKALNITATNTINI Y
NFIATIERNIAANY Nsaviou
AnsuUsEAUNSAl MIafiuse
NN UAEN1SANYIAILAULDS
N153AVINIATINULKUTINIAY
MIUNAUBLNUTINIUIANT T
RIENI

1. IA51EA LY
ANNUINRBUNNGIAT
LAZMUUTIAD9TINA

2. Usgendldnssuiunis
AALTIDDNIUU WINNTIU
N3 AUAINNGINA
wasuIRNITUATATS
Uszaunsallviiugnen
Tunsdanisuazundeyim
N955N9

3. PENWUUWINNTIUNNT
39153309 WikAn
AUENNTO I UNITUITY
wasnsiiulnegedebu
4. PALUUNITAS
LATOUNUBIANT/YUYL/
dennuaznisasagInalvg

1. USSEBAIUANY
N3aAUTY

2. NMSEBULUUNTABY
374U (Coaching)

3. WUURNYR nsel@ne
1ASIUIINADIUATE
939 (Problem Based
Learning)

4. nsvihnanssunguly
wazuantudeulunud
IaSuneumng

5. wpunae ATz
Toya wazaguusziuly
NIULEUD

6. NSANNUA
Uszaunisalneu
nsAnw UuReu
APEWNY wazlaniUagu
Sgusnugusznauns

1. AFLUIUNITIAYN
ASRdINTIU LAy
NadUgVEUeINT
IaviLuURnAnLay
nsalAnEN

2. MIFANANGANTTY
N30 N1SHEIY
salunsisoulasy
MSUNGY

3. MIuauauay
nsenuse lngli
UnAnwIUsEIaiuY
TG NIGEAIR TS
Tnaiiou

4. d¥yIaUAnNIN
Uszaunsalneu
nsfiny UJUR
AAFUILLAY
nanasuiSeusiu
AUsENRUNTS
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AMANUIN Y

SWE-Y93187391 / YAIY-
enn

A5UYI8YT / YA

NAEWSN1TI8UFV9I187YT / YA

e tne

AWNDING Y

e lng

AWDING Y

NUINIVIVIAU
926-511 WINATINAT
N30 BuazN1TRY
(Innovative Accounting
and Financial
Management)
3((3)-0-6)

NSl TaumAn1INIsUEYT
Wensdnaula nistmueuay
TATILARUNY N1TTILULEY
Usglunan 1AL HUIU N399I
sulssana ww3esdelunns
Anszruazanaulaninistusu
affy AUAILAZNARDUWY
N15ANNITRUYUNYUIEY
uasTlINveiunY M3iamm
Rumu 1Ak SUau
wlsvneRuiuna nsdifnwiniu
WiInNTIun1sUYTuazn1ku

Use of accounting information
for decision making; define and
analyze cost; budgeting;
analyze and evaluate financial
report; contemporary tools for
financial analysis and decision
making; risk and return; working
capital management;
investment; fund raising;
capital structure; capital
budgeting; dividend policy;
case studies in innovative

accounting and financing

=

ARV

1. Tansaumanisnisdyd
ilemsimanlanisgsiald
2. MUUALAZILATIZNA
sumule

3. davisuuszanalld

4. AATzilaz Uz
FI89UNNNTRIULA

5. Mwdesdielunsiasen
neMsRuTIadels

6. Ussyndlduinnssuns
Tnyduarnistuiiedanis
wazunUgymmnagsiale

Students are able to

1. Use accounting

information in business

decision

2. Define and analysis

cost

3. Budgeting preparation

4. Analyze and evaluate

financial report

5. Use contemporary

financial tools

6. Apply innovative
accounting and
financial management
for businesses
management and

solution.
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SE-95183%1 / YAV

ANB5UYI8YT / YAIU

NAAWSN5138UTV093183Y1 / YATY

vEna M lne AWNDING Y aulne AWNBING W
926-512  UINNITUAT NSATUIULASIATIEAHAR NN Productivity calculation and ARIVEREGED Students are able to
IANITNITANTEUU NSIVUANAENSNITANTNIY analysis; operational strategy | 1. S¥UANABINTHAY 1. Identify demand and
(Innovative Operations NSAIANITAINITHAR N1FIANT formulation; production AUTIOULNITHAR LA capacity accordingly.
Management) 1AS9NNS ﬂaqwéﬂszuauﬂﬁimﬁm forecast; project management; AonAABINU 2. Select innovation and
2((1)-2-3) waznsihwinnssunazivalulad | production strategy; 2. 0N UIANTIULAY technology to

UINAIUINTZUIUAITHAR N3
TNUNUANYAIN NTIANITAMAN
N5ann1svlgaUNuae
uinnssunazinalulagnavia
NFYTUINITNTHARLUUTIULNAT
NORALATNISANLIUNITWUVAUAY
339

application of innovation and
technology to develop
operations processes; capacity
planning; quality management;
supply chain management
through innovation and digital
technology; integrating just-in-
time and lean operations into

the business

walulaglun1siaminig
ALHUNTT

3. AATILVNAYNENNT
Afiunuiioads
AINALNTO AT T
VBI5INT

4. UssgnAnIsuanuwuy
AUIAINBALAZAT
Antiunswuuaulugsie

5. N MILLININITIANT
AN LlERLNGIARE1s

developing operations
management

3. Analyze operational
strategies to create a
competitive advantage
4. Apply just-in-time and
lean operations in the
business

5. Choose the approach
of quality management

for sustainability

febu
926-513  UIANTIUNIS winnssunisasnenuAINIsea1n | Innovative market value HL3EUANNNTD Students are able to
Jan1sniseaimdanaens | nsldnalulagfdvialunis creation; digital technology 1. FUenazUsEend 1. Explain and apply
(Innovative Strategic AAToyaruILnAWean M3 | application for consumer WINNTTUNTAT9ANAN innovative value
Marketing Management) AATIFALONIALAZNITINUNY centric analysis; opportunities | N13MA1A creation

2((1)-2-3)

A159A7A NITLUSEIUAAIA NS
AMuuanaalInuIg NsAIRUA
FLUUINIINITHAN WIRNTIUAT
IANTTAIUUTLANNITNAN N3

analysis and market planning;
segmentation; targeting; market
positioning; innovative

marketing mix management;

2. Ussgnaldimaluladfdvia
lumslieseideyaruslag
\J9an

3. AATEWENEN1INAIA

2. Apply digital
technology for

consumer centric

analysis
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SE-95183%1 / YAV
Ve Rl

ANB5UYI8YT / YAIU

NAAWSN5138UTV093183Y1 / YATY

e lne

AYIDINY

aMwlne

AWDINGY

W Innssulunanalan
winnssuaseauduRusLaY
Uszaumsadiugnean lagld
NSEIANEN NSALTIOUARNIY
Usraun1saluazn1sAneInae
AULDY NITIAVLHUNITAAIN NS
YaveuazAeasnIsnaInmie
walulagnviasiuasde

innovative developing in global
marketing; innovative creation
for customer relationship and
customer experience; using
case studies; experience
constructive feedback and self-
study; marketing plan;
presentation and marketing
communication by using
contemporary digital

technology

wagiiauenagnsnIg
N1IRAIAVBIBIANTTINA
$IN99)

4. Ussgnalduinnysuly
N3N TEIUUTE AN
n1sean tane
AYINEALNTOIUATUD T
waznsiiulnegedediu
5. Ussgnaldnisiiaiun
uinnssulusanalan
ANSASANUAUNUS LAY
Uszaumsaliugnaieng
UIANTTY

6. AIAVIIULHUNITAAN
YlauouazAoasukunIg
paamwaluladnaia

3. Analyze marketing
opportunities and offer
marketing strategies of
business organizations
4. Apply innovative
marketing mix
management to achieve
competitive advantage
and sustainable growth
5. Apply innovative
developing in global
marketing, innovative
creation for customer
relationship and
customer experience

6. Develop marketing

uay plan, present and
communicate by using
contemporary digital
technology
926-514  WeANIIUDIANT gmauﬁ'mﬁ’quaﬂﬁuiuma Behavioral aspects of ARIIVEREGER Students are able to

wazAIEHN
(Organization Behavior
and Leadership)
2((1)-2-3)

TANI1T0IANTUAEA1ITE U
UTNNTIUNITTANITRIANTUAE
NSNeINTUYEEY N15IANITNNS
= = a
Waguwlay N1TE0d19119595N9

organizational management
and leadership; organization
management and human

resource innovation; change

1. 9FUn8FURUULIANTTY
WaLLATBLBN NG ANTY
D9ANT

6

2. NATIERTULUULAY

Y

1. Descript innovation
and organization
behavior models tools

2. Analyze organization
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SE-95183%1 / YAV

ANB5UYI8YT / YAIU

NAAWSN5138UTV093183Y1 / YATY

WuwNe v v
s M lng AYIDINY aulng NYDINY
migﬂmﬁamiﬁw’m 1363997 | management; business LASD9HBIINANYN behavior models and
#9504 WUIAALAENGYIN1IEH1 | communication; motivation for | wgFinssuesdnsadelvaily | contemporary tools for
TunsiauIeAng N1siSeuInTIe | work; negotiation; leadership | n1suAlaymIn1egsna solving business

A1i191NUARBAULUY N13IANITNY
n1algn n1sdansgd
AMUANNNTONLAY

concepts and theories for
organizational development;
learning leadership from role
model; management of
intellectual; talent

management

3. @dueFUluULAY
wSesilonsdeansiiuad
WoWmunedng

4. a1 annginuarsIsy
W1Av1aluNISINNITOIANT
5. dnauaguuuuuinnssy
N133ANITNGANTINDIANT
sUwuulny

problems

3. Descript modern
communication models
and tools for developing
organization

4. Present modern
innovation organization

behavior model

926-515 WIANTINNT
AN BINaYNS
(Innovative Strategic
Management
2((1)-2-3)

ATIATIZAENNLINRONBIANT
anuasalunIsuady w3ssle
NNTIND FNUINNALNTHaL
ATUYITU A1TASNEUTTOUY
B3IANT NAIWINAENSNNTININAE
winnssu nsuszliunagns

Organization environment
analysis; competitive
advantage; business tools;
strategic positioning and
competition; building
organizational capabilities;
business strategic
development and innovation;

strategic evaluation

ARV RHE

1. Anenguiuuuag
\3esilonnagsias ey
2. aaanssouziioadns
ANUaInTalunITuUedy
9IANS

3. AmuanagsesAnsiile
Aunsidulavesgiia
4ANEUBNAYNENNGINA
aeldnmaiuAsunyag

Students are able to

1. Analyze
contemporary business
models and tools for
solving business
problems

2. Create competency
for building
organizational
competitive advantage
3. Determinate
organization strategy for
increasing business
growth
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SE-95183%1 / YAV
Ve Rl

ANB5UYI8YT / YAIU

NAAWSN5138UTV093183Y1 / YATY

e lne

AYIDINY

aMwlne

AWDINGY

4. Present business
strategy under business

change

926-516 F2i8UTDITY
(Research Methodology)
3((2)-2-5)

nTiATERtynkaznTimu
Tang3de NIINUMIUITIUNTTY
MTITUBIAMUNIN NI
USUNa MIIFUTINEUNEY
NILUIUNITIVEY N1TBBNRUUNIST
Wy Usgrnsuagnaudiogis
anuiity dedrinuaziteulaly
N1598NKUUNITITY NSLaeNNaY
Mag1e Nsidennaur liteya
Fumeuuazisnssiunsive
\n3esiledy Fuus ad@nld ng
AATIEvoya MIimTalaue
1A5IN19398 WINNNMTUINEITY
Tulguselom

Problem analysis and research
problem development;
literature review; qualitative
research; quantitative research;
mixed methods research,
research process; research
design; population and sample;
research location; restrictions
and conditions for research
design; samples selection;
informant selection; procedure
and research methodology;
research instruments; variables;
statistical treatment; data
analysis; research proposal
development; guidelines of

research utilization

a

ARIVEREGED

1. Aeszndanaz e
Tangideananu
Usznaunslufiuiifianunse
Uwan1sIveluleuselev
i)

2. AUATAWNAN NOB]
wava3Teiiiedes 7
FOARRRINUIITENITIVELS
3. Useiliuwazusuldinaila
NN5398 AN N15IFBLT
ARMAIN NNTITBLTIUTU
LAYNITIVULTINAUNATU
faanndestumdenisiay
o1

4. 99NLUUNITIVY tAuA
MsfruAUTENIHaENEY
Feg9 aouiinay Tesin
wazeulalunis
POALUUNITITY NISLEDN
NANAIBENN waTNISLARN
nauilviteya

Students are able to

1. Analyze problems
and develop research
problem from local
organizations to utilize
research results

2. Synthesize concepts,
theories, and related
research accordingly to
research topic

3. Evaluate and use
research techniques
such as qualitative
research, quantitative
research, and mixed
methods research

4. Design research such
as population and
sample, research facility,
restrictions and
conditions for research

design, samples
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SE-95183%1 / YAV
Ve Rl

ANB5UYI8YT / YAIU

NAAWSN5138UTV093183Y1 / YATY

e lne

AYIDINY

aMwlne

AWDINGY

5. 9eNUUUTUNDULAY
WAsaliuniside lawn
WwSesilodde fuls ada
19 warmsiinsgideya la
6. INYINTBLEUBLATINTTINY
waghwIensikaldeld
TUselov

selection, and informant
selection

5. Design procedure and
research methodology
such as research
instruments, variables,
statistical treatment,
and data analysis

6. Develop research
proposal and guidelines

of research utilization

926-517 UKUTINI
(Business Plan)
3((3)-0-6)

mmf]u;iiﬂizﬂaumi ANSUTELY

1aN1an19gsia N13INAUAENIT
Susugsialul AnuvEneLae
g uean siuNugsne

2IAUTENOUYDIUNUTIND WHUATT

AANA LAUAILTUIY LHUANT

IANTT WNUANTHEYL WazLNURNIAY
M3 iausuazanUy N3INY

WNUGIND

Entrepreneurship; business
opportunity assessment;
setting up and starting a new
business; definition and
purpose of the business plan;
elements of a business plan;
marketing plan; operation
plan; management plan;
financial plan; contingency
plan; presentation and
discussion; business plan

creating

ASAVE R

1. Usziliulon1aniegsng
WefuwnAnlunisSudy
gafalndla

2. MW INagNsnN19gsna
Wioad1apuanunsalunig
watule saufiernflefiegd
druladiude

3. dpriusugsiatignies
PUNSNAT IR

4. denldwealulag
ansauwmanzadlunis

#oans

Students are able to
1. Assess business
opportunity for setting
and starting a new
business

2. Develop business
strategies for
competitiveness and
stakeholder’s concerned
3. Prepare a business
plan that is correct

according to the

principles.
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SE-95183%1 / YAV
Ve Rl

ANB5UYI8YT / YAIU

NAAWSN5138UTV093183Y1 / YATY

e lne

AYIDINY

aMwlne

AWDINGY

5. AANUSURAYDUR DN
TmAesh wazwausuile
AUARLALYDINDY

4. Choose an
appropriate information
technology for
communication.

5. Be responsible,
respectful, and accept

the opinions of others.

926-518  AUNUUWINNTTH
ilansdanisgsia
(Seminars in Innovation
for Business
Management)

1(0-2-1)

Usznutaguiuduuinnssunis
I9N133509 NswanUaeua

ANUINNUTMNTTING

Current issues in innovative
business management;
knowledge transformation
presentation and discussion

business solving

Y a

ASEIGRHEED

1. IAs1eUTEAUAU
winnssunisianisgsiale
2. LLamU?ﬁJuaaﬁmmﬁmq
U3m3gsnala

3. Wdonldmalulad
ansauwmalunsiaued

Students are able to

1. Analyze business
management innovation
issues.

2. Share and discuss

knowledge in business

administration

tinsa 3. Choose an
appropriate information
technology for
presentation.
1) 4a3%1 (Module) WWIlTLLAEANINKINROUNNTINA | Trends and business ASAVE R Students are able to

926-531 YAIY1GINT
WINNTIUUALNITATINGING
Tnl

(Module : Business
Innovation and New

Business Creation)

NTIATILHUUIINBIFIND N3
ANLTIRBNKUVLINNTIUNITATI
ANAININEIND WINNTIUNITATI
Uszaunsallviiugnen winnssy
N9INNIAAN UIRNTIUNNT
ALHUIUBIANT WIANTIUNINTS

environments; analysis of
business models; design
thinking; innovative business
value creation; innovative
customer experiences creation;

innovative marketing;

=3

1. AU
ANINUINRBUNNGINT Uay
WUUIIARIEINY

2. Usgenaldnseuiunisan
W9RONIUY UINNTIUNIS
#319AUAINNNGIND Ly

1. Analyze trends,
business environments,
and business models

2. Apply design thinking
process, innovative

business value creation,
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12((6)-12-18)

UgTnazn1sku uInnssunis
IANSLBINagNS N1saiuaTeYiy
wagn1sasegInabug NMsiATIEn
NSAIANY NSagoUAnKIY
Usgaunsal MIefusenagy uay
NSANINEAULEY N33R
1ATIULHLTIAMAZNITULAUD
WHUTIAAUTANTTUSBRAY

innovative organization
operations; innovative
accounting and financing;
innovative strategic
management; network and
new business creation; case
studies analysis; experience
constructive feedback; group
discussion and self-study;

business plan project for

UINNTIUNITAT
Uszaunsallviiugnean Tu
nsInNIsazLATY RN
§3M9

3. 9ONLUUUINNTTUNIT
39153309 WilAn
ANEILNTOTUN T
warmaiulnegnadadu

4. 9ONUWUUNITATI9LATDUY
UDIANT/YUTW/FIRnLLaY

and innovative
customer experiences
creation in managing
and solving business
problems

3. Design innovative
business management
to achieve competitive
advantage and

sustainable growth

business innovation and m’ia%ﬁﬂﬁqiﬁﬂwﬂ 4. Create network
pitching with the
organization/community
/society
and new business
creation
3) NFUIVINIANTIUNT
IAN13N138U (Innovative
Financial Management)
926-541 NMTINUNY SR Students are able to

NsRudILYAAA
(Personal Financial
Planning)

3((3)-0-6)

Wminenensiuvesynna
wiasselavesuana n1sleing
DUNYIYAN NITOOURULALNIT
a9U MIIAVIUaEIATIZIY

NIRUAIUYARR NTINUKHUNTE

Personal financial goal; source
of personal funds; smart
spending; saving and
investment; personal financial

statement preparation and

1.Amuatnunen19nIs
Ruduunaale

2. 3AYMUHUNITRUEIY
UAAAALA LAEAITIRINIIM
wraesngla nsleaneeeig

1. Set personal financial
goals

2. Prepare a personal
financial plan. Taking

into account the source
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RulAyAnasITNAT NTIMHY

NIRUNBNSINBe eI

analysis; personal income tax
planning; retirement financial

planning

YIYRAIN ATOOUUATNIT
ammﬁamamﬂmma
nsule

3. 279UHUN SRR E Y
yAAaLA

4 Favhununisdudiionns
\nBoula

5. denldwnalulad
ansauwmanzadlunis
o3

6. fianusulinsourontid
TAnesh wasweusuile

of income. Smart
spending Savings and
investments to meet
financial goals

3. Plan personal income
tax

4. Prepare a retirement
finance plan

5. Choose an
appropriate information
technology for

communication.

AARUYDIDY 6. Be responsible,
respectful, and accept
the opinions of others.

926-542 msawmueg1s | Wnunen1samuU NSEUINNS Investment goal; investment | Hl38UaN1A Students are able to
VIYAAN AN ﬂ%?ﬂﬁ?ﬁ@%@ﬂﬂ?iﬁﬂﬂﬂﬁi@ process; importance of 1. ﬁmumﬂmmamiamu 1. Set investment goals
(Smart Investment) FEUULATYENT MAIANITHU #A1A | investment to economic o1 2. Decide to invest in

3((3)-0-6)

PANNSNELAIUTEWNALNE AL

~ a Aa
LY AS NN BULLNU NHYHAATNNU
¢

UsdnSnIn naenquuanynsng
A9 NISMVUAUlEUIENITAUY
nyiaseiannindamu Jady
ffansgvuiumAuemdnning
AU UHUNTAMU NTUTEIEY

system; financial Market;
Thailand securities market; risk
and return; the efficient-
market hypothesis; portfolio
theory; investment policy
formulation; capital assets

analysis; factors affecting

2. dnaulaienasulung
asaM iU Nganiy
Wwsnemsaanu

3. UsziluyaAauning
awula

4. Iviununsasula

5. wenldmalulad

financial instruments
that are suitable for
investment goals.

3. Valuation of
investment assets

4. Prepare an

investment plan
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yarAunIngaayu

capital assets pricing;
investment plans; valuation of

investment asset

ansaunaRivnzanlunis
dodns

6. fimusuiinvousantig
TAiesh wazeausuile

5. Choose an
appropriate information
technology for

communication.

AwARiuYD DY 6. Be responsible,
respectful, and accept
the opinions of others.

926-543 MTIATIEALAT | NMINTIUNITIATILININITRU 115 | An overview of financial SV R Students are able to

N5UsELiluYaAIN9NISRY
(Financial Analysis and
Valuation)

3((3)-0-6)

ATITRIUNTHEU N5IRTILEY
NNTIATILAIUNTEUARUER NS
UszLilugyanenisidiy n1s
Uszilluyarnanig

analysis; financial statement
analysis; preparing and analysis
of cash flow statement;
financial valuation; business

valuation

1. 9IULALILATIEINY
ns3ula

2. IuagiAsIgIteu
nsvuaduanle

3. Usgilluganmiennsiy
warAanNIThe

4. daaulanisgsnariunis
IATILarUssuyan
nansdula

5. @entdmalulag
ansaumeimnzadlunis
o3

6. fimusuiinvounenting
TAnesh wazeeusuls
mmﬁmﬁmm;ﬁu

1. Read and analyze
financial statements

2. Prepare and analyze
cash flow statements.
3. Assess financial and
business value

4. Make business
decisions through
financial analysis and
valuation.

5. Choose an
appropriate information
technology for
communication.

6. Be responsible,
respectful, and accept

the opinions of others.
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926-544  NSRUEUTU
AUsENaUNTT
(Entrepreneurial Finance)
3((3)-0-6)

WIARLAZNEANNNITRY N5
UHUNINTRUTIND NS
ATITAIILIIUNINITEY AT
UEmsaundnduarviiay nssnm
RunuanumaaduuAIeuen ns
UTgluN19N1368u

Financial concepts and
theories; business financial
planning; analysis of financial
reports; asset and liabilities
management; financing from
external sources; financial

evaluating

ARIVEREGED

1. UHUATNIINTRY
Y83g3naLA

2. WATITATNYNUN
AsRuiienisindulani
ganale

3. LAUDLULUI BULUININIS
Usmsauniwduazwiiau
Msdamuvasiuui
winzauiugsnala

4. Uszfiumnanisduiie
nsandulanisgsfale

5. @enldmalulag
ansauwmainzadlunis
Hodns

6. fimusuRinvousantig
TAnesh wazyeusuils

Students are able to

1. Create a financial
plan for a business

2. Analyze financial
report for business
decision

3. Provide advice or
guidelines for asset and
liability management
and the appropriate
financing for the
business

4. Assess financial for
business decision

5. Choose an
appropriate information

technology for

AARTUYDIPY communication.
6. Be responsible,
respectful, and accept
the opinions of others.
926-545 Uszifiutiagtiu | Ussiiullgmvieshidediunauls | Current interesting issues or SV R Students are able to
NNNITRU é‘ﬁumiﬁuﬁﬁwﬁﬂuﬂmﬂu M3 | topics in finance; analysis and | 1. AAT1gsiUsEiduvsoWade | 1. Analyze current

(Contemporary Issues in

Finance)

a 4 [ I3 4:1'
IATNLIALEUATIZIUUTLLAUN
LRI

synthesis of relevant issues;

presentation and discussion

PuraulacunNISRURNATY
Tutlagtula

financial issues or topics

of interest.
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3((2)-2-5)

2. UATILRNANTENUVDY
Usgiiusianaisenisaiy
g3nale

3. ldenltnalulad
ansaumeimanzadlunis
Hodns

4. SlennusuRinveusenting
TAiesh wazeausuile

2. Analyze the impact of
the issues on business
operations.

3. Choose an
appropriate information
technology for
communication.

4. Be responsible,

mmﬁmﬁmaqsﬁu respectful, and accept
the opinions of others.
3) NFUIVINIANTIUNT
9AN13 (Innovation
Management)
926-551 MTIAWIBUALY | NSzUIUMTIaisulABsaNssauy | Benchmarking processes; ASAVE R Students are able to

amiaumazmﬁmswﬁ
NI
(Benchmarking and
Competitive Analysis)
3((2)-2-5)

NUNUTEUBUANTTOUE L7
UTRTLIwAR nswamnuagiing
gnsn1swtetululy nsashenaue
VNNUIANTTUTIND AUNUINNTS
wistulumann n1sase
ANANNTALUNTHYITY

benchmark criteria; best

practices, development and

competitive strategies

implementation; value

business innovation creation;

competitive positioning;
competitive advantage

creation

1. Uszgndldiedosile
wAlulad wagnILuIUNNg
WP ULALIENTTOUY

2. WgULAEIEUITOULDIANT
fiasremnuannsalunis
WU

3. Mvuakuameiuae
Tunsutaduiiiowdlutlym
5319

1. Apply benchmarking
tools, technology and
process

2. Benchmark
organization
competency to create
business competitive

3. Determinate business
competitive best

practices for solving

business problems
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926-552  N15INNITAIIN
fahudegafia

(Business Sustainability
Management)

3((3)-0-6)

LRaMsRLIANLSEuLaznS
Fanseudiiy seRuresnis
IANIIAMUSURAYOUVDIDIANT N
gndnTmaiu yusesvearildwle
druderonsdanisaudsdu ms
Jansninensynaaog1edadu
mMsdamavilagumueensdsdu
T L IRV RSP BRI R
Mssan1suinnssuetediy
Tumagsiveeedsdy

Concepts of sustainable
development and sustainability
management; levels of
organizational responsibility
management; sustainability
strategies; stakeholder
perspective on sustainability
management; sustainable
human resource management;
sustainable supply chain
management; sustainable
production and logistics;
sustainable innovation
management; sustainable

business model

ARIVEREGED

1. 7579a0UlNaN19gIAA
Wionsdanisanudaty

2. WAWINAYNTULLUINTG
A Buiivangauiiu
5319

3. AATILHNITIANITAIM
fafufitliefildwladnde
4. 99NLUULWINIIAIL
Jeunsuiinveudodeny

Students are able to

1. Investigate business
model for managing
sustainability

2. Develop
sustainability-based
strategy suitable for
business

3. Analyze sustainability
management toward
stakeholders

4. Design a sustainable
approach that is socially
responsible

926-553  ATUIMALNIT
A31999ANTUINNTTUTINT
(Leading and Creating
Innovation Business
Organization)

3((2)-2-5)

FNWULIANT UTelNnvaIadnns
uinnssuaulng nszuIunIg
AeafuAuLaydnnIsesrns ns
a5199ANsuIANTIUgINa
las9as19eAnsuinnTsugsna s
#519ANUALNTANNUIANTTUAD
DIANTAINIIVBVBIANTY

Usgnaunns

Organization characteristics;
types of modern innovation
organization culture; process
with people and organization
management; innovation
business organization
structure; Innovative ability to
organization with enterprise

topic

ASAVE R

1. a5unudnweLNITUI
parnsuInnssuasde
2. 95U18lATIES1989ANS
WIANTIUTINT Wieads
Anuladsauaanns

3. Uszgnaldmnuanunse
MIuinnssuReesAnsLiie
N5AULNY095IAA

4. a$rennzdihiitens

Students are able to

1. Descript modern
innovation organization
leading

2. Descript modern
organization structure
for building organization
competitive advantage
3. Apply Innovative

ability organization for
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uwilvdeyymegsia

business growth
4. Create leadership for
solving business

problems

926-554  N15LATANHDTO
waznagNsnN1sAndula
(Negotiation and Decision
Making Strategies)
3((2)-2-5)

noudninginsieaula sukuy
09M3inaula N15LATARBTeS
wagnsandula ASHRIUINTU
nseedula nsiAsien
anunsal nsunlatgmnig
5573 WiNWEN15LA59MeT0IuAY
nsanaula

Psychological decision making
theories; types of decision;
negotiations and decision
making; decision making
framework development;
situation analysis; business
solving; negotiation skill and

decisions

a

SV R

1. TATIANGUNININEN
ensinaulauaziasan
FRN

2. UsgenAsukuUNISATN
FRN

3. l95AReIsluanIunTal
e q diewdladaminig

5319

Students are able to

1. Analysis psychological
theories for decision
making and negotiation
2. Apply negotiation
model

3. Negotiate in
difference situation for
solving business

problems

926-555 NAYNSNI3
wisdudmivgAnavia
(Competitive Strategy for
a Digital Age)

3((2)-2-5)

ANt iulugnavngsy
1ATIALATIATIQAAIMNTTY

1 [~ 6 1
AN luveInagnsse
1AT983199MEUNTIH N3
WaguuUadlassasnsgnaiunssy
Msasuwlasnalulagfinane
NAYNSNITUUITU NTLUIUNITATI

NAENENUINNTIY

Analysis of industry
competition; analysis of
industrial structures; strategies
probability for industry
structures; industrial structure
changes; digital technology
changes to competitive
strategies; innovative strategy

creation process

=

ARV

1. AATIEANIUUITUTIND

Tuwsiaganamnssy

2. MUUANAENSNITLUITY
aeldmsiasuutasgsia
3. dauenagnsnIsuYedy
gafaLfierulsiuTeuns

5319

Students are able to

1. Analysis business
competitive in
difference industries

2. Determinate
competitive strategy
under business change
3. Present business
competitive strategy for
creating business

competitiveness
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4) NgUIVUIANTIUNNS
IANIINITNAA
(Innovation Marketing
Management)

926-561 N1IMARRAINA
(Digital Marketing)

3((2)-2-5)

MINAINRRTATeI0IANTS LASeile
AINA NTIUHY NFUHURNS
nMsianazUsziliung naRnssu
AUslnAgARdYia N15in
UseANBA1NDIn19an1nan
soulauavoenla n1asennA
Womdedenaa nsdeans
nsRaRfRaa nseatawuulasa
nseatnnusing eelensaldne
nsavviouAnKIuUTEAUNTAILAY
NSANWIAILAULDY NTUNEUBLAY
Hoansmsdonana

Digital marketing of
organizations; digital tools;
planning; implementing,
measurement and evaluation;
consumer behavior in digital
era; efficiency of online and
off-line marketing channel,
digital content value creation;
digital marketing
communications; viral
marketing, alliance marketing;
using case studies; experience

constructive feedback and self-

a

ARIIVEREGED

1. JAFILRNITNAINANA
YBIBIANTTINIA)

2. UspyndlfiaTesilondsia
Tunisanaway n15UfuRnIs
N3 IALALUTHIUNAYDY
BIANTTINAWNA

3. WATIERATAIATIZY
NANTTUHUIINALARTIIR
4. MNWHUUUANT Tnuag
UsglliUHanNISnaInRAINa
5. ONLULLALULEALDNS

gNSNIINAINRITIAMEED

Students are able to

1. Analyze digital
marketing of business
organizations

2. Analyze digital tools,
planning, implementing,
measurement and
evaluation of business
organizations

3. Analyze and
synthesize consumer
behavior in digital era

4. Design action plan

study; presentation and favia and measurement and
communication by using digital evaluation of digital
medias marketing
5. Design and present
digital marketing strategy
by using digital medias
926-562 UIANTIU anwaly uavUssinnueaudnnssy | Characteristics and types of SV R Students are able to

NANAUNLALNITAS19ETIA

(Product Innovation and

NANAUNWALNITASINETIA
ASLUIUNITAS19ATTANAR 1 U9 LAl

product innovation and

creativity; creating new product

1. 9SUNYANVUY WY
YILLANVDIUINNTTU

1. Explain characteristics

and types of product




87

SE-95183%1 / YAV

ANB5UYI8YT / YAIU

NAAWSN5138UTV093183Y1 / YATY

vEna A lng ANEBINGY e lng AEBINOY
Creativity) WINNTTUNTATUUTUR WIRNTIU | process; innovative branding, | WaRMMLAYN15d319855A | innovation and creativity
3((2)-2-5) HARAIURNEIMNTINNITUINS | product innovation in service | 2. BNLUUKAULAUD 2. Design and offer new

AUAUIAILATAIUAILLELS
VOIWTANTTH DIANTUIANTTH NS
Wasuwlaswazuinnssy Tngld
NSAANY N1TAENOUARKIU
Uszaunsal MIefusenay uay
ASANWINILAULDS NITAS19ATTA
NARAUNAULUUTINAY
AUTENBUANT MsULEULBUAY
Foanssowmaluladnavasiuar

industry; failure and risk of
innovation; innovative
organization; changes and
innovation; using case studies;
experience constructive
feedback; group discussion and
self-study; product prototype
creativity with entrepreneurs;
presentation and
communication by using
contemporary digital

technology

NITUIUNTASETIA
NN AL

3. 8BALULUIANTIUNIS
a5 usuALasuInnIIY
ARl ugRaINNTIUNNS
UINg

4. AATITRLATUNAUD
wuINUoauANNANLARY
wavAudessroutnnssy
lueAnsgsna

5. @519A55ANAN N9
AULUUTIAUEUSENBUNS
faonndasiuns
Wasuwdasuianssuly
9IANTTIND

product process

3. Design innovative
branding product
innovation in service
industry

4. Analyze failure and
risk of innovation in
business organizations
5. Create product
prototype creativity with
entrepreneurs that
corresponds to
innovation changes in

business organizations

926-563  UINNTIUNT
deansnisnanm
(Innovative Marketing
Communications)
3((2)-2-5)

|
o w A

ANHEAIAVDINTADAITNITINAA

o

'
aa o [ A

lugARdvia Winnssun1sdeansuy
U uiPNssUNNSEREINIIRAIN
Fewdiomn msadsassAnisdeans
AsRan WAliANSaeans
AINANNAILITNITN
Bdnnselindsineg Msiauay
Uszifiunaisnnsdoansnisnana

Importance of communication
in digital era; innovative brand
communication; innovative
content marketing
communication; creative
marketing communication,
electronics marketing

techniques; measurements and

ARV

1. a5Un8ANUEIAYVDINIT
doansmsnanlugadivia
2. AATIZYLAZIDNLUY
winnssunsdoansuusud
winnssunsdeans
nsmaadeiom uagns
a¥1eassdnsieans

Students are able to

1. Explain importance of
communication in digital
era

2. Analyze and design
innovative brand

communication,

innovative content
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laglynsaifne nsaeviouAnny
Uszaunsal MIefusenay uay
ANSANYIRILAULEY N150DNLUUED
LAZNITNRIALTININTTUTINAU
BIANIFINA msiauowazdeans
NsRaAAIEALLLAERAINAIIN
agly

evaluation of marketing
communication methods; using
case studies; experience
constructive feedback; group
discussion and self-studly;
medias design and event
marketing with business
organizations; presentation and

marketing communication by

N1INANN

3. WATITALALLEDN LY
waliAnsAoansnsnana
PEIsNIMeBdnnseiind
$I9e)

4. TuazUssliunaionis
A0a13n15ma10

5. PENLUUABLATNIIAAIN
WWIRINTINIINAUDIANS

marketing
communication, and
creative marketing
communication

3. Analyze and use
electronics marketing
techniques

4. Measure and evaluate

marketing

using contemporary digital ﬁqiﬁﬁ] communication
technology methods
5. Design medias and
event marketing with
business organizations
926-564 u"’a’mmﬁmaqwé Winnssunseanavieadieanay Innovative marketing strategy in ;:Jﬁaummm Students are able to

N1INAALLENANNTINNNT
vioufleIwaruinig
(Innovative Marketing
Strategy for Tourism and
Hospitality Industry)
3((2)-2-5)

U3N15 wnldunginssy
tinvioaile winnssunagnidiu
USEaunanITnan winnssuna
gNSNIINAMTIEI9ATIA LIl
nagvnInaavionfieanazuInig
lngldnsdifiny) nsaevioufaniy
Uszaunisal n1sefusengy uae
N1SANYIAILAUEBY N1TATATIA
NAENSNIIAAINTINAUBIANTTINA
mMsausuarioasnmaIne

tourism and hospitality; tourist
behavior trends; innovative
marketing mix strategy;
innovative creation marketing
strategy; tourism and
hospitality marketing strategy
trends; using case studies;
experience constructive
feedback; group discussion and

self-study; strategic marketing

1. 95UBUTANITUNITRAN
Vioafieauazuinig

2. ARSI
woAnsIuiinvieien

3. Uszgnalduinnssuna
gNEAINUTTAUNIINITAAN
LazUINNTIUNALNS
NINAALTIAS19ATIA

4. pseviwnliunagns
MInaaviesfisnasu3nng

1. Explain innovative
marketing strategy in
tourism and hospitality
2. Analyze tourist
behavior trends

3. Apply innovative
marketing mix strategy
and innovative creation

marketing strategy

4. Analyze tourism and
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Y]

walulagnaviasiuaty

creativity with business

organizations; presentation and

5. afeasshuavinauena
gNEN1IAAINTINAUDIANT

hospitality marketing
strategy trends

marketing communication by qsﬁa 5. Create and present
using contemporary digital strategic marketing
technology creativity with business
organizations
926-565 nMIMAIALIE audAreINsIaIaLiiedsaN | Importance of societal SV R Students are able to

1P (Social Marketing)
3((2)-2-5)

nsyfaindminegnadany
danndonuaznalsylovinisgsia
Hoymdsruuazmaainden
nsUSuasumginssuduilag na
grdnsadenuAingniuly
Py ATIATITALAEAISUSUNG
gnsn1seaIn N1sluutliiang
Wasuwasmedannlnesau Tneld
ASEIANEN NSALTIDUARNIY
Usgaunsal Msefusenagy uay
ASANWINILAULDY NITES19ATTA
AANTIUNIINIAAIATIRERIT 1A
SURATOURDEIANTINAUDIANT
5309 Uagguyy N3 AUouAE
Foansnismansenaluladadia
TIE

marketing; social goal focus;
environment, and business
benefits; social and
environmental problems;
changes in consumer behavior,;
societal creating share value
strategy; analysis and adjusting
marketing strategy; persuasion
of overall social change; using
case studies; experience
constructive feedback; group
discussion and self-study;
creating marketing activities by
focusing on social responsibility
with business organizations and
community; presentation and
marketing communication by

using contemporary digital

1. a5ueAudAgY
MynanaLiiodny

2. ATIBRNITHALTY
Wnuneniedenu
FandounavnaUselovy
N143519

3. ATzt mdenu
Jandandan wae
miﬂ%’mﬂ?{squamim
Huslan

4. PONLUUNAYNSN1TATI
AuAfinnuludsrauas
ﬂaqmémimamﬁaé’mm

5. PRNLUUNISILUTNILA
AamsiUasuntasmiadany
Tasau

6. ASNETIANINTTUNNNT
MAATILARIE IR

1. Explain importance of
societal marketing

2. Analyze social goal
focus, environment, and
business benefits

3. Analyze social and
environmental
problems and changes
in consumer behavior

4. Design societal
creating share value
strategy and societal
marketing strategy

7. Design persuasion of
overall social change
Create marketing

activities by focusing on

social responsibility with
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e lne

AYIDINY

aMwlne

AWDINGY

technology

SURAYDURDRIANTINAU
2ANTTINT UazyaTY

business organizations

and community

NUINIVINBENUS /
d15unus

926-521 ANYIINUS
(Thesis)

36(0-108-0)

MIARUIIITDITEAUUINNTTINA
nszuIUMTITEnglansgua

o n’d‘ =1 %
LULNABD1NTINUIT N NISESN4
SEUU/NTEUIUNT/UIAA L 1119
UIMN5FINT MIUNAUDUALINEUNT
NANTSIIY

Development of research
topics in business
management; research process
under supervision by advisor;
system/process/new concept
creation in business
management; presenting and

publishing research results

HLS8UANNNTD

=3

1. WWTe338m U
Ulvnsgsheniidnua
AUARSISY WU n15ada
SEUU/NTTUIUNT/UUIARA
MIUIMTTINT lneady
Suiledvaniuysznaunis
2. Waunnszuaum e
ASUTIUALY Tl

3. WAL UDLAUD
1A59IN15398

4. I9v51891UwaTU
auysal (Gneniinug)

5. Svanusuatuiiie
vhiaueluivszypinms
wagANUNlUITENS
JEAUTIAUALUIUIYIR

Students are able to

1. Develop originality
research topics in
business management
such as
system/process/concept
creation in business
management and
cooperation with
entrepreneurs

2. Develop completely
research process

3. Develop research
proposal

4. Develop full research
report

5. Develop manuscript
for proceeding and
publishing research

results in national and

international journal
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e lne

AYIDINY

aMwlne

AWDINGY

926-522  ANYUNUS
(Thesis)
12(0-36-0)

MINRUIITDITINUUINTTINA
NsEUIUMTITENElansgua
wushlagena1sefiUs e n13adng
wAalvvneUIsesa s
UNAUDLAZINULNINAN1TITY

Development of research
topics in business
management; research process
under supervision by advisor;
new concept creation in
business management;
presenting and publishing

research results

ARIVEREGED

1. WWT8798R U
Ulvnsgsheniidnuas
auAn3isulunsad
WWIAANIUIUNSEINA 1aY
ANUTINTRAUEN Y
Jsenaung

2. Warnnszuaum e
ATURIUANY T

3. WAILUDLAUD
1ASIA9398

4. 3avi51891uatU
auysal (Gneniinug)

5. Savianusiuatu e
hiaueluivszyinnis
wagANuWluINTaNs

SEAUVIRUIDUIUYF

Students are able to

1. Develop initiative
research topics for
creating business
management concepts
and cooperation with
entrepreneurs

2. Develop completely
research process

3. Develop research
proposal

4. Develop full research
report

5. Develop manuscript
for proceeding and
publishing research
results in national or

international journal

926-523  @15UNUS
(Minor Thesis)
6(0-18-0)

MINRUIIITDITEAUUINNTTINA
MIPBALUULALALTUNTINY
melimsguanuziilage1ansdi
USnwn nswamuuameluds
UUR MIULAUBLAZINELNS
NANNTIVY

Development of research
topics in business
management; research design
and research conduction
under supervision by advisor;
practical guidelines

development; presenting and

SV R

1. Wawwintedduru
UIs53a Lilen s
wIhugaufun Log
ANUsIUeiUanIY
Usgnaums

2. NNT9BNLUULEY

Students are able to

1. Develop research
topics for developing
practical guidelines and
cooperation with
entrepreneurs

2. Design and manage
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niena o v
uag ﬂ']‘lfﬂ'l'ﬂﬁl AMYI9NHY ﬂ'ﬁﬂ'\lﬂﬂ AMYIINHY
publishing research results ALHUN1TINE research
3. WAUITOLEUD 3. Develop research
1A59N19798 proposal

4. I9YINT189UIT8AUY

auysed (ansiinus)

3. IAYNANUSAURUU bile

auelunuseyuivng
A aa

WAL/ ORNUNIUINTANS

SYAUVIRNIDUIUIYIR

4. Develop full research
report (Minor Thesis)

5. Develop manuscript
for proceeding and/or
publishing research
results in national or

international journal
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AMANUIN ¥

JBLEAUDUULYDINTTUNMIENTIAMIALAZNTANTUNTVRMANGAT

KN39AIAl AU 1 AEAT19158 As.gtium Heslne

a

ANUARLILLAT TRLEURLUL YR NTIRaA

9

ANYUAIVDILTURAYDUNANENS

lgn NI IUFURLVRIMENEATUTINITINA
wdaudin nanansuTuUTe w.A.2567 1A
aulBund usiisgedinasusuugsliAna
Faaudadu e
1. Mnfierumdngasaduliuus ddeaudel
1.1 M 2 anstinud gnandalus
NSANINUAFOLNED 3 LATAR N9
wangnsinIssEureuAnsAnYI LY
9819l MUUAAINANUIOAUYINTDY
msfnwdnvale Weiisuiundngns
sk 6 Lashn
1.2 a5idu Individual Study waglipisae
JFleuwin minor thesis Lilosanaaiilu
svpgaiiunsinwvilsin wie
Uszanad 30-45 . dnAnwnsliaansn
Audeyaldaunnwinfiunisvindne inug
wianamsane wmnlisvuaveuias
Tidaauenaagyinlnddgymlunisianse
Usziduwa wenanni lifieusndudos
31 option WeINIAITUNUS
2. wudaunnsedudesnsiun asdudiunis
whlulvigneosauysal 1wy
2.1 wiihil 4 melévhdae 11.1 nsnevauss
AoUlEUNBLATENSAIANSYIF “N15I19N
wdsvesUsewelnglugiinaiede”
2.2 Wi 6 “..usnanidinsinass
yunsAnuliuinAnwfl viausaumu
n3weiennIshen mAaLnaenTs
Win”
arsufidy “ waueaununindiile
WAIIANENINY DI UNADAYWTIN”

99 1
1.1 wag 1.2 anfunsusuwdluanuiumnueis
a ¢ & 1 a 1
w2 ansiinus 1u 6 mhedn (luyndin)
WinlvidanmananuulguneveIuINe1aeRLL
a v a v [~
nsiseuslegldanuidedugu

99 2
2.1 gdiunmsusundly Wiy “nsnediundaves

Uszwalngluginiaeie”

2.2 lilausuunle iesnldfuaztaninuain
gNTANANTYIFAIUNITNRIUILALLETUAT
AnanIMnSneNIuLue
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2.3 il 7 “.PLOs U 1 (0 1) ko Whu
1 (N 2) a51909AANUIMNIUIMITIAT
NNguaATe iloiniunIs
wWaeuas”
aasuiity “..ad1sesdnuinig
UImsgsiaannguaide ielizing
sumsaeuntas”

2.4 il 10 wisla YeAv 926-531 YA
§3nauTnNsTuLAENTAT TR lny
12(6-6-24) FailuATrensinguazliing
12 mihefs Willgividendaugugain
9

2.5 311 926-545 UseiudagUumnensiiu
3(1-3-5) (Current Issue in Finance)
aasuiiliu 926-545 Uszipusasase
N19N58U 3(1-3-5) (Contemporary
Issues in Finance)

2.6 @93U course description ﬁ’qm‘ﬁ'lﬁu
aasudlusail

- 91831 926-511 WINNTTUNITINNIT
UnyTuazn1sidu 3(3-1-5)
(Innovative Accounting and
Financial Management)

Use of accounting
information for decision making;
define and analysis cost ;
budgeting ; analyze and evaluate
financial report ; contemporary
tools for financial analysis and
decision making; risk and return;
working capital management;
investment; fund raising; capital
structure; capital budgeting ;
dividend policy; case study in

innovative accounting and

2.3 gufiunisusundle Wu « . adsesrannug
NIUTMITININNGMUITY Wi lnsviviunig
Wiguuuas”

2.4 4p3v1 926-531 YAIVIFINIUINNTTULALANT
asngsiavg 12(6-6-24) Wunsdnnisiieunis
aounUUYAInfiysannsmsteuslrinsounay
BIAAIUIATUUINNTTIND AMITANITTIUNS
aowisaemguiunarUfoRieliiGouth
WINNITUAIUNITUIMISTINDLUNTaTagIRalvg
waztlUgn1sussanasnsnIsSeusvemangns

2.5 gudiunmsusuwity Wy 926-545 Useidusau
aen19n158U 3(1-3-5) (Contemporary Issues

in Finance)

2.6

- uflunsuSuuAludu Use of accounting
information for decision making; define and
analyze cost; budgeting; analyze and
evaluate financial report; contemporary tools
for financial analysis and decision making; risk
and return; working capital management;
investment; fund raising; capital structure;
capital budgeting; dividend policy; case
studies in innovative accounting and
financing; theory-based and project-based

learning; work integrated learning
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financing; ; Theory-based and
Project-based learning; work
integrated learning

Adsuiiduy Use of accounting
information for decision making;
define and analyze cost;
budgeting ; analyze and evaluate
financial report ; contemporary
tools for financial analysis and
decision making; risk and return;
working capital management;
investment; fund raising; capital
structure; capital budgeting ;
dividend policy; case studies in
innovative accounting and
financing; ; Theory-based and
Project-based learning; work-
integrated learning

926-512 YINNIIUNITIANITNNT
Fiiuy 2(1-2-3)

(Innovative Operations
Management)

Productivity calculations and
analysis; operational strategy
formulation; production forecast;
project management; production
strategy; application of innovation
and technology to develop
operations processes; capacity
planning; quality management;
supply chain management
through innovation and modern
concepts; integrating just-in-time
and lean operations into the
business; case study approach
and work integrated learning

asuiilu Productivity

calculation and analysis;

siunsusunaludu Productivity
calculation and analysis; operational strategy
formulation; production forecast; project
management; production strategy;
application of innovation and technology to
develop operations processes; capacity
planning; quality management; supply chain
management through innovation and
modern concepts; integrating just-in-time
and lean operations into the business; case

study approach; work integrated learning
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operational strategy formulation;
production forecast; project
management; production strategy;
application of innovation and
technology to develop operations
processes; capacity planning;
quality management; supply
chain management through
innovation and modern concepts;
integrating just-in-time and lean
operations into the business; case
study approach and work
integrated learning

- 926-513 WIANTIUNITINAIT
NINANATINAENS 2(1-2-3)
(Innovative Strategic Marketing
Management)
Innovative value creation;
technology application for
consumer centric analysis;
opportunities analysis and market
planning; segmentation; targeting;
market positioning; innovative
marketing mix management;
innovative developing in global
marketing; innovative creation for
customer relationship and
customer experience; using case
study; experience constructive
feedback and self-study;
marketing plan; presentation and
marketing communication by
using contemporary technology;
work integrated learning
A2suiLlu Innovative value
creation; technology application
for consumer centric analysis;

opportunities analysis and market

dunsusunnladu Innovative market
value creation; technology application for
consumer centric analysis; opportunities
analysis and market planning; segmentation
targeting; market positioning; innovative
marketing mix management; innovative
developing in global marketing; innovative
creation for customer relationship and
customer experience; using case studies;
experience constructive feedback and self-
study; marketing plan; presentation and
marketing communication by using
contemporary technology; work integrated

learning

)
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planning; segmentation; targeting;
market positioning; innovative
marketing mix management;
innovative developing in global
marketing; innovative creation for
customer relationship and
customer experience; using case
studiies; experience constructive
feedback and self-study;
marketing plan; presentation and
marketing communication by
using contemporary technology;
work-integrated learning

926-542 ﬂ’]iﬁﬂi{]u‘d&hﬂ%ﬁiyﬂﬁ’]ﬂ
3(3-0-6) (Smart Investment)
Investment goal; investment
process; importance of
investment to economic system;
financial Market; Thailand
securities market; risk and return;
the efficient-market hypothesis;
portfolio theory; investment
policy formulation; capital assets
analysis; factors affecting capital
assets pricing; investment plans;
valuation investment asset;
Theory-based and Project-based
learning

Aasuitdy Investment goal;
investment process; importance
of investment to economic
system; financial Market; Thailand
securities market; risk and return;
the efficient-market hypothesis;
portfolio theory; investment
policy formulation; capital assets
analysis; factors affecting capital

assets pricing; investment plans;

eflunisusuualady Investment goal;
investment process; importance of
investment to economic system; financial
Market; Thailand securities market; risk and
return; the efficient-market hypothesis;
portfolio theory; investment policy
formulation; capital assets analysis; factors
affecting capital assets pricing; investment
plans; valuation of investment asset; theory-

based and project-based learning
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valuation of investment asset;
Theory-based and Project-based

learning

926-545 Usziiudagiunianisiu
3(1-3-5) (Current Issue in Finance)
Useifudamviemded
ihaladunsiuiiiadulutagdu
MTIATEALardLATIERluUTTIAY
fidntu msdanisSeuduuuld
Ueymidugou nmaseuiiuuiin s
159 TsULUUNS UM
aasufiliy Ussiutamuderdei
ihaladunsduiiiatulutiagsu
MTAATIEILEY dunsizilulsziiu
fiantu msdanisSeuduuuld
Yeymdugu naseuduuudin nms
1435 ouTeusuUna U
926-551 NS IAUULALIANTIOUE
LAYAITILATIZTANITUUITY 3(3-0-6)
(Benchmarking and Competitive
Analysis)
NIEUIUNTIALNBULAENALTIOUY
nauUTeuevanssous wufun
Aduwda maiauwaginagnsnig
wetulUld nsasenmAInig
WINNTIUFIND AUNUIMeNITULedu
Tuman Msiaunueied
LWINNeaNTSARAUlITINALNS
Benchmarking processes;
benchmark criteria; best practices,
development and competitive
strategies implementation; value
business innovation creation;
competitive positioning; skills
development to future strategic
decisions
psuiiliy nszurumsinfieouAos

Jlsiusuwnle eaanenie s s ukuUNaUAUY
Wudnsiang

snflunsusuunladu
NTZUIUNTIATBULABNANTIOUS LN
Wisuisuanssouy wnufoamiduda s
Wawkazdnagnsniskdstululy nsashe
ANAIMNINLIANTIUTINA Awraniesnisudstuluy
pann MawRLinweLitensindulaiBanagns
nsEnUURRaYsannIsAunsYineny
Benchmarking processes; benchmark criteria;
best practices, development and
competitive strategies implementation; value
business innovation creation; competitive
positioning; skills development for strategic

decisions; work integrated learning
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AUTIOUL INAIUTBUTNB UALTIOUS
wUFUATDwAA N3 Wamnuazi
nagnsniswstululdnisasnenaan
NEWIRNTIUFIND AUUUINIINS
wdetuly anm Mswauinveile
nsinauladanagns
Benchmarking processes;
benchmark criteria; best practices,
development and competitive
strategies implementation; value
business innovation creation;
competitive positioning; skills
development for strategic
decisions

- 926-555 NagnsNITwItudmsy
gARIRA 3(3-0-6) (Competitive
Strategy for a Digital Age)

Analysis industry
competition; analyze industrial
structures; strategies probability
for industry structures; industrial
structure changes; technology
changes to competitive strategies;
innovative strategy creation
process
Asuiidu Analysis of industry
competition; analysis of industrial
structures; strategies probability
for industry structures; industrial
structure changes; technology
changes to competitive strategies;
innovative strategy creation
process

- 926-565 MsnanLiiedanu 3(2-2-5)
(Social Marketing)
AEFRNsRALiiad AL N3
gafutimnensdaen Aawandon
wazKaUsEleiniegsne Jeymdsay

siiunsuSunatudy Analysis of industry
competition; analysis of industrial structures;
strategies probability for industry structures;
industrial structure changes; technology
changes to competitive strategies; innovative
strategy creation process; work integrated

learning

auflunmsusunaludu anudrdyuesnisnain
wladanu nstjaiutminemsdanu Asndou
waznaUselevunnegsna Jymdseuwas o
dannden nMsUiuasunginssuguilan na
grmsaiennAinmiuludsay miesed
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wastlymasndon msusudey
WoANITUEUTINA NaenSN1TaIg
anAingamiuludsay Mesei
wazn1sUTUNagnsnIsnan N3l
HaliAnnsiasunlamiedny
Tnes Ingldnsalfinen nisazviou
AnnuUsEauNIsal N1seAUTIENgY
LaYNIIANBINIEAULDY N1
a519a35ANANTTUNNTMAIATINERS
fenuTuRAYaUARdIANTINAUGIAY
Wauaryuru Mahiauswazdoas
nsnatnnlemalulag ey n1s
AnUfURBaysannisiumsvinenu
asuiiliu AnuddgueInisnain
Wladans syt
iy Aandeuuaznauselev n19
5372 Jaymdsrunasdaym
Aundeu miﬂ%’mﬂﬁaquﬁmim
fuilan nagnsnisairenmenLiis
suduludiny n1sieszRuaznis
UFunagnsnisnain nsluutnlv
Aansdsuutamadsaulnesi
Tnglgnsaldnwn nsazouRnrIu
Uszaumsnin1sedusengy uae
NSANYIAIIAULDY NITATINATIA
AINISUNINIAAIATIkARSE AL
SURRYRUADHIANIINAUTINATTUAY
YUY N5 NALUATFOAT
nsnannaemalulagsiuaiy n1s
HnUURBayYsannsiunsvineny
- 926-523 @sHwus 3(0-9-0) (Minor
Thesis) ioulu: dm5uLay 2
3. wihil 25 de ulsuienisdnnisiSeunis
AOUVDINNTINYIAY AVAUATUNS WTaLn
7i 2) fvualitiseianiafine / n1stin
UFtRmufian 3 dnimun Taedigly
UfuRnuaniafnw lWdpendrsegas veq
Tudndnyilundngns

wazn1sUTUNagnsn1sea1n Nstdutilide
nsAsunUawnsdsaulaesiy tneldnsdlfnu
nsagvieuAnsuUsTaUN1sal N1seAUTIeNgy
WAENITANYIAILAULBY NITATNETIANINTTY
neMIRaATikansienu SuRinveusadn
sfugsiaatauazyuvy Matiausuazdoans
nseanmemAlulagsiuads N1sEnUfURLT
YSUINTAUNITYINY

sdunsuSusdty Sruuntlein Wy 6(0-18-
0)

3. AEUNSFFITeUleU18N1TIANITIIBUNNT
AOUVDIWINGS AsvaIuATUNS Ttodend]
2) Muualvidsedvaviadng / n1sEnUun
aufiandednsmua... 1esnnsdanisiseu
nsdaUsTAUUMTRANw s8I maunadne/
ASRN9U
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4. Wi 27 PLOs w1 (0 1) ua uwwu 1 (n
2) @39BIRANINN UIMNTTINING Y
e wielySunsas YA

5. wihil 28 Sdaunnsedludesnisiun ade
PLO 1 atedosdl 1. nszuaunsdnyi nsa
dIUTIN UaTNAFUYYEYDY N33R
wUUEnaLagnsalAne

6. Wil 42 et 2. inaumnisddanisine
AUAANGAT

7. TWwifive NMARWIN ¥ ASILERINAANEATS
Sgu3TEAUnangms (PLOs) fiu Knowledge /
Attitude / Skill hag A1ANUIN A HITILLEARS
3187391 AU Knowledge / Attitude / Skill
Ansemauditauiud Tuunfinisusms
NINEINTUYBIAITUTEIUAUIN
Knowledge, Skill and Ability (KSA) wagly
ALty Attitude WosannidudsivsuUdey
Tluusiagyasian velinanssuniswangns
fsanUseifusaddinisnads

4. gndunisusuudile u welidviniunis
=
Waguwdag

5. sfluntsuuuil [Wu wadugvs

6. aiiun1sUsuwnly Wu inawinisdusa
NSANYIRUNENGNT

7 liusuudly WesmnumAnendetvualinls
Useldiu 3 AU Ao Knowledge / Attitude / Skill

o/

KN39AIRL AU 2 599A8A519158 As.alnd naas

a
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AUV SURAYOUNANGNT

[EtY

lesanimssgandldfiansanuasiausuuyns
3@ PLOs wars8azidenvain1suiuly
NANEAT fausnszuIunsBuduesnis

AndunsuTulsmananss saudslvading
sderaios Selififaiauenuslafiuiiy

AN39AIR AU 3 599AEAT19158 As.auwa uldnu

a

AUARILLAL TRLEURLUL YR NTIRARA

9

AUV SURAYOUNANGNT

HITUINTIVADUANYNABIVBIADTUY
seAmmwlneiusingulinseiudnass wu
Iuianssumsdnnismmainidsnagns Ses
WINNIIUNTATNANAINITAAIA (INnovative
value creation) 315188U353% anuiise
(research facility)

ANAUNTUSUBALIAUTDLAUDLUE LALHTI
Gmf\]aaU/LLﬁlmmmgﬂéfawaaﬁwaﬁmEmsﬁm
mMwlveiudangulvinseiumnin
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Faymhsrluiuiidnsy dwedunsads
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Usznaunis

nangasiuaunsIalasInsimuaNTIauL

Y a ¥

HLSEUAUNITUITEINT Ineldariiusyaunisal

Y
[ (%

dluitufivarsziuysemaduineins wasidy
fumsanuUszneunsiinialasinis ey
N3a319A30U18ANT LD TENINVANGATAY
danudsynauns
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9

ANYUAIVDITURAYOUNANE NS

wangnsashinudAyiuAanssunisiEsy
vinwensidudussneunstaegadiuanusiuiie
AuanUUIENOUNITIUNUT

wé'ﬂqmﬁmﬁmimqmi/ﬁﬁ]ﬂiiuﬁwmﬂfﬂﬁﬂmﬁ
Wiuvinvensduiszneunisnnnin
AsANYI agdinanssuiadnAneluseIv
Tnellandananuussnaunisluiui
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UANUTTYUAMLIYNTIUNITNAUNTDIVANGAS
WaUN 23 WewAIAN 2566
NangnIuIMITINAUMIUNMIIN nangasuiuuse w.e. 2567

UBLEUAULULANTBUNTINNIINAUNTDINENEAT

N1IANIUNITVOMANGNT

1. i 1 90 5 JURUUVRINANENT 5.2 1wNlY
asszylu ndngasdnnisdnyiduniwineuar
AYIBINY

USuunly mudaiausuueAnzaunIsung
ndunseamdngns nihil 1 9o 5 JULUUTES
dngms 5.2 Mwild seydu néngasdans
Anwunwlveuazniwsdangy

2. wiih@l 7 nauaadl 2 USugn Taguszasd uaz
HAaNSN19T8Us 18 1.3 nadnsnIsiseuives
nangns valiusuunly PLOs Iiaenadaafy
HAadnsn19iSgusnIuuInsgIuauqa
seAvgauAnYl w.a. 2565 syyld 4 Ay fe
AM3 (Knowledge)  Winweg (Skills) 9585574
(Ethics) wag dnwagyAAa (Character) Jausazde
A5l Action verb (e 1 AiidoauvsedaLay
padedunes Tasfinnsandiy el
aan s

- pLOL USuidu Uszgnaldimaluladadv

=

a
ufnnssu lulnauaziaiesiloniegsia 1ienns
In1shaskAdyminiegsne

- PLO2 U§uidu fauinagndniagsia iilenns
asaanulaiuFeulunisudatu

- PLO3 LAndinoeon tagwsn PLOs ATULNUNAT
Anwl v 1 (0 1) (0 2) uay unu 2 1agana
Usulu

- PLO3unu 1 (n 1) (n 2) Ysuilu 19
nszulunTITelunisadiessuu/nszuiIunig/
wurAalvil ieWauigsfalinevuausanis
Wasuuladlugadda

- PLO 3 wru 2 YSuilu Waruuuanasluids
UftRanguamide wlensiesenmisgina

- PLO4 Y3uidlu Feansmnsgsialudagidiule
duide eliussqulmneiidvualy

PLO5 U5uLlu uansngfinssunsiiausuingeu

AOAULDY LATAIALANULUININISNAUIDE19E98Y

USuunly mudaiauauuAneaunIsing
naunsesvdngns il 7 el 2 Usvan
TOUITAIA UaE HAGNENITITeUS U8 1.3 Nadns
nsiseuivemangns velrusuunly PLOs T

a

#0AARDITU NARNENITTEUIAUNINTTIUAA
JEAURALANY WA, 2565 2yl 4 fAu Ao
Au3 (Knowledge)  ¥inwe (Skills) 9385554
(Ethics) uay anwagyAAa (Character) Bausiazde
P53 Action verb s 1 Aildem umsnedaLay
pudedutens TneRansanuiu fil
USagyn
N153IANIIANWIVBINANGATUINIITIND
umUaudio dadunisiaiuimineinsyananiu
U3n13535AkIUNTTUIUNITIAN SIS e u ST
wissdlelunmiswauiiFoulaslifiSoudy
guinans Ingnisinnisdnyiiiaiunadns
(Outcome Based Education) WagysaIn1sAung
191U (Work Integrated Learning : WIL) Wi o 19
dissuanunsndinaluladadva winnssu luea
uaziezesilovegsRalumsdnnsuazuitynima
§503 N1 UINagNEN19gIna tneld
N5rUIUNITITe WoafeanuldiuToulung
wdedunaznnIReseANIIgIAY MNsAeaINIeEIAa
ludagfidruladiuds soudanisiausuinveu
FOAULOILAYAIAN MILLLIMINTHALNDE 9Ty
WQUIZAIA
1 ilewdnuvidudinfiaiunsauszyndimalulad

aa

Avva wInNIU Luea uaziaIeslleniegsnalunig
In1sasinUeyniniegsne
2. andanumUadinNaiutsanauInagnsnig

gnatunsaieeulmuTeuluniswty
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3 fendnuvnadinfianunsadeansmsgsialudis
fidulsdude ielviussqimmnefifmuald
a.fendnumSudinfinszndnuazuaningingsy
N158AIUTURAYDUADAULDILATHIAUAIUKUY
e siaLneEadsdy
Suflendaunidufiniaiuisaaineszuy
NsEUAUN1T MIouurAnlndn1euInisgsfad
nevausintsilasuuvaslugadifa Wiy
NILUIUNTIVY

6 \ilonAnumtuainfiannsoiamuiwumiduid
UfURIng1uaudy ilensdesean1egsie
NAAWSN5ISEUSVaMEaNgAS

PLO1 Useynaldimalulagfdvia winnssy luna
uazinTosieoniegsia lonsdanisuazuidym
N9GINT

PLO2 Warunagniniegsna Weon1sa¥ianiy
IonSeulunisudadu

PLO3 Aeansnsganaludegidulsiduide el
ussqiimneiidvualy

PLO4 UanangAnssun1sianinusuiinyeusonuiad
Lar§IANAIILUINIINS U1 sEuraneLng
PLO3 ifiusnoen 1asuen PLOs AMLLAUNNT
Anw vaauEy 1 (0 1) (N 2) uag uky 2 1agena
Usuidu

PLO 5 (wiu 1 (n1/n2) T¥nszurun1sidelunis
a¥95uU/nszuIums/uunanlnel ileaiungsia
TmeuaussmsiAsuLlaslugaiasia

PLO 6 (e 2 ) Wsuuwuanishudel jUsanngu
AT Lilensresean1egiia

3. NUNMIUNSTEUAIaS U193 Tnelidag
JEUNMTITNITADU MUV URN S UAaS U
N8VIVDIUNINYIAY

USuunly mudaiauauueAneaunIsing
NAUNTOIMANGAS Vo7 4 A1aSUNes183Y Nt
16-23

4. NUN 35 NUIAT 5 ANUNSaULAEANEAIWIU
N15USNISNENEAT U9 1.4 AUUTENIUAULHY
Uuwily msaleudssanallvignies

USuunly anudeiausuusnnzaynIsuns
naunsesvdngns vt 33-34 el 5 Armien
wagdnennlunisusmmvanans Yo 1.4
quUsTINUmaLaEY Usulnly ansrellsudseanadls
anAes
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5. v 40 vuaN 6 AuauTRUANY A9S
seulu gd15an1sfinyrseaudSyginin
&1

USuunly mudeiausuusanyounssunig

¥

NAUNTOIMANGAS 1111 38 ATl 6 ARNENURARL

a

Anw seulu ddusanisfnwseiuliyaens
#1919

ﬁ
Y
7N

q

6. 1111 50 AMAKUIN N AITITLATIENAIY
A9AAR0IYBY PLOs AUddevial WushAa
ANANEUEYRITNTIA UATAIINABINITVRILTAIU
lodde mrsusuunlaulagsey “AuABINITUes
Asldulddude” uiazngueag

USuunly mudeiausuuyAnyounssung
nAunsevangms v 48 AARUIN N A1
AATIEVANUAOAARBIYDY PLOs AUddeviad fWus
N9 AuAN YUY TMTN LavAUABINITURINE]
duledunds wazdsuunlalagsey “Anudeans
vosrldulddudousavngun”

7. WU156 ANANUAN U AT ILEAINAANENS
Seuisedundangns (PLOs) AU Knowledge /
Attitude / Skill nunIunIsAINUA K AS
g liaenndesiu PLOs atuusuuss

USuunly mudaiauauueAnzaunIsing
NAUNTBMANZAT UTN 53 AARLIN ¥ AT ILAAS
HATNENTLSEUITERUNANans (PLOS) fiu
Knowledge / Attitude / Skill uaglanuniunis
vua K A S ynsgdnlidenndesiu PLOs
aUuUTuUTe

8. U1 57 ANANUIN A ANSI9LANISI87YT NU
Knowledge / Attitude / Skill nunIun151EUNN
18391 I danAAaBINU ANANLIN U NAsuLUAd
U

USuunly audaiauewuzanzaynIsung
NAUNTEMANGAT MM 58 NMARLIN A MITLAAS
57939 AU Knowledge / Attitude / Skill wazls
NUMUNSREUNTIEIN denAdadiu
AN @ Adsundas

9. BlNANgNINTIVAUAIUANNALDVD
& i % v Y A
Wenmluwsazvuialigndsensaiunninusing
wiawnviun ludeyanazilomaaonviaauluyssinu
19 9 laun nsaznad JULUUMSWEY (@szuay
1354gNA) N1552yTouanig q Iigndesmny
Template Aifuun wazidulumuinueiainsgiu
nananIsEAuTn@nwn w.e. 2565

udnansldnrnasuauaiiausrenionluus
avmneligniemssunniiivang wieuiudly
Hoyaunsiommaaniadulusziiusing q Tiun
nsaznAA1 JULUUNSWEY (AT8uagissngng)
nsszydeyanie q igndewmu Template 7
ivun uazulumunaeiinnsguangnsseau
ARNY WA 2565

Y a

UEUN
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JOLAUDLULAMEYNTTUNITNAUNTIIVIENGAT

nsAlunsvemiangns

1. veliusuuilunmaiBeudoununs@nuynii
Us1ng ey

AL uRy 1 (n1) wWasuudandy wiu 1 oy
311115 (1)

AL uRy 1 (n2) wWasuwdandy w1 wuy
397013 (n2)

L w2 Wasuulandu wy 2 wuu

1IN

vdngmslamidunsuiuudlunadoude
LqumiﬁﬂwmﬂﬁﬁUﬁﬂg g

AL w1 (11) wWasuuasdu uwy 1 wuy
w1015 (n1)

PARL w1 (n2) wWasuuaadu uwy 1 uwuy
91113 (n2)

L i 2 WWasuuandY WY 2 WUy

1IN

2. 9olinUuMuUNS@gUTIUIUNUNEAR wag N3
LS'?Jau%ammé’aﬂqwﬂﬁﬁﬂsmmammﬁm
926-531 YAIYITINIUIANTIUKALNTATNGIND
sl (Business Innovation and New Business
Creation) Ing 91nLA

12(6-6-26) WasuwUandu 12(6-12-18) w3e
12(6-18-12) 91nLA Business Innovation and
New Business Creation LUaguudasiu
Module : Business Innovation and New
Business Creation $213s51831

926-511 91niAw 3(3-1-5) Wasuwlandu 3(3-
0-6) LazII8IYN 926-545 NLAY

3(1-3-5) Wasuulaadu 3(1-4-9) vie

3(1-6-2) nﬂﬁﬁﬂiﬂﬂg

wangnslaniunsnuniuwaziilunmadey
IUIUNUILAN Lay msﬁau%ammé’mqw
VBIYAIY 926-531 YAIWFINIUTANTIUUAL
ﬂﬂiﬁ%ﬁﬂﬁqiﬁﬂ%ﬂ (Business Innovation and
New Business Creation) lag aniay 12(6-6-
24) Wasuwlandu 12((6)-12-18) nudiu
Business Innovation and New Business
Creation Wasuwlaadu Module : Business
Innovation and New Business Creation La¥
518390 926-511 9 AN 3(3-1-5) iWAsuwUas
Ju 3((3)-0-6) Lags187391 926-545 A1ALAY
3(1-3-5) Wasuuvaadu 3((2)-2-5) ndin
U31n4)

3. %t 24 yvanadl 4 9o 2 Tumssnadnvae
vaatinfinw (Graduate attributes) laifin1sszy
Anudnwazyanaly way AadNYMTYARAAL
T TNATRANENT YoM Unudin vl

anunsamiuianudonAdestuNaaNEN1ISELS

VBIVANGNT

wananslanniiunisssy Andnyasyananitl

9

a =

oy AuANYUEYARANNLITIANTTOMENS Uaq
wdudin NaenndesTuNadnsn1sITEUIVD

wangns Usingluniil 25

4. N7 25 VN 3 MITILARIANUFUNUS
11999703 PLO Aw@nmnany 399aliennisig

VDILHU 1 AVINTT WA WY 2 IVITN

nangnslantiun1sdnvinnnTaans
ANUENTUEY TnguenanT1aveuny 1 33013

Wag WK 2 3T Usingluming 26-27
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5. 9t 26 - 28 Yo 4 NMIWeUNAYNS / I5N13
dou Tuwsiay PLO ieudneigAaafiuyn PLO
lins@igunagns / 35N sinuazns

Usziluwa lliiudannuwansaiuiy

wangastanliunisusuunlunis@eunagns /
o saeu Tuusiag PLO Tulinnnuuanenani

Usngluvihit 28-30

6. Wi 29 — 30 9071 5 wHuluanINIINTZY
ANUSURAYaU Unfnwiagliussg PLO 1 Tu
J¥AU M ATUNNTDIINNTSREUTIEITaAuLaY
18739 NN US/ansUNUS

Fodunn PLO 6 fs1edvifiessedyniend

HaNAUY PLO 6 USTAHAGNSVRIMANENS

nangnslaniunITuA luwNuLanIN1NTENe
ANMUSURATOU MALANUSURAYDUNAANSNNS
Seuiseaundnans( | R M) Tunn PLO Usng

Tunthil 31-32

7. NUMIUNISIS9AA U LULNUNSAN YA
70 1 1A M Aswansliiudani1swaiunain
seav | U M U7 1 aansAnend 1 1Uds

U9 2 AMANSANYIN 2

wangslaniunisnuniuwasyuuilunis
SeaduseIvituieuns@ng) 310 | lUfis m

ANUYDLEUDLUY

8. i 32 Yo7 8 arweiantaa Wudlunis
FeumunianiaemadniniSousidoaud
n1sAnw (YLO) Tudl Tne

- AY 11 PLO wiazdeuuUady YLO usag
$uT 3 PLO 1 - 4 {u YLO 109407 1 uas
PLO 5 - 6 11U YLO vesdadit 2 VANGATAIT
wilumsilou YLO Tuandlidiufsimunnis
mai3oudusastul

~ilesndl PLO wasmssnsedlunkunis
Anwiluanenei Seveliuennisnevosuny 1

AUINNT WAL LEY 2 VTN

wangnslaniunisuilunnumanises
HAGNENITLSEUIeANTNsANY (YLO) iy

Tarauatuy Usingluntin 34

9. ANANUIN N Mﬁﬂﬁ 49 Stakeholder Need
naNd 1 fnssnandiansivins

- limsihdaausuuzvesnuznssunsusuuss
vdngmsfiugnssaandundu Stakeholder
Need

_ fosaitn Stakeholder Need lnl iiioasviou
T Sanudesnsumsudiafiflaussous

gy Wedusanisfinwannwdnans

wangnsladndelaueulusimsnnia1eIvINg
lunisiviua PLOs nangmsusuuse w.a.2567
noudNgnsEUIUMSUTUUTIVENERS RN
i vdngnsldussyuiidudulddudoie
ianudsanslunsimunaussaugves

LAV EUNH
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- Stakeholder Need %é}ja\‘lﬁﬂ‘dé Graduate

Attibutes F93laiiuAuialeeRInNa?

10. A1ANWIN W N1 53 — 57 1519 KA S 989
ustaz PLO fiausndougs 1 PLO 1 uay 3 3
KA 'S goufiegniiu dmsu PLO

du 9 fAflauddouuiu vHlniAedeadoin
lusodiviane PLO

11. A1ANWIN A %11 58 - 60 A1519 K A S U993
uazseATsirug euty Wy wuain
T9AU 91U 7 5187397 270 8 T3

i1 K1/ K11 Jusiy oradumsiznisssy

K finfafuly wie fisredvdiendeuty
UV 5787 926-542 / 926-543 /

926-544 i K A S Srifuyniiug velvinumu K
A S vesusayseinEnAss

v

#915800 K A S Teglgnannismadl
K agnuneds osanug Wissulumuud
b4 = o b %4 a 1
avvioulufansinluaseneiv wu aunams
ANTRU NTANETEUNGINY AT I
wanmsvihauduin n8nAnsIse 9385550V
391015 annsawmaluladansaumea Bannns
Tdgmudoya nannisldlusunsudniagy
PANATIIIUSHASTY... MENNTEBANTARY
(% < %

AMwdang e WWumy

A azsanads Inids 1wy n1siiunuAvesdsle
a = < ' & a '

dandls (WiuauArein s duauiinswanm

< % =8 = [ 1 1

WJudu) mMsnseuiinieeslsdnagg
AITUUNDIANUFIAYVDINITUINITIN
MINdsnuieansunuvessEuUNINGs 1u
A1) N1sAANUSURAYaU N1sUAlaNINe n1segau
U a =3 Rld'

SuilapuAnLIuY DR

S NUNYTWVNBE LU FNYLNITANIATIZN

VINWeN15ANBENLRNS Tinyen13d0a1507

wangnslandun1suily 91519 KA S tiean

ANNTIgeuTatusay PLO Usingluntinsg-61
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NNW1DINGY INWENITUNAUBNUTNIVING
Vinwen1sieduiiy inwenisiuilerany
AnLfuvoadu Yinwennsinsadeses sinwenns
Tnaluladansaumaiionisdudu vinwensly
giudeya vinvensldlusunsudnsagy inwe
nslalusunsu.. seu. inweujuinis vinwe
mslfiedosingy sinwzasuimsdanisian

Wusu

12. AARWIN § WA 61 — 63 183W7IR
NIEUIUNTIANITIHUSUUULBIIN (active
learning) 91U 24 18391 1Ay 23 51879
(813U 598717 926-518) Hd1uunUILne
yqud ey Foudiu () dwsumiein

A nnuilusmsdanisSeusuvuidegnls
gnAesnssiufunanMsleumeia

Tunth 12 gae 19U AN 599390 926-512
Frnumiedn 2(1-2-3) Wasuwandu 2((1)-

2-3) Wusiu veliudlanniinusing

wangmslaniiunisunlunisiig () dmsu
YA NLNUILAALBLITUIUT I LLINITIN

nsSeukuueIn Tunndiuvenduvanans

13. ANARWIN ¥ KT 70 — 86 TANUNIUNIS
WHUNAANSN5I5UIV09518397 (CLOS) VDIUA
avseiv vy Wissannldaenmdasiu PLOs

VOINANGAS

VANGATLARIUNITNUMIUNI TS UNAENGNTS
158u3YIT18797 (CLOs) vesusiayseiulvl
Inaenndesiu PLOs Yowmangns Usinglu

wifi 71-89

14, niewuan @ vt 101 velfiRuiion
luges “vangnsivia” Tnendnansaeaseyin i
NFIATIINANITANTUNUVDINENERNT
sfnuikIuanegsls Mamslasgvinadws
madsudiAntuats nansussduaudis
walaveauisey Yadin flidndin 0sAnsIunan
(f13) A naenIudeiodssuanyana
vsenguguen wavyananiely
an1ugANAny) kasHaN SUTTELALA N
aeuansefundngas (i) edudeya

doundulun1susulsanasiaminseaniuy

Mﬁﬂqmﬂ@f@ﬁLﬁumilﬂm‘famﬁaumiw
Wisuieundnanslaessy NsATIEViNanIs
dudunuvemdngns Tusou 4 Yk
swisnnneinadnsnindousiifniuaie
HansUsEiuAuianelaveiTeu Youdin
A JldUudin waznan1sUsEuAmAN
meluseiundngns wieldudeyadoundulu
MIUTUUTIATNAILINTORNUUUNANGAT
Usingluniiil 110

wagnangns aniiunisdsianudeinisiiey

lunquaedvdenneulasedsluwdaznin
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wananshulsziudieiu mntu Tutes

E4 =)

“ndngnsUsulse” wandliiiuin dideyad
danusudsatlevmdngmsusuusnstogals
AULUINITAUTDS Template Program
Specification

fodaunn Ay dounds 3 Ynsdinw ndngas
UnAnwissann 12 - 13 uslumsusuls
VANGATUIEN 10 UHW 1 39075 (N2) 53U Has
deonseduluviieividen 9w 6 viefi
LAT WHY 2 333 (@) $10u 12 mhefn T
WU nangesisedv/ i luvanaividen
i 57 wihein Andu 4.75 wih aziinis
UImsdnanisednalslinAnaudualunis
Fansieunsasufudnnuindnuiiogiul

nsanweng 1

¢ ~ Yo = =
ASANY LB AT NANYAILITAS IUNTIAIY
ADINIT LALAASUNITINVININYITNUSHALANS
Tnus IiinauAualun1sdnn1siseuns

AoUNUINUIUTNANY

15. A1ARWIN §Y 11t 105 - 110 hag AIANUIN
9 vt 111 velvidenaneianuidenay/vse
HAUNNIIYINTEOUNAT 5 T (W.A. 2567~
2563 vido A.A. 2024-2020) A donAdes
ﬁ’wé’ﬂqmﬁmaﬂmmiéﬂizﬁmé’ﬂqmuﬁiag
v s 3 enstligtuintu uay 9197156
Uszdiea 1 ﬁamiﬂmﬁ’uwhﬁ?u lny
Sesdwiuranuandagiuludednlvtisuuuy

WenfiuynAu

wangnslaniun1suily Kanuideuas/vie
HAUNIIYNINTERUNAS 5 U (WA, 2567 -
2563 vi30 A.A. 2024 - 2020) FiilANuABARADS
ﬁuwé’ﬂqmsﬁmaaawaﬁéﬂiza"mé’ﬂgml,wia3
i ies 3 1en150a90U way 919138UsEdn
e 15780159990 lnesesdidunauain
Jagtuludiennlvfisuwuuiieniu ysnglu
wiifl 116-120
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UANUszYaAENITINISUsEANAuERaUAanTuazaIneIN1TIANIs
ASeN 172(6/2566) Wilauil 26 Ngureu 2566
1399 NANGATUINITTINANMIUAN NangnsUuTUUTe W.A. 2567

UANUszyuAunITUNITUsEANAuRaUAansuazIneIn1sianI g

ANENITUNISUTEINAULAAUAIEASWAZINGINITIANT ASIN 172(6/2566) LB TUN 26

fiquieu 2566 RasaudiinfiiuyeundngnsuimsgsiauinUndn nangnsusuuss we. 2567
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UANUILYNAUTNTTUNITIVINGG INYNVAEIV84 5511

Turs1UszYuAsTl 75(5/2566) 1ieiufl 19 nngAx 2566

1399 NANGATUINITTINAUMUNANN NangnsUTUUTe W.A.2567

YDLEUDRULAUZNTIUNITIVING

nsaiiun1svewmiangns

1. ATUIMUMIUNISIREUIIIURUNIBANTIBTY
U URN"T waryalvilvignaes muuwiufuans
WHUTIUIUNUIBARNYDS

WA URVAUASUNS

wananstialiunsnuniusazwdluliluluay
wURURN SR UTWIUREARYDS
UNINYNTYAIVAIURATUNS

2 NNTUIMUNIUTEAUANMUENHUTENINS18T
funaansn1sseussEaunangns  (Levels  of
Engagement) lasnmsiuusiay PLO 9z@aeiinis
dan15i5eu3  Introductory (1) Reinfore (R)/

Mastery (M)/ ASUNATEAU

wangnslaniunisnuninwaziiluseiuay
HNTUSENINTEINURNATNTNSITEUTTEAU
NANGATATUYNTEAU

3. n1ARWIN A USuLA Knowledge/
Attitude/Skill lusgdvndanuggouriunn
5183%1

wangnslaniunisnuniuuazile
Knowledge/ Attitude/Skill Tusreienisinau
FigouiuNIEIv

4. NITUINUMUTDTEIT N1 e way
AMdINgulignABIaaRAARBITUYINT LT

wangnslaniunisuilagesednniuninguas
AMSINgulignABIALARAARBITUYINT LT

5. Y0l1NII9EU W%’amﬁlﬁusﬁa%aLLazLﬁammaam
aundngns Tulszidiusngg laun nsaznae
JULUUNSTEU (A381agI5504gNA) 1154313550
nsAnALarN1TITyYTadanien Tignaeeny
Ternplate finunAnendarivun wazsifuluny
NATLINTTIUAENGAT W.A. 2565 A

wangnslaniunisnivaey unlutoyauas
[domnaanaimdngas Tignsaanu Template
fumAnendorimun uazduluasnnms
WATFIUNANGAT WA, 2565
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TupsnausznnSei 14(5/2566) Wiavufl 21 fugnou 2566

9

1399 NANGATUINITTINAUMUNAN NangnTUTUUTS W.A.2567

YDLEUDRULAUZNTIUNITIVING

nsaiun1svewmiangns

fudiiurey wagiidelausnusiovivlindngnsd
aruthadladienadfinsuiugFeu fi

1. mssuiledundngns Data Science 1ilon13
Besgveyauasinlulluggsna

2. YSuanszezliamatSeuluiau 2 Luuivgn
Ju 1 U widspslinadnsnsiseudmilewsiy
uennvelinumumsaidounadndniaous
yosmdngns (PLOs) Tuiaundngns 1flesan PLOs
VDI 2 WHUNISANYY B WNW 1 HUUIIINTT Uay
WK1 2 WA Weusiulimeiu uiannay
ands vasHadmsnsBeusidedudnisinyinu
LHUNTSANBIAINETY wudndianuwaneaiuly
PLO 5 waw PLO 6 vty Ssmsideu PLOs uen
ALLHUNTITANY

Lydnansaganiiun1smseiaraseausiuile
flunangns Data Science \ileaumangasssly
2. vingnsasfnwuuimslunisusuansseziia

a a = [ =
nsSeuluuny 2 wuudvan Wu 1 U uay
Asunsunlunasnsnsseuslaguenniy
WHUNISANYT A WY 1 WUUIYINTT UagUu 2
LuvAnan (v 7-8)




114

WANUsTYNENINI NSy
luasniuszyuasan 436(7/2566) Wadui 18 wordneu 2566
1399 NANGATUINITTINANMIUAN NangnsUuTUUTe W.A. 2567

UANUITYNEN UM INENGY

anuninende luasiiuseyunsan 436(7/2566) WeoTuil 18 naeangu 2566 W50
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AANUIN &l

nasssuisunangasiauiunangasuiuuselvd
NaNgnIUSVUTIUTIIEINUNITUTN nangnsuTulse w.e. 2563 leutayaniufedn1sves

Addruladiuide taun 913158Usedmdngnsuazenansdyaou gnsinaalatsivinis gledudin
(MAgINITHazNIALNTY) Awdin wazin@ny) N15UNUSTEYINI1TANYIVOINNIING1ABAIVATUATUNS
nsiiasanaenadesivideirdvesuninedyasvaiuasunsuazansAaumansiazing1nsdans
wangns = gatiunsiaumineinsyarafiuuinsgsfariunszvaunisianisifeuidunieaile
TumsimugBoulagligizoudugudnans dansAnuiiyariunadns (Outcome Based Education)
LATYSUINTAUNTYINNU (Work Integrated Learning : WIL) gnsimuasadwsnisizouifimanisves
ningns wazldnisnszaenadndnisieuiiaanisliaenadesiuanudosnisvesiiidldduids
nnngy ndngns 1 AmuenadnsnnFeuiiataniaraussausisndulunsndaumdudn
Toifleuananse fail

PLO 1 Uszendltlaunauaziniasiionegsivadelus

1.1 ihlanagiiasginmsldlumauaziaiosiionisgsia

1.2 thlumauazinsesilonsgsieasislmilldnmsuidammisgsie

1.3 Usziiulunauaziesesdionnagsiaaielmifivanzay

1.4 Uiulilunauasiedesilonsgsiaatielyl

PLO 2 @i319uaznaiuInagnsviegsnasdelna

2.1 YysanmsmansmsgsRauasmansoug ifeites

2.2 Usushlimdnfuanminadesiivdsundas

2.3 unlelyvuasiimunnagnsniegsnaadel

2.4 Foansuazionloanagnsmagsiaaielusifuesdng yuvu dau sedu giinia Uszine

LagaNa

PLO 3 fAn5553Lazas5553luN159AN15350 a6 99ANT YuuwazHIAN

3.1 Swagaseminfanisiausssuuarasesssulunisdnnisssneadiel

3.2 @enuaztwuimieluRlunisdnnisgsivadelng lnsuansdannusuinveusanuLes

BIANIgINaadIAY
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